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1. Customer visits publisher

website CUSTOMER
2. Customer sees
advertising banner/link U

and clicks through via an
affiliate tracking link. The
customer will likely not
realise they have used an
affiliate link

3. The click is tracked by
the affiliate network and
a cookie is placed on the
customer’s device to identify
them as being referred by
an affiliate network

4. The customer completes
an online purchase

5. The advertiser fires the
Affiliate Network's tracking
tag which reports the sale
to the affiliate network as

there is a cookie present 74
6. The Affiliate Network

reports the sale to the “9
advertiser and they pay the N
agreed commission for that

sale

7. The Affiliate Network
pays the commission to the
publisher as a reward for
generating the sale
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AFFILIATE TYPES
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AFFILIATE MARKETING TRENDS,
FROM NEAR AND FAR

ANTHONY CAPANO
RAKUTEN MARKETING
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Advertiser This is the standard term for a company who has an Affiliate Program.
Also known as 'merchant’ and 'brand'.
Affiliate Link This is also known as a text link or tracking link. This directs users from an

affiliate site to a an Advertiser site.

Affiliate Network

Affiliate Networks aggregate affiliates and merchants into one place. They
also handle tracking and the payment of commissions.

Agency Agencies provide the management of an Affiliate Program where the
Advertiser wishes to outsource it to an objective 3rd party.

Banner This are display media banners that some Publishers choose to add to
their sites.

Cashback Cashback sites return much of the commission they earn for driving a
sale back to their users as a reward for using the site. Cashback sites are
often significant parts of Affiliate Programs.

Commission This is the incentive provided to affiliates for driving sales to a given

Advertiser. The commission can be in the form of a percentage of sale,
cost per click a flat amount or bounty for reaching targets. See CPA, CPC
and CPL for more detail.

Content site

Also known as a blog. These sites contain unique content around a given
subject and often command a loyal following.

Cookie

The technology typically used to track user behaviour.

Cookie Period

The length of time the tracking cookie will remain active on a user’s
browser.

Coupon This is a discount which is made available to shoppers and are typically a
series of letters of numbers.

Coupon Site Coupon sites (also known as Voucher Code sites) drive value by
incentivising users with coupons. They can be an effective means of
driving revenue.

CPA Cost Per Acquisition - the commission paid to a Publisher, typically for
driving a sale on an Advertiser's site.

CPC Cost Per Click - the commission paid to a Publisher for driving a click to
an Advertiser's site.

CPL Cost per lead. The commission paid to a Publisher in return for driving a
lead to an Advertiser's site. E.g. completing an enquiry form

Override This is the tracking fee charged by Affiliate Networks for providing

tracking. It is usually based on a percentage of the commission amount.

Price Comparison

These affiliates comparing the prices of thousands of products, from
Insurance to food stuffs.

Product feed Also known as Merchandiser feed. Some affiliates import the products
which Advertisers sell compare pricing.

Publisher Also known as an ‘Affiliate’. Any website that is paid a commission for
driving a sale or generating a lead via an affiliate link.

Tenancy The fee required to buy a piece of media on an affiliate site or in an email

newsletter. These can vary considerably.

Validation Period

The length of time from a transaction tracking place until the advertiser
approves its validity.

30




