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BLOGGING

5°Q 6ALNFRA 952G 26 IF IR 9 IR 2:]3(@, SImg 99 dIQ 98] 62<l I8° @8 ¢l ament RAG! STLER AICRISR KRS |

@ ‘Qol’ @'€l? “68amal” aa Géﬂejlé.l N&@ 90l QAU L6 GQI@&QI 64Q Q@&Qg@ 2°/gY 2°¢l QAL ARIQ I8 4L QAP dLIT 969 | Adeaqq (2l
RSS), {1894 ¥Q° QIacuie IR 9ER-QULLIR 656FI6RAIT 9g6 929, 26 968 dIAe social 6Q1F2IR HG2 K ar Q JEINIQ dGRG 698 AL ASURFS SEO

QG 9K AgQl Qﬁlél Jallae] 318@@ A6 |

6212 FiG2 YII6R 718, CMI AL6LITN 627 6RI6ER IB F98 64 95 9ea Sarle ddis 9@ goQgd F90eg Al6as° AIdiarIa 265"

‘90| JEe 67T 9o 6ATAR A AR QR 6PAQR 9Q° JoQ A QAR PR ANES %‘I’Qol gl 9L, 95| QIR TG IR6A AR, F641YE if
49 2198 829Y AlEAT6R RES AKS ... [N 96 S809g 6NN Qlgl 612N aG2l QI@IF&‘IG@ SMIR2AN | (6LC 69162%)

QAR S5° Aaga AR Q6L | Ygl 2I9de AR 09 @ 962 RIdQl AR, J0I69 @& A I ‘26 A7l 962L° FeaGIanT 2R:
A HOT TOOL FOR...

* Businesses eager to build communities around relevant issues/topics

* Using the blog as a repository for your social media strategy

* Improving search engine rankings (search engines LOVE blogs!)

» Companies that cannot be open with information

* Organizations without the necessary time, talent or expertise

* Businesses who do not like to experiment
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BLOGGING STATS, FACTS & INSIGHTS
(AND WHAT THEY MEAN TO YOU)

2g8e SHN81 SE°6R 6768, Al 27, FREHN6R, "B2BContent Marketing Usage (byTactic)
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Articles 79%

Social Media (other thanblogs) 74%

Blogs 65%
L ETHEES 63%

Case Studies

Fact 1: Blogging is on the Rise — gig. 9919 AIQ:

AKIY, T68TCI 99° ARG TR 20Q de &8 ed In-Person Events 56%
AIER AYKI°E KR AR SF° SIS VU6 Y AIRQE Videos 52%
| 2011 @ no &8 QUGS g6<, FIRE B2B cleagdliea White Papers 51%
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Webinars/Webcasts
Microsites 31%

Print Magazines 31%

What this means to you: e 30%
A3 2108 9L SF° AQAILIT, 99° 2IRR 9 RASIA AN 21, 25%
6869 208 I2Ig AR AR FFIR AR QTS - ARG AAIFA Tools 22%
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Mobile Content 15%
Digital Magazines 14%
Virtual Conferences 10%
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Fact 2: Company Size Matters: 10 - 99 Q¢I5IQ1 2SI 68% F¢NF1YER I8 S5l AABIRGI F9E, 6997 55% ¢ AFFLR I& @ ic Ing F6ARs
QA8 | 92l 62IRCI6R FIRG §F° 62AR Ie A6AVQS AR, 97 JRIR FIAeY AIduania AILIF ALQ SEO 94 SEO 98° MQ-d generation o7&
AIRAIER 0] AR IR 99°, 98 F84IR1 REFIQE AI6RE° QU4 QIF6Y, VLT G5 $aa QL6 fIdY RRAIRS Qg dieag g
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What this means to you:
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Fact 3: Companies are Getting More and More Confident in Their Blogging Capabilities: Q43616 R6QE I8° 63701Q gea Yadis 9goi

JRISEIR SUARG FI6RT° @ act 9f QISR F6S0RI ALY, TAULIR, §5° 45% 98 AFES anl 64 FlERTALNEE ARUID 6265 JRISEIRT AGRS
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What this means to you:
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“12 Reasons to Put Blogs at the Centerof Your Content Marketing”:
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http://www.contentmarketinginstitute.com/2011/02/blogs-for-content-marketing/
http://www.contentmarketinginstitute.com/2011/02/blogs-for-content-marketing/
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1.

Blogs are an easy-to-use CMS (aka content management system). 88£94q 914 2QUeR @9 QIS |3l IR RAMAGI
dRIe @QRIRIER6R 99 FULLIQ KRQIg TS SIme 99° / @2l 9 technical 9@ @ ill R 2SS 969 | 99 ATAB 69199
W, 90 sI<l 26T |.

Blogs are part of a company’s owned media. |9 S89EY AYdw A°QRA ARNIF! 6T 99° IQl AAIFA 63T 62 IRQE
6LIRIRE | AQY QLIA-IR 98° 6N TR ARTEAY 97, 649EF AQHY 626 Gl QYLLINQ QULIQG e 69 A6 28l
38l RASIR ARG A& | 98 95| I8 649URT FIRER 6981 FAAIRS |

Blogs provide branded context for your content. 2igdlea eFida FIRRIR FE2IR 98 2°8 Q6S, S8 95| 62I5I6TIS RAFIFYER
QULLIR 83 ZIgdea 6AISIGAIS AR 98 §I6€e 96 96l @69 il FEASY 986 QUIF 62IRAIRS | 9o19 a8 A% IR 699
@ 69R §6¢l AR §14g TR FAAIRS |

Blogs integrate your brand into your content marketing. |5 Q 168% 9% QILIER, |5 Y@ 90q I AL6 Y9 96l QUTQ ¥ F6Q |
6991168 62IFI6KIG 9REI 99° FALIE 969 6AYSIQ 46419 gele 998 gl AR §14q “AIFe” ALNS F6Q | F¥ASY] I9IRRIg F&S
gag QIgl 9% A6 2g-64IALE A6S, 98° TS 79 64 AL G5 UG AR S1¢ 62FAR AT YPIPH6R AAIFA FIQ QUB G IEQ
IR1QG 62IR8 |

Blogs enhance search optimization. 64€1@&@Q GH@I@-E]?]}&‘ QEAQY, U0 9Q° 64R6Q 2RI AFY FELLY ARG §Y-MS FIIFER,
S8 9f1e 2IR6ade 9aldg 9ade Q6a | (FUg: Y8l AQFIS F6Q 64 2IAE GG 6816618 ULLIN FRRE IF FIFE 91 A
Q& Qeerel g6< |)

Blogs are a 24/7 communication platform. G2R-gIa¢ 62166199 86 ARSI 986, AAIFA §1¢ FIX6R AGFR FIALY 41g K6
AAQIq @Al QIR AAQYFLIR dFT L FARIG 0 98 QR 2IR | 9O-0Q dL6EQ ALIFA AR QUIEREAG L FIRG FRAIAQ |

Blogs support an array of media formats. g164% G899 S4Q IR, S5 AI0Y, FETITIT, FITFg, BTG, AR, AAYAF! 9° TSIF AVCAIP 9G°
aR0IRAIg 996 S5RIN | APANG FUALY 98° RCRQIER IT FARIET6R, UIFA SH69 699 JAIR ALAING FUALY AIRAES GIgl FFIR 79 |
Blogs facilitate content distribution through multiple channels. @ additional 69 2G93 FRYERX G5 REFIM 9Q° RSS FQ FIRIFER

IR QI TG AR SRR | §9 6QIVYER €12l A°CIRG LUIFER REFIN LRFIER L°GEG 6LIRAIRS |.
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10.

11.

12.

Blogs supply content for social media interactions. g5 §9£9g 62Q8 .99 98° 62rA9 R 99 AAIFR Y°¢1QIA ARTYS K6 6T2ARN
AG2l 6219919 IR €191 | ARNRT I9° 4IFC FR-F-2FR UL B F5SIg FHS 998 | (76998g, IF 69UAYES AR 621RYSI AF2
Q6AAqq ALQIQ K62 (66 A4l |)

Blogs provide a targeted location to direct prospects and customers. 4@ URL @€ll QR 691Q 9E6 2IAél AFY 89989
A6RG°Q 24, LR 99° FeARIQEF 2IVIFR S5 § F6Ee QARNES | YPoTeasn Fag RUIRIRYEg 9°6KI9 KRS

IR 9e| ey 99 Adlg 69@2N |.

Blogs are flexible enough to support diverse initiatives. G5 fEIg19%8q §0g 26d160% RYY AR FARER AILIYY FAAIRAS,
600G QgIe 9aMD §E0SY 9Ol JI2ew 999 Qa9 6941, 964 gl 2eTe 496l 19° 98 FIIRHI QT 2lsaias aas!

Blogs provide metrics that you can use to track content marketing to business goals. 69 any 64 QUeiR QEIFTE 9E6, 2INEEA GG
QU6 R QYS! 2SYS FERE | ANEFA 59! A ATIRRGIF ARRE FRGIP TRR IR 6615 2B, G 26E! I8 JING 63 AYS TS AW [0 G |
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CALCULATING THE COSTS OF
HAVING QUALITY CONTENT ON YOUR BLOG
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GETTING STARTED: HOW TO BUILD YOUR BLOG
AND ITS CONTENT STRATEGY

2D 99 Q1 95| AR *ARUG 52 FQARS G‘ﬂj 2l dIsle EJQI 9qq ga amp d918QIq G‘I‘g@% @, 640169 11 § FlIee QAIQIF I9° ARV J6CYR KEHR
I IR QR Q5Q (626 69162 ZIIS‘G‘F& “@RtIaT S5l R GHG-CI0Y” Q LINNIRG ALE | 7)

Determine Your Blog’s Business ObJectlves
G 99 ARG {4 AR @6¢l 60PN 9S° Gr9 63Q FRISIER RILIG RS q%}, a9%! 961919‘5? QAIQIRYLR SRA6A T8l ARRIQ @R AR G |
YRR 99 AIVIFRQ 916 IQ° / FAU KENUQT QEGEY ARG 6517 HIAR 691 TG KR IR 92! 9@ ‘{;]@‘Qﬁléi a9694d | end uegia 5] PAYGER F1I6R:

Build the brand §¢10 2Iralg AFie GRRIg TRYRY IR A8l | I8 965 2ISIRCtiag T6alne 28! G54 |

Expand reach 561 Y8099 hel 600R& 659MY I8 ég@ QRBYER FIRIFIER 6LFIAE QQ AREHAGIG IS 656! AeRIE JaIR Q| .
Support sales 9AI9Y 685IFIRE QU6KINN 995! 69R | FaEs] ZINdR AL ATERA LR A6 | CAVRR TLAE! IS° TG [l 656FI6NE Fags!
SRS 62%IRE! IR 92! 98 360-35/1 §@E 6TRAE |

Position senior executive(s) 62FIRER FERINIG 2GRS a5 | 2°Yge IR I8l geegd 621naI6a QIL! 69eIee 8IS 98¢ § strongly
QIRER GEC | I QIFER 60IR ARRIg Y9 AIIGILIFNEE OIR §¢ I8° JEIRC! LGS F64 |

Define Target Readers
YIS AOKENEE VISR S5 Q RYY ATG AGQM 6291 QGG | Y A0RFILG ¢AI FAGIEL6R, 6991GF FRL°HUI, ARCRIYTR I9° 2F1ER ASAE QAR FEC TG IR AR

3 KEY POINTS TO CONSIDER WHILE BLOGGING

3019 | 62ITRIR TG YT FRISIT FOR UL F6Q GIE! £t TFIQ FAG: 62C1I6R 69F QUB 6AALNCH FULTY I/ AT, TG AU6R IS TAT FeU 609F SVASY d read &
@IS e)?




CREATE YOUR OWN BLOGS

Develop Your Blog’s Voice
662Q @G SFI9eR INEG contrib ASLIERINS 69IFIQ K1Y 21%@@ R8, F0Q 6AIRTIFE FIER oc! FEC ARQIg f0g 6dIR EIFES QUISUI /AR
99294 | 29IERE 9 .99, Y0I6R @& | characteristics A%Y AR QLI ¢ IR GG IR FARIG AN 4:

© 9Q QYT] Q9Ig |
© 99 QTSN QL |
gasreie QILER JIAFFS gAG |
@66 99 S4B 9B 618 990G |
9% QR6RI8 Q9lg |
ARFIRGE F6dI699-3] 01 690 REE |

IYEIFR G D e TR KR! YT TR IR 2°¢l, 60629 YLl YIS FYARY FUR QULITG 626 PIEl IR 8RN | I8 6RSI €l style R1g FRFS SRR 9L A1l
gelel 99639, AIglq 266 U469 Y& FlIg2IR6R ISR 979 |

Outline Creative Elements
9T 99684 GEe 962 64 1A S18° SIRAISER FeEIART 69F KRS (el QS AU AT 14 AIVIFR S5 RALTFIER 6T FRER?)
?Ja@@ [AG:
QP 62163
¢ QIRedIgIT?
* 64 M |
¢ QY AGUIR QULRIR |

98 QI0Egee gaa AIAFe S1d° 9e° 918 QULITR! 986 AGad 6291 QTG 662G §6¢1 PR S5l ARY YR SR A6Q4G § rein FASIG SIER |

Compile a List of Regular Features and Columns

296 699 998 FE0SY Sdgea Fafie A6 2LEB KRG SILRT, Glel AYER T ARY AYILER T F0G | IE FVAGER A6, FER
2A9Ee A918 99g 99° e 94! K99G | 0I6R PFIR REREY 6228 1R FUAGY SR UL AVY I8° RYY A0SR ALSIGS! TG 6617 HAR
| FIRLUR 6QIF, YA @A GG FIRAIYER FATG 92 I/ ARG FYA6R 58l AR | 9T 9TAR I 2°8 AUF6R, AT 7R L6 68652 §OF 4
6918 2569 Glel I 998 FI9¢ YT QAGIFYTR USSR AR QUEALR AR 2ARIA 6LIRTS (FY6R 699Ig) | 69Q S features TVIGER
2SHB FAULR CIE! AL FRRUE6R, 6TV F6]T, I° AN 6960 SR AR FA6S (A2 AINES) TR F9G 69625 Om FVASY I/ *AQIg
ACIE RIEY! |.
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Organize Your Blog Team (Hint: It’s NOT Just Marketing!)
626 691627 YT 99 6CIRE6R U°HQIR 29T FAR AIYIRFA ARG IR §F° IAILEQ ZIRQUSAIE AFER L°FI08 KA6R, AILIG 26¢ FY6R LRRNG G |
IQ 96l @f S108 KLQI6R6R, A6RR 6RIR 699R @‘&ﬂ@g E]JQ-G‘@I SAAER QUG | FILLCI 62QR QLI R QLC QUIIR 6291 AINAYR | AR 6 @R GF RIF *QARIG IS Sl

@RIYQ YN QLU ﬂdii @9 90169 28T |

Senior Management At a minimum, you need buy-in to rally the resources, both human and financial. Without it, the blog will only work as
long as employees have the time and bandwidth to help. Once other priorities pop up, blogging will sink to the bottom
of their priority list.

Marketer At its core, your blog should support your marketing efforts. Therefore your blog’s editorial calendar should be inte-
grated with your promotional plan to maximize your efforts.

Content Creators The best content creators are subject-matter experts who can and want to convey information related to your offer-
ing and company (although, of course, you want to write about much more than your offering and company). There
are three major categories that you can tap: internal resources, professional writers and customers.

Note: Internal writers can come from your research, product management, merchandise, customer service, manage-
ment or other functional area. Bear in mind that expertise rather than job level is the critical factor. The key is to find
people who want to participate in the company blog and who have something interesting to discuss or are willing to
collect information from appropriate sources. If you're planning to use professional resources, include sufficient budget
to get strong content.

Editor To have a strong blog, someone must guide the content direction so that it's not just a vehicle for pushing marketing
promotional messages. This can be a member of your marketing, communications, PR or creative team. Or you may
choose to use an outside resource.
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Copy Editor Don’t overlook the importance of having an outside editor to correct the language and catch typos, especially if your
contributors aren’t trained writers. This may be the job of the editor, or you can use someone different (for instance,
at CMI, this is two functions). You need to be able to overcome writers’ concerns about their writing skills. It's also
useful for ensuring a consistent voice.

Creative For many blogs, this can be a nice-to-have element. At least in the beginning, modify your blog’s theme to make it
consistent with your brand. Creative resources can be important if you're using visual content that needs to be de-
veloped specifically for your blog. Also, you may need additional photography for product and other elements. If your
business is highly visual, such as fashion, this may be at the heart of your blog. In this case, you need to consider this
when planning your photo shots and other marketing to ensure you cost effectively get content.

Technical/Web While most blogging technology is relatively user-friendly, it's helpful to have a technical or web resource to answer
Resource any contributor questions, provide assistance for any technical issues and ensure the blog is integrated with your
other technology.

Analytics Support While you don’t need a full time resource, as with any marketing effort, it's important to track your results. This work
can be incorporated into your on-going web analytics. [For those new to content marketing, here are some important
content metrics to track.]

Human Resources Human resources isn’t on everyone’s list, but it should be. If participating in your blog isn’t incorporated into blog
contributors’ job descriptions and goals, it probably won’t get done. Also, it's important to ensure there are social me-
dia guidelines in place so participants know what’s acceptable to do.

Budget While not a team member, you must have resources to support your efforts. Often these resources require a member
of your finance or accounting team to track them.
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Note: ZITEFRA G5 SRER |1 ATY 6AIRG 2°0I06 @3RI, 2T QU6 GINRIER Ie §5° ALTFYEQ IRl 6dIGRIq T8 99QIq SI2QIRG | 951 AT @6l R6Q I_°
YRUR 98 @Rl 98 R94IA IR QU6 Al AIFABE ALIAS J0I6R AR:

Q5° 2ISHR6RIN AINTR 62IaR1 96 898, 0B F9 KGR ANATKOIQ &-0q AT ¥99° UFY QeI AT6 6AFITFR AYY YR8 FRSI6R
Q1Y @98 | §5° 69IglF AR RYY T KRG 9@0, BT 20K YPOTE SAG F6Q, PR ARGRIL FEEGISRT IG° 9T AR FER (FY6R # 7
6Q41g), Y 41 61998g 59¢ F69, RFSINNFAING IT°Q L6SIRE 2RUIY QUEA GIRF G I9° FEe 081§ QG688 SEO IS QU6S §Te Q@Y
| 620I6Q 99 TSR AGE TN AR | 9g FI6RG° SUIEER IG° Fag 62102IR AZ2 ARG FIRIFER S5 Fl6RT° AR §5° ASTRCRIR F13l QI |

Who should it be? V@ §5° JRAGCESR SRR, ZIde 6%
ISR Ny 55 R SIEIRG oI a7 SIERR FEIFIER ARE YOU A BLOGGING ADMINISTRATOR?
SI6515" @I \I7° SI661e e1S) 698 8N | 6EIIFIR @8 651 F6E%)
Qg I8 Qg a 967 16757 FH6ERS 79 Foadng £49 @5918 2E]
6LINANER) | I8 QAR ZIF6] 786 FRANF6E 68 69151 I 908
Q68 695 25 689

Implement Blog Article Writing Guidelines.

RIYER, I S 2ITER RS Y6S IR 69HIAN | QIYF69, 98! QNG first J2IFl 29 62ISQIeRINNG 909 R6RIE | 6aadis 218 626Iee0IQ
gelel eI @ JIRas 6gadis 2Iad AIFAI6e 64 IR 95 AR FU3 RISHIRT ALEH 6AYES 69 TUNER 69FIeFA 986 @6l § understanding
olI8l 2 | 96 2ITER FINGIAR, U2 ALYIR QAR 26T | 6I6S6R6R S5 2ITTR FINGAK, F64 G 6AYNT A A0S F12, 696169 FaE 2968
69 910 JORYER £ €% @ length dY 2SURG! JRE @IS, 90K 99 IR I9° 979 ALQRIL AFY IEe AR 629 | 956, IF ZIgdea
QHRIR FIESGT" @ strategy IR S169lg 1416 98° QUBTEET 626 ANEIES QYIS SR, 6968 ZITIFR F5° 2ISTFERTR QU6 99

QIgY @2 QYSLIR *ASIA 22 62IRCI6R, QLG A8 639RY TR SIFT 669gING Gl §&l 42 97 6917 SRSl AIRY FRIFER 92869 AIRAITES
I
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An Important Note on Negative Comment Handling and Crisis Management Procedures
N2l g5QIg I8 | £ 95| 6UIRYLRER §661 ARINUYR 19 AAANRRR 1894 99° ALCIS ged @0 | 121G 2P @ISSI I9° ged atS!
208 996 62461g AGFE 09 | QREITE! 99° @ act dIf L6 GRS 1894GLR AACIRGI @9E! AR 21D 98 968G oY SRS ASYS BQN
69 | REle g 64 AT AR QUYD YD IE JFAUEA 886 ART |

A4 2198 G8e 9E8 62R0IQ AI0A FR6S, 69 any 3 IRINR FJILRT AR6IT ASIRAI AR 2IATIFA IREG I/ | SUEIR IFTER @R
Q@Qq@ E_EGQ 0q? geI9 2SN 99 6291 @6 Il ARIACR AQHGIG 1@ NS QIR FAGS KR! AU AT 69REN | LR
RIS KRG g2l Q6L A 2IAE 6219F IATIRT FATIN AV 62F1 AFG F6L (T AAIFA OF QAL AR F2UN) |

Aee 6aIGICAITER 98 S8 M 96 geRgd @fiel 924 @RURS | 24 SIGSI ¥ AAIQ S0IR 2Tk ARSIg ALY KASIS JRIS AAG! AGEY 26T |
G169, I8 REIGT QINER, TS SIEFIIAN QIR 26M | SEFIR IQ 95 986, §AIG FRAINGG T6EUIE FTSIR FELIS 2R I8° §Fl, RIARINE 99° EIR
FolRiene e geegd QIel QIS el g eals 2R 16 66 ZIRENT SPASI SRl 986 | Y2l 2RI, 4T AT AR g8 99T §AR aldd
2GRN S| FUILIQ F9E GIT| ARA AR TR FYE g6< | ¥aI 9Q IEI AFIY IYE KN 956 12 Q a oI9l IFE AFAEA JRISI IAD 6LIBISAS
A09Ig S5l ULTIR FALIR Fél THACH TEAER 7} 89 QI | A JIQ IR 6AGA ARG 98° AT SRS 69 6869 ILIg IR *ALIG IYS QL |

Create an Editorial Function ]
G 299 64 95 A 6915 R IR AR I9° 6UIRVYER €1 basic AR SUKAE AR AHTE 6LIRR | K68 IS T FILY FPRIF, ILTQ 9@
9e god aQdIfes | 96 Ao MK 6208 64 921 697I9R9 6dIYR YEaI SIACH 6mTIaw TSRISIG 21 ATSI6R ALl AN | 98]
6ANITSI A9 QIL! Q corpor ¢IQl 92| 996 6AIR 2SI aF RIGYR, acdicag a2l Q6% |

Develop Your Editorial Calendar
SR 59T8 < features Y 99° 2RYEG 9919 SIRAT AASHIG: EDITORIAL CALENDARS
AUIERER ATE Q7R 99 | AYY 6LRE 64 VIR 5l 6LAR 86
QR AR F1695°, PR IL68 98° ARUIRY @6dI6ag 6QlI9I6QlIS)
A2 A6RIFING | RUYS Y962, AVIFA A6FT°6R I8 aR-F-2FR
99° 6gI6FlI9] 6419 ABES 993 | ARG 98l A g6<, ¥al Together an Editorial Calendar.
IR PRIPH QAT6R PR QYS! T B8 TIgR

dIRQQA LIAYLRIN |

How to Put



http://www.contentmarketinginstitute.com/2010/08/content-marketing-editorial-calendar/
http://www.contentmarketinginstitute.com/2010/08/content-marketing-editorial-calendar/
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Create a Publication Schedule (from “Five Corporate Blog Must-Haves” by Jeremy Victor)

4% AAORI QUEAES IRIE ARSI AL IR AR, IS 679R 6915 SIRH FLIF FER: IRFS I | AF1Y NIRRT AR 9T FR F6Q 1T QI YRS YIR 689 AR
| gRI8Ie QIUgET 9694 R | 6, /T 1BT°, AR, Ag6FIeq, geng S5 PSR 6aIY AR4I, ARG ASUIE 9T6 99Ra T-gRIER Tals 9 I8 AIRAYS SIAd
62IR%1 998! I 12l Y996 94 | gRIGR QIdIgS1 596 ARI6A I8 J9Tgd Rfel ged aaIN | 236 ISR SIRY TSRS F62RIg FAC SASIg AAIF §Rd 624!
2SS |

Give Props Where Props Are Due (from “How to Keep Bloggers Engaged” by Heidi Cohen)
AR FEIQ ﬂlﬁ‘ﬁi G‘QQI A GEIQIQQI q feel 0@ ALAR 2Q ?J@ll% SJ@QQ@ Q649G if AT 218 99 FIPIe AL FEIal, aeiqej 9e° 2RHe0
SELeg delsl fRlg ng@a | FEIVRCNIFA YT° ARG A< IR 90I6Q B8 I 2AR:

g624QR 69I9Q 96R 6GHITS! AIR 99 C6TIGIC AR AKUIGY JRFHIR TR I9° J66UR AR JT FI60 986 9@ 909 6Rde |8
R Qag | ,

QI R P6S, A6 IG° SIFA AA1Y 6ANRYER IR FG 9 DTG A IS AR 98 68 6w IV FalE 99 |

28R S A YH6R SR ASLB FAG |

. 6IAIERA 601G 6912129 69966 6IFIRFA TFR TUICANG CAFEAR, @8 Q¢lAT TF6R SFIRQ 7RG 6889 @2g | 92l g special 6

6919IF° ISR RIS |

9IS FI6ST° REFIM6R 9093 AR-NIRG LG 6AIRVYLF AERY FAF | AL €1, SFQ A 6MHR VG NS FAG |

690G AQUSNIE qm@ 6991 AR 2IYEF AT REAETTER PR AT UANRY FAG |

4G 2HR1 96MAEQ 69169 2ITIa SAQ FINg 99 ARG 99g | Adde S5 IR AG0S RegS FIFSI 1 921 98 QR IS |

@R |9 g JoIa Qg | 926q @6dl adlelne JRUISE, 98 69199 RAl QULIQ AITFERT IR IR 6819 69I2ITR AUER IR
QIR 2A2EB FAUARAER | RYY 6K FIR SR 6QHRS! |

Choosing Your Writing Style

2919 6R8ll 9] 4 style 71 QIRSI AR 55 9] *AGI6R A0IQ L4 99689 | LR FIQE 62AR AT 6HF6R AR AOKANGT 291 591 2ATe AL Ie° 699373 IS,
2O VALY 6966 QRIGINRT IQ° FAR €19 dFSIRT | AR ARG TS R on JRIFS 621162 ALY KRR VIR 9] A €l style A1 EY KARIR JOI6Q &8 QI
AR (622 QYR “2VIFA 36| FVASY U LA KRR AIRIY @AQIG 3 TY” Q AR AEQ) |

219 6REl 4l style A1 QIRSIER YIE AF6VU 62AR GEIA FIN6A A& YD, 6HAS! | AP VAR FIRG TS 99 16l 216 QYL 212 g6 62 G668 6T ARIRI
62IRCINE QI | I8 QUEIQ S5 9T6TITE SARICT6R, S99 92, e84 K2l TR - I8° 6IFINT AR AULER G - 6T @ 2T | UL SF° APRS!
62RR 7R 914 I9° JTR% JIN RUYS AAINER FING 6924Ig SUIY KL |
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929e G86 229 69 I S5l FISSUGRS AV 6RIRR, 98° 9OF AMNRAIRG RIFS 841 6dIeaa AIFRE 62T ARG QAT 699lg
3019 A9g | 98 1@ QIYIYER 98 LRI, 6569 2IAE AIORAIRG "R outside 69 Q1LY 4Q TSELITY” FIEI AOIRIG FUL T F9E | €8°
YRR S8 SIIEN I8 26l AUS6H, A §AG 64 FIFLUYTR ALNA GRS 99° AANGIEN QAR 6931 FILAR I | A ANCITFA Y IR
dRIa 67l @R 98 DIl 29 6LIRAIRIYA - CARC6E ALY IRIS F0E I9° F188Y 69415 UF9 69Q2S ARG FaI8 G9F | 2698 2a CIOR
12U6a g9l 2R, 664 69IT2IR FT26R ALQRRNG 6TILRE FAQIg FAS g (6DCN6H YLIG T°Ul FRER), 99° I IR AT 62IRER
627IER DGl QU69 GLIR FAIg 69fliew Fa9q 91 53 998 |

Company Example: SEOmoz 9213 26d169¢ S5l QIR 9% Qe G0l QYI9e @6 YOUmoz, diel SEOmoz
AEQILQ QAR FIQ Mee GGIQ@QQ Q features %Y K6Q | 252 60IVYER F0G IRIAR 96 R&Q EQ.QI@GQEIQ @ act <iff,
69 9IS 0IQ 2o /7 AIFIFS ARIQ, @ technical YLG SEO I9° 2Q-60% AYCIRCRAR gziqa 218@@ @6 |
QIOKAI6R S9-Q-69% QI6RIE 99° 96 Q @ act €It AU 986 9R8e 19918 Q6% | SEOmoz €1l 6dI8gEq 6l SQQIGi ?Jiiﬂ@ @9, \99° Il SEOmoz 99| @ 98 @

feature G194 9% o[l d90IQ 6RIRTL 6UIRYRPY 6IFIES K61, Y8° 6AFINFA ERYRAING ATAB 196 IR K6 |

Express your point of view

26 ALla1 Qo 6MEIS IR 627IFFR ALY QH@Q@ Q8e 99° 99 F19Q 986 | 9T Qﬂa aoeas
AFNER A8 Y96 ‘{j@ AIRM 2R, 76 ISR - FILR 628 66 FaBaa a8 d read « 26972 699 2l6e
%“I%?L IQelee @8 AR ]S 2B, 2l6F1 69E QENFYLR &6 6IFI6KT @/ QI%;@ digl 21 FmY 9Q°
2Igeq dErRe Q6 |

For Example: €8°Q S2I65RQ 60654 REAUTR 2 IRG 2] R, FARURIY FI6GT° FIFR I8 S5l 6RHS
| ST 6RSI6R, 69 YTl 98 ARQE 69 69 @Rl 6918 SEO, I6RT, U6DPR I8° GIERFIes AR § strongly
A0S A8, 6J96I6E TSI Y SILIE, @8 @ h 82 gRI6R ST 6TIAYER ARG 621N |
6261168 FRIRA 98° AGRRR I9°, OF AR, T@Y QUERIR | A9 6968% RUIR 87 AT6R FIRl QOIR
dI0G (98° Gle QUSLIL TAA6T 960 GRFIE QINER 6ASIR), I 6TIRGRR A6 F6g AR 626 QIF |

10 ways 12 ok me Goleie your comment
D e et e =
@A et e s b by A
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TIME TO WRITE! HOW TO CREATE STELLAR
CONTENT IN EACH AND EVERY POST

gadys 9@ ARG 69, 26 I8 O 96 '8 Ie° TR AIFIGR 66l €l style R1 FAR JGY K6 69 SYA6R ARG KA | QACNS 99 FDEIR ol
64IY §UR 6MYES CILl FRQ 2RI | FISYLER6R 20 RIAING! QAR FARIE6R Y06 PR 8ARIG ¢ fundamental AF MGl ¢l ics FRYSTIR I
CIRGI 28 (8919 663 691N, IR 2AER) |

1. Speak to one target audience — the whole time: g2l Q€19 208 @ 350 FQRE GILI AP I9° 627IeE AR IF G5 69I% 6RHG | AR, AVIFA 0G
0g 94 2RV LI 218 ALFAG 69 FQRE, 664 AIE Y& AYY Q47 6TIRR 601G IASRER FRRIG AIFER ARG | 7g FEe gag 69
g65Ya QYA §9 69IR AIRAR 668 YIS TR A6 |

2. Be short and sweet: Y@ @R 99| 69IF 6228 400 - 1000 €9 F1I6R; AT TAT AFER LRCT @DRIG L62AY LR | UG IYIRA S FLRIG 2R, 66061 IR
601N 9R QUTER QTSI el 2ITISR RS 99° QTG G tight FALIG TS K9G | IG° F6GAT, 6597 78 6816 6% IR 22 6% 641 92! 4 to 561 IR 26T
| 889999 TR0 @ SIRAIER AIF 6dIYg LR K9G |

3. Say something interesting and useful: : §lig] 561 SEIER 93 G| 6TIS 61 0F, 75 TELE G0g 601921 I8 284 SRR, 2R45 2R G | 661 1T 6MER, $IR TIOR8
O SEOER BIRS! €l change R169 TRSER 2R &7 IR ISKI? YLRETIF FEFIR F0E! 6219 72 & 6%, $6¢1 FoRIE RIF RS |

4. Relax: 19 951 691RIGY G919 IMER AR FEGI6R AITIYY KA 1T 96 Glel 0% 2] | 699dYe AR 62IRgRs Aa6LITN, A0RIEH 2R QIR
6P 21969 |

5. Be a show off: QI0RFIRG 92 QK 60 AR R FAIRIA 263, AREI TVAIY 6RTG 69¢) A0S & 965 64 2INIFA NG SEFIR 26T | ATER
A0KAIE 928 TGI9 S to IR AR Y6SUR 6TIL6R 7°5F, GaD Q1T I8° ARIERE UFEIR K9G |

6. Have a compelling title and leading paragraph: §€19 9I0% §92 919 691 @ read 591§ ARl 99 | &g G 2SI I6° Q6QI 926 & gGR 9a QIE
QL §6¢1 TEE FAL GIF | (26 FAY FRIGIRF F6RIA TR 9& 23S Glel a6 As! |)

7. Balance SEO with good content: 3661893 S6QURIFI 986, 2IN8g 2KVMAG! 98° SEO FRIEA I8 A9RE FIRS! AR | 91 48 986 AI0ag 95Ul 999
QIZ, 35 € URL RRgee 96 IR 323 69937 g9 URL 99° 66191 244! |

8. Include a Call to Action (CTA): 2QG6 92l 689R FR6R F188Y A2l A°64I5l RQIg I AR, 96 6dIYgEe YIQ @8 986 A7Ig 6291 @56 KLl ARG

ARER Q96909 6602 | I8 6dI8Q 651960 6RIG @8 Q919 929 F1E | 99l 6QIRILRER LY A4 IR A0KE T4 TAURS |

9.

+ 269 $EI9 6TIRA “FI°Y” 2AMI, 967 G661 921G 96K, AYE1Y 99° LR6R 2RA FARIG TR | 9l 6208 6920162 2AE 6AIYA ‘IR FVL 6AHE, ARG
2106 203 2R ATFIAG10 ASFES YORIG L°608 99T I8° 6£IFN6AT 99T SIRI AT AWOKAIST 9E6 919 AR AFAIER | Y0I6R 62689 6AIFTLL
S5 6918 IRIRYER 2T (2661 IFRT FRIP 6R669G FY6T YR LS AIFEA FRQ §99) |
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¢ QU 6QIRYER |

¢ QYIS FILIEN 6ANVYES |

.+ C1gIY 691IAGER ALl 9] 622 A I8 90Q USLIQ K69 | .

¢+ 6lI6RIENIE VRN ©B6 60IRGLR IS book YLa AN IS° g¢ I8° QAR IR SYLLS 9 |
¢ SIMRIYER |
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Trellis Moss Garden — Spotlight On: How-To Posts
gl ' ' e e (from “3 Tips to Help Make Your Blog Content Pop” by Heather Rast)

98 64I% §9R gaa FEAREE Qdew Al 99g 899 RSl Ie° cadled Gal
626I0@ QUL AR SUIERE SRS BRVYER 0] A0Sl A I8 QdISl QISER
QUSLIQ 969 | IE gRIoQ 601G 99 @9Ql iR, ATl § 68 Glel e Gag QL
Q0RAING FJRISIE DAL OF A2, 6JAIE GYQ 926 JFAg TR aael
F QIT6R 697I9G QIFE Q6S | SrU6a 626Ieg ZRIG FAUNR, 2S AR,
39l 99 2UE QULLIRS, U3 QINER Y 2GS become clgl 689Ig AILIAY
A99Ig QClPL AR 6ASIS |

For example: 6’ 9% QIR del8 96 Qg S8196, 969194 98° 6904IS10e 268 |

6AI'S FIFQ ARTAGER SUINY F69 69 ANQ AFE IS° IRAIR 69168} TR JRAITRI FAUDS, 6ARALNES
626IER JRRHIR Tog AN FAQIq 2ge A6E 79 98 d7 2°aF 941 SRSl A9l SIFA AR RAYS A
6HI@RI60 0% AQRR @98 | Y8 / 969 98° AUl FeEHIeRT AI0RCIRG 6AFISRA AAYG 296! 2RI AILIAY
Q69 99° 699ER TIYR AR AIR VGEVAGTF AFSI6R ALY K69 |

Spotlight On: Lists

(From Nate Riggs’ “Mastering 3 Styles of Blog Lists for More Effective Content Marketing”).
@I QIS 0IQ “2AYF IRUFHIRT VARG F1I645° AN §5 CIRRIN 3 4 yles F1G IR FARN) |
SIRRI6A ANIFA S 6QVYES 2°F06 996! ILR GHlem USTIR IR AQFT &9 | FRS 290G 64 2IYIFA AIQYRR e AOKALE
PRT6a AIIS 2°610%, F6S1AS1 QU6 ILER, 629I6F IR SRS QIFER 6RYIF I 292G | Y0I6R 3 & ARIAE, 98° JRILFIR RIAR
CING| 2AK:

1. Brief lists: 995 6208 96me ITI ARIKES little 27 94l 986 2°FY 9894 @9 992 I | J60UR S6me I¥E 2RY I& AGRIRY AL
Q2% I8 A& ARG 92169 | R68 SUBR TR, 56 A9 AAAT 96 98 AR; T IS L0 JFAUCR 6915 AT | @S QIFl FIA 9569 QL IE |
SINRIER @f] 2IRGE 29l 69IY 26N A°FY CINRIYER ARIAES total 6618 RACR MEU |
+ Benefits: 99 6QIRT JILRI 98° JIAFPR TULGY UIQE F69, SINAIRQ I 4§l style A1 AOKCILT 628G 9T FARI7 AVEE KRR, FIRIg A

QDA LUGLIQ RTRIG ARl ILIG R 685G 2°HGIQ @ARIG | F1699%IG 69 AL SINGI AR FANLD F6AT UL FAS! Y6SIRE 268 DI Q
your ¢IQl ZIYESQ AI0RFIES AGEE 998 64 SN &R AIgIER Fa I9° IRIQ AFQIe AR |
. Example: /IF2AY 2°5: 669%EG 2°G 667 Q 23 AIEEE - U6Cid Sl |

2. Detailed lists: d6GUa Q6me 9@ 9?16:1 58l | dal a6 JR% GEIKIRRLIQ, I& CIRRIGER ARIAEE a 7] A°¢Ue Q6NG QLR A&, I8° AIFFR 63I]
6819 26% |
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- Benefits: : 6QIYQ 92 8l style 71 G5R 997! 6FICAIT A6 AGFY | (AR SRG TR AN TS SRS 1) TR FAUVRARS 6URENNT AR 2E
2°RY MY, K191 el YEPAINE ARG SIS | .
+ Example: : /9679 6er997 ERAGIT A58 796/ /R EdgeRank 9Y99/8 #9619 9 & Qa/a - 919 6519 |
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3. Hybrid lists: 98I 2°8g 95° 946 CINAIR RUINIRYET 166 AR, QIS the R4AIRIN KIS KLU QUG 9E6 996 SIMG! FRIER AP N6 |
. Benefits: 69690 SIRRIER, FVLRYSG dIQGI AU 2ILHFGIG IATE SRS I9° 6AYIRFIGG A0RIT SGRIR T96 @a9! AIR AF6 QUeela
RULAIRAIIAS | gGC Imal Q6mY 6IFICLIG KRRIG BBG 1Y QULLE 6RIRUIER, 7 LR FERENRER AR KRR ARTFIFLIR 694 links 619
AR ASEB ARG 1699 |

« Example: R65/6R97 8 - “€Y29/8 InNOvation @ NO 9/€/8 @8/ - AIRg /28 |
Grab Readers Attention from the Get-Go (Create a GREAT Headline)

(With insights from Kelly Reeves)

El‘é‘lléﬁ 521@21@ Q°‘610@ way %P6 6mGldIRNgl 99 el GGIQ- A9 ILIQ ATYAR0 6L2LNRNR 2 6668 d read “AIQG QuE | 98° 95641862, 61! dge /aeQl 9e°
Q@QQ% ] *QQI AR 962 991 FTIRG U6Q, A0REISE AR AVIFR 199 content q;{i SE099Q 986 6261 NFIFASR 629 F19¢ AIYIFA LERINR 694w QT aadés
A2 |

AOKCNES YFG6R 76l §R F0E BITI FUAER Y RITRG, ARAFTETR, IR VALY ARVR Yore], a1 gRIF ARFYTRER FVAGY AURS QRIS 6991, 150,000 TR
620NN A9l JIRCR AL IF YITPHER JARAE FAUAIRYR | 9& AGAFIER A6GE FUASY IRER IG° CllERTAGF 6LERIAG | characteristics SIRYYER FUAER ASHEE
990l 9919 996 KILl RBI5e §] FIIFA6R AR | 90169 2IFR AGANIS |

A title with eight words performed best. These titles received a 21% higher click-through rate than average.

Outbrain’s data analysis showed readers are attracted to content with images. Thumbnails worked better than
logos and increased click-through rates by 27%.

Lists and photo galleries typically drive more page views, but they get more click-thorughs as well. Headlines that
contained odd numbers had a 20% higher click-through rate than headlines with even numbers.

A colon or hyphen in the title — indicating a subtitle — performed 9% better than headlines without.

Titles that ended with a question mark had a higher click-through rate than those that ended with exclamation marks or
periods. If you really feel the urge to use an exclamation mark, our studies have shown that three (!!!) received almost
twice as many clicks as all other punctuation marks.

269 9651 GEIN 6TCAING CAF AU T69 - G661 FRLIRR! g FEFIR A2 QEFIR, 96 AITY 20K 6228 ... FIRE 2AIFA §8 G 2RIF AU6T FAS!
AR IS 991G 60IQEE 2R 9° TR 9RIS AR ILIF UFLIR FAG! AR FA3 |
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http://mashable.com/2011/04/07/optimize-content-social/
http://mashable.com/2011/04/07/optimize-content-social/
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PROMOTE AND LEVERAGE FOR
MAXIMUM CONTENT EXPOSURE

Writing your blog post is just the beginning. After you hit “publish” you then have two very important tasks to take on: Promoting your blog post and leveraging
its content for additional content marketing initiatives. Both these activities will ensure that you have a consistent, and widely read, volume of content that
positions your company as an industry thought leader. To start, let's cover how to maximize the impact and exposure of your completed post.

Even Great Content Can Go Unnoticed
Q19969 699R GAIR 6CI QIFSI 6AIR ART §671 98° GFIQ RSS FILG | AR AL 969, Y& 96 ABQ ARG 2T 98° A 6dIT 698 THA 986 966 2QY LRI LRI
699 JYYPR F1I6R 96-2BE §C JIR 6R° 19T AR | FEE, AUIFR 62T 6SRIFI QFYRS 6%, @9 JPM §IS A1 AIF R BIgl RIS G |

SR @ organic @ ARYFF Tt AR AN 69GH 97 AR I9° TSTNT FITF AU
R 208! J9Q6R, FAUSY RlFacles 86a9n A°6dI9l YIUR ARSI ALEIR KA
99° 38 AAIYIY T6919E AIR 6AIRE! ARSI 2SR F9E 64 J6SUR TAIYG I
JRIedint 98° 2P AIGd JILea Q noticed <IQl fGQ AIDQ |

GeIa §809gq 69159 29I6a AITIFY 88SIg, Y0169 98 g4l Iy JITl gFIg I8 998 95l 691 6RYS! J6a 9°gd aa9Ig 989 |

12 Things to Do After You’ve Written a New Blog Post GO()S[C

Adapted from the original post by Brody Dorland Keyword kntegration / SEO

l.ﬁSEO / Keward Integration o . . _ LS?& 1 n
LA PVLLY 64U M 6LINUIER, @ S 146 AQKLNR I9° IR1FE dF REQ fa[=ia; Niche' Groups Facebook Page
Q° QIR QU6 IR G¢ JRIS JRIRUIER | GFIR FRALY FIRIFIER AF AR I8° SFIR 626 hev \ ﬂ ’
2SS 914 FYAGLR IR | 69T 619 / ARUIAYEG AN 2124EIER FIGEI MEE AT QTR
9%l G?%}@ | 6P4° \‘]62’ alao6q Q@(BI@ 6@@@9‘ AIe IR ﬂ@i@iﬁ@l QAER I GAG | “ @: ‘ m
LN VAL G 6PN IR° 64E 6MTID ¢lf / QIRYIPE ALE $LIR 6] FITM, Worersrrspese
VARG, 66161 4RI 99° QUIGYE] 69191°Y RARIG 65} KD | T I l \

Email Marketing ‘ __ Seek & Assist

Blog Commenting
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2. Syndication
JQ 95 Q 49019 §36IR1 99° @M Q stood <IAll 62Q& YLIQ RSS &% | & dqe don J86a9q dfG 29dg 9A°0IRe QU96 e |9

UAEYq F0g 6A2UR 6954IE° AR ASES 7 T8 29 HIRIIG 69R2AN |

6¢116© 2R e QdI G?Q‘Qlﬁi Q¥ | 6862696R AIYIFR RSS &G URL D= AIFIEe 6QcaIa® AR @2 6YIFINMER Gol 6LININ, 2IYEITRN @L ol
6UIRER “dRIFIS” QRIR 69 gl@@"cﬂ_@ﬁw“& 69Q GRLLA I8 YA°OIRG “gY’ 219G 969 | 9Ll AIYdie AL significantly <59 IR 962 TR FAAIER 9G°
QeI SRS 60 R ATC A& A& A1 @ save BIRUIER |

N2l Al dIR QAP 681 IF J6NUT 6915\ 2R 695°2C A6S | A6R g6l AR AIFIRR ARTER RSS A°64ITl FIIT GRAIRSI T6Q, §661 921G 2R KRG 9L
Q1T | 2100 FAQIg, 2IVEF §8| A RSS URL ARIE 991 96° 98l Gqq 98l |9g:
+ Facebook Business Page — Idd@Q QU690 689869, “AFlea RSS” dealdlg ARG @9g ¥Y9° gA°oIRG QI96a 2Iddaa 62,49 JYl RIg6R
AR THARY RISl *QQIg 9LIq 697 2 [F9G |
+ LinkedIn Personal Profiles — S€19 6QIPIRR JY6R 2SI AKERIR FAUNER “S5| MR AU “666d” 6% I8° IR AFBRQ 6ITIRANER AR
80999 26TI-6T1% RAQIG 696 2 @9 | Ve Y afleIg 1 gl [GRIG FELIG QNG FIT | U8 2VEF FEC ARSI ART, 6668
2R AN 928l 9F 6210163 |
+ Plaxo — 946 6966 6Rlada 9;65, 9169 62Q8 AQY 9@ 12Q business qej QUe QY 6994IR° ARG AL 9] “PQ 6dIEZQ” 9Q° 4A°QIR G
QA ADEFQ G0 FVALGY GO, FARI L@ *A AN |
« Ning Community Sites - 9§ 2SR @ fishing §F AYR1S1 &S F& YIoPe6q FF¢ 62IAR, 666S 2AE 2AAIFA 6YIFPINR AHIER
2849 B 6QI1RYSI “RSS 6419%” 606 ULLIR 88 2Ud P26 o FAANER |

» Other Social Networking Sites - 620168 294184 2694 AFAIFS ARG A AIL AVEF LI S5 A RSS TG Y9l 2SI AT 39 | 48 F97 AR
2I0eea ARSYRG 62 89S |.

3. Shorten your post’s URL _
9@ J968D 609R 9969 NT 6918 ARSI AN J62UT UL, 7g 2680 URL 96 90969 2ITIRTE (RR-015°) 649 989, 21969 694 social 83 AIFIGS
AIRTER Y& 2°AY URL 691 KRS I8 SI9 QEI91E |
Here’s how it works:
- AIYIFRA IR S5 6AIRR URL @8 2918, 9915 98 URL 9660 6Rde @9g AIg! AIGIRTE 9918 969 (Bit.ly, Ow.ly, Cli.gs) |
+ 649 any 89 §G 2o, AR 69I8° @9 FRA6R 2198 2°FY URL § QUSLIR 998 | .
¢ NS AT @R I8 U6Q {8 9RQHUIR, @ ographic 6QIRG ¥ 6QCR° ARG S2AY AR ALEFRA URL 99 NG AlE K99 |
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4. Status Updates
QGG 9Kl 99 99 71609\, 9Ll AR 36@ | L@, 9651 PR 5] 6IFAR 6LeMING g LR 4aL 62132IR ARG A VIFY 9562 FINY K, S L°VY AR
?JS@%} AR IRIQ QM 69IM REAIRS | 79 YLl 990 2IYEF AYF {R *AIER QI |

QAGPEl RAG 64 Y6GUR AIFIAS ARG T6& 8F (IR6L4, AIFITR 9 iqu 71, FIeT RRL°HYI / ANERIFITR) | 66U A TN SR T / 6LLANY 6T
RAG! 98 66 ARG 2I§Al6R |

218 92 F1l F6Q QYU 626 64 6U6L66R IS IR 20 F0g I8 RIFY ALY AIIFIER 6DI] 89T, 6466696 AINIFA 8F / 2AFANIRANR 6897 2P G0

dgeea 69 qgaea APRNRR 6269 | AL §O° 691 6Q¢<I 99° O reading =4l dlgeler Zlijg%lé‘l%‘l%ﬂﬁ? ALY S imize IS, AlDEIG Q0 GF 99° 0g A6

IRRIS 2SS JOIRRIg ATI6ER | I8 F1l J6BYS 2R §RQ 6LLNRY FULIQ FARIG SILig £46LY QAT 641G IRIYT AR OING diR 2198 S0 FAR 62N |
+ Productivity Tip: 690169 269a dlRIG AR QLI QLTYCER 647 time 49 A6 QLINg del aie R D6 6499 aAd 99°

GoIgie QQQI@ 219;?1@ AN (294RS, 9., d6 691) | ﬂ* d19e four 9|a@ SIS Adieaq Q9 LMD 6RQ99e 966 99
Ad9IL6 69I¥ Qﬁ@lﬁi GdI6e 98§ |
5. Content Teasers on Other Sites

EIQG‘PQ AR 625G AIRQ 98° AQYRY 6PIAF] FVAY 64I2LRqg AQAT G 69adys 9al MURIe, Al AR YIS, 958° 6IRl 2lg] 64I4ILe
Q6% | @8 AL

e MR 69IY 6L |

¢ NFTRR AAAYES |

o 6TPL9R Qi |

o Q% ABQIL 69IF 621 |
- 32 248 69 |

9@ QA1 Q991G 6208 §A9 6P 6dI% TIRATR N6 I8 SRIGIFRS 6LLRIRG a7l I4 6AHS!, Sr'U6a g 2°AY URL § followed <Iol &&

Wdél (18 218@@ A | 651962, 2lENSA! FIR ARG 6FINF] QUG (1LIF1e L& G?@Qlﬁi dIORdIee 9¥% |
6. Social Bookmarking

AT6 9T ] que FRA 64! 9B QIF, CAIFTA ATNES SRFIF° ARTYEFER (BF, AR, G ABYIT) 60I% FTRI S2UT FITFK, QUIF AR I9° ANFR
F6TIR0Q I8 9F QL 62IRCI6R | AIFITG QRG] Ae-AISI 621R2)e! FENAY AITER QISG | AT ARUAIER S99 FVATYG RIS / 6SIRE, §6¢1 2@
969189 IR Y9° AR dIR GAIg Ae *9SIg AR 62FIER JINTER G FVATYG COTEAR, RARIG SR 2@ F6LNS 2R |
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7. Seek Out and Comment on Other Blogs with Similar Topics ]
AR PFYCR6R ALIAR, IRYSIS A8 dRIF TITP] 9], asta IRIg, aInge adllg 9g° QUIq ne 618<l IR 98 QR QAL 6LIRAER | IG IS I8 8L
QA6 I 5] 6DIR 6519 FRAIARE, 6669 LA JAPER AQY 96l 6YYER 651QS! IR $1g ANE FASIQ QALY A710 | AGY 6UIRYLR6A &R AR AR
QI9lg 661 PR 6JIV6R QS AAR? Y@ e, A-6dIALRIRT QA6 AIEFA QRERIE 642G | UG F18]Y el AR 664Ing URL €69, 656%
YT 5] URL 69 6Mde @9F |

8. Seek and Assist on Twitter
3¢9 T9q AQLARNNE AL, F0G AR d96 dLld6! 629& 6916 Qallel | 66C696M G661 6DIR A, TTAER 660G I9° “6CllR ol @
641G AR AIFIAY 2IFENR” AR IR FURYI°S] IR 2917 99 | PRIPE GQI@QQI GQ 9IQ 2QRQI 691RIEI U6RR 6MIAg AILIAY AR QLAY
G?Sl@lﬁi ALY KRR | AR 99 aUeE 99° Q°Fg 95 URL 98¢ 697197 Q@ G2 | PRICPR dIRG a 98 968 9 Ag9dqlal, 2198 |9
AR 9K 290 2lea 99° Ja ol (1894 |

9. Email Signature
AR IR SR46IR1 6819 @ que €I 629R I REFIN 9 ature <IVRER AIVEFR G691 G0 60IY 6LLARG 6T | A6GR REFN YT PR FRCNS L
6215 21 AR (W6IR IR F/YYISH Qg dldélaa AS64IY S5 691} 6LPNNTG JA°CIRG AUFER AIVEFA REFIN FAHeF F1&S | G 2196g *RRIQ AL
6069 921 QIR A9 | A8 KQIT RIE QLI 606656967 @64 2R, §690 A2 194 9Q 6918 d read SAINE QIL! IS QIGIRIY I Q6 @9l 9Q
Q649 & @69 |

10. Share Your Blog Post with Target Customers
2196 FRLIS IR 951 69IF I/ F28E gl 218 IS8 AR TR IR AIRGIAR 629 | 2IDE &4 A6 FARE? 2°8Y URL 99° 98 6019 9E¢ 6201ag I
RECR A0I, “QITM 98] 9906 2Iddis QUSAIA6R AIRIAY RRIRQ |” GIA6R AIRINGE A1 @9g 64 697160 IR QU6 §a 29R8 @ Q|

11. Add your blog post to your next e-newsletter
G 2IYERQ NG @-gHaemo' IR, 6261 Y8 UG K62 AVIFRQ @8 0| §VALL] ?J@@@ AR QBQ | AR 6UIY 6LLNNY / TAA ?J@@@ oG
Q° 6958 68Q 6dIRYGR YR G 998 | 2l 6897 ARUIAES 64 99 TV QU6 2IVEF @& UG 99 69V ARG LS KLl ARR §a
L8 QAR |

12. Ask other bloggers to mention your post )

QIR RIFIER 2] AKY |AITE 9TC A¢a 9l and ¢0RI 9S° 6QFIRG SR G5l TN G5l ARG FAU AR ARG FER! FIA ALEHII AR IR

QARE AL 6LIRUIER | 6DIANLRIRT AR dEFANRG! AB-FAER IR M I9° 9% A&Q dIFeh, 9 SIPPa 99° JIeRaIew 6986 9F @t

RN IR @F 69 6QRUIER |

You went through the checklist, and publlshed your post. Now what?
69T 96| 69I] REFITE 6291, 99° A read 5], A IR YK YIRS | 7S YK 6DIRR “69F I9° @RAIY” FISARG] I8 FUGER, 6J62¢ I8 659GMER a-

299510 SV0SY BITAINE | Y9l 95966, AFY FUASY FI6ST° gaId AR 2T 9] 6TIRQ TUATY FUFLIR KRS QAQNY FYAER T8 [0 | 98l TS
QAL 64 §6¢1 AR S8 RN A°GL SRS AY, AL, AGANIS 99 AGUIRY RIFQ 2T AR FQS |
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Leveraging Your Post for Continued Content Marketing Success
Adapted from the original post by Tom Pisello

FRASY MEGAR J6RUR STLYR 618G IARIS QUIAER QULLIQ AR KILl 6eYR Q@QQ%@ SRR E]G‘IE;IQ Qgd dxQlq | 2l ‘QV
6qelellea gl Q‘SIQG%I 2Q9S Gelem I9° AIFIgl 986 K6 9689l adis 9@&19% ﬂﬁﬂqglﬁ‘ QGQ | 297, REAURR QUL I° UIEIMER FVASY
FCE !AQUG Al6RER AR KRB | QU AT FLAQ oWing &, ISR VARG LR QLS YQ° PRYQU YR RAULEIRT 6LF |

Step 1: Developing content derivatives
JILe 99° QEYYe Ia 216986!@ 200 AFARI? QI6AQ 2RI A0 264 RIFURSIL! ¥R UGN 0] ?JIS'G?@ 6MSIS | QNI GGI‘&Q@Q QAR 9@ qgaqu
6861 AU ATV F6R, F6RCI ALUJIR 3 [gatall 2ISEIRCIG S ates ¥ R6RQ IQ° AQANIFER TLT 6KINYSI AFIQUIRQ ALNIQ AR AFRNFYER FQUAIR

6QIM 95 6QIY QUISIYI K69 |

e AQARI-684C 6UIY 52 59 JIER aduigeq 680IFIRg 9971 699169 AILIUY F6Q 64 Q6 A e QURG | I8 96IN6Y, Fleaodies Se0eg

QIO Fl8 RAUIRAES 6UARG:
1) Research White Paper: A6 F° Of 98 ARl F196 FaAR RAQIQ R 9.9 69IY QU6 ARV A AGTAD @‘&EXQ% I8 @69 | cald,

f66Q4g 60 AL ARG 4BIRNAIY 64 68GIFI6E 68IF ARl F198 998 F9E; AAUAFS @ length FY 616Q 82 98| 26T |

2) Infographic: 29981 I9° F6SIQ¢ ANUIAFER 224q 2¢al ARRIg FUALYY I8 AR6XIFITS 62 QISR @a8Iq AUFE 692 ALl §1g

Q understood 5689 99° RIYq 98 SR € enhance <IRQIER | G2UG F19S ARSI AR I& AREFIFITR AUNGIFYEF AR FIFE IG° ARYIRY

AIG6Q 4l 6RIRAIED |

3) PowerPoint: QAgIFQ] 62Q8 SRIQA 6T QUER AFARIF FPRIFRYL A I8 AN, UR TR 98 AIQU°E IQ°

IR IIFA 965106 ARYID 4AIRE, AL HREG 69ANER AUERIG 6LIRAIAS |

4) Live and On-Demand Webinar: 48 RIRQ 64§F e QdgIde aA<Ig *IYFSIL1 9181Qd94s AL 27219, AIgl AQ-Galg

69,2 IR €Y 69e¢ fAUAIRNAI |
G 99° QRIBINRT BBG 98° 6UIBRIRR & 551 9& K09Ig AIJIRFI1g 99 96° QA6 AFSAIRA TR | J654YR AINSRIAR FIRFAI] 9] FG! AL
SU99Y MA6AR ILIE SRR |
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PR QUILER GQQIQIQQQ °64I9l JQ° 6491910 Qg% QQQI@L 2R Al6RoR AR FRFOIQ ARYF QAT FG2Q M 2RRIQ IARE:
1) Microsites: FI6a6° @R Y@ 691a¢l AU FIREFIARY AR AN AQANIE 98° AR Y6 2°Jeq TRFS K69 I9° Jaldl K69, 680IE IS

AlRIFER J60YR JL68U6R IR 23Q1q 68219197 998 @ 6<IIR2N |

2) eBook: @R €&l ARl RlOR TUARY YS° AIGIRQYE] I8 Q2R SRISIIRS AR, AGATIFR I8 REATR JIIR6AINE I9° dgd TNE6R
%46 969 AILI U ARG 99° ARG § to 29I AR [6d AIFUFSIET 619 @ read TQI69 |

3) Mobile Content / Applications: 4& 661 69IQIAR FRIAY AR ALAIRE 62I1RFI TUARL6R ALANIEG QAT SR 21T 9Q°
QU6RIBIAIeE 908 ARG 6HIFSI6R ALY @ASIG I “ARYLE FINGQ” 66 98 aG 29 AL A6 ARIA F ALAFIFR 699
2°¢ gleee GO % gIAFa0! / g4l 994 986 667 §19 |

4) Multi-media White Papers: @f 969G @86 99° 60I0RI% 699E° 926 Rl Q6@ QARG € ances cIf2lY, 6891A19g AIHIFFI2T 986 2y
A°YB AQRS [RR6Q AILIAY K6 |.

5) Interactive White Papers: 2IGQ 69217160 SAASYF 2RI IFEPe 99° 2°FY KQIg QI8 @98 | 98 QUBG ARl RIFR §EE |RRIY,
ClIERT° OF J60YR 6901 JIR TRARY YRE AAG! I9° FRCING FARIG FOIR A5G AFE | YT FFASY FEVIFINRA] TQG IIE6R FRIS
62IRQIAR, QITl 680lF §F, 2SR, AIFIR, 98 FEFI6R QAR IS° AFE TG 6617 14 | 68917 CIF 6YITINREA 66 ARG AN VARG 9!
PEQUTR ALEEQ J6LIGER RSIARE | 690IQ, 686! IR TG 671R TS| FASY ALE I8 FEFIFINGS AR KITR TS €9 |

6) Interactive Diagnostic Assessments: 2iJQI°8l 693G § research ©QIQ 2°qd K98 64 AQARI? JAPYLR 627IAR a dgey @ ggey 9e° 98
AR AANRIIGG DIRITRG! TAUTS ABG @2 CIEAT° oF JiF Q2 99° 690la N6 2GIFela 6T 2°ge I9° FIfTE FS! AR I8
2IR6TRR JRISEG TOIR FRUING | 98 685IFIeg 69 AFRIT 926 FRSIR gE6AIFRIgRe gRl 986 35199l SRIA QYS! IR
JR6eQIFGINRG ¢ 94el QRS ITl gIRIFRS AR ATRIE QAL |

7) Benefit: @ business &8 QYL FIARI 84l, AFA 2PF-6950 63017168 60T 2INge SAQl 99° I8 7694 AU6q F9a S184l AR Sl
JRIR8S |

8) Calculator: CI665° OF 9§ SERFINGE, RLATR FING! ARFEATA Y] FALIG AANIAG TUIY SAAIRS AIL! 2 AR ALY AR ARG
a9 |
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Step 2: Putting the Content in Motion ‘
IRISIE FYR-A0de FUALY 986 65017IRG A°6DI0 99° GEC FRRIA ARG AAAYLS YR SR 98° AIFIRR 2°AMQIg ALLS K0! dIR FRFG 6248 | VAR

SUEERIGH A6QI9E, AT, ¥e° YUY 986 AR USTIR AR A6CTRG! 98 I9° 690IFI0F FEARS KR | 69667 QMR SUIEER AT FlIERE° 9f FVAIL] 601
RS CIR SUSLIR FRUIN:

1. Website(s): 194 @¢tI81 6894IRG 98° AIR6KIAING Q@ FIARYY 69I2LE 99° AR 29, T84 / SUI6aR AV A7de aQ
6QIFIM F1UF6Q FRAGYL R 6DIFIES RARIg QNS 81 |

2. eNewsletters: FLRY-6416 FUAEY QU6 FA{C 9IS §069Q QRS YQ° AR ALY S *AY |

3. Banner Advertising: 296RI81€19& 1R f19YG 98 A AL §VATLG 69I2ES FAGIG FUIGA SUSLIA |99 |
4. Paid Search: S16669% @1 48 99° FUAGY] F1HIg AR VINER ULLIR 7G|

5. Traditional Advertising: QIREAG SHITE OIQ AGAIAG VALY AU T6QIFE I8° AR S |.

V& QIRA197 SYEemeee 986 655N Ga5P 6ERE 66 69A1Rg SFIAR GIF @A I9° 74 919 rYas aeg| eaId, AT faAeY 996 624/ GIAS eam 69
PN I9° ZIFR I6RLRTR 67FIANT Gl AIRNAT SHIAT ZEAN 27 919 KA |

6GIGEIR FIGEL 6EPIRS QYR 19210 65, AIBTAIER GRISSIRT I8° 656 Q90IA 986 G°6aI5) 958 I8° 656 85,
1) Twitter, Facebook, LinkedIn Posts and Links — G8£9¢q 6912126 @0S! i 6997 AT SILIER, FIEATHIER SRIGIIRR AFARIR 9e°
alfisia ey Agel 60I% 903 | U2 6dIRgRe 2QY 4eQUAIRE IRl 99R 99° ORI |
2) YouTube & Slideshare Posts: : 88619 IRIQ QUER ARIN §F, €II645° Of FEY ARG CUEARYES FVAGY A°FIRQ KRS AR USLIN K69
6J00F GR6 AR L9US 99° PPT ¥9° PDF dIR SIRG 69219 |
3) LinkedIn Discussion Groups and Quora: 2gARIe 98° A9RIe QU6R 66lIf! QR F18R4G 2IQE a8l 986 2608 g6ald, 6Ias
ARYIY 98° AERIFER AT6ANT KRKIG FI6HTRCIET Gda @9E 609 g8 YL RIS 65IFIg T AT .
4) Influencer Links: FII6S6€1I68 JRISHIRIFIGG GG I9° ALRIR / ARUFE TR ALTIS QAT 26AT RISHIRG FVATY SR
6MGAIq 98° QET / AT 69 Y 9ARIq /LT |
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5) Search Engine Optimization (SEQ) — 9918 8¢ 8999 988 Amq aRIGY 622N QIS AgQIS IR AAANGIE, YIFFe 98° JRIRIE U6
644l | SEO @ ARG K391 IR, Fl6aodles caId 86 6291 2ILHIa 60 S8 A0 QISR FUIF 6TIRE I8° JRRJ4 a1 48 UINd KRR |
AZ0B WY, AlEFTACNCE FEC FRRIQ UFS 64 FVALY ARY-F independent oG IG° JRILHIRT ANTYER AT UIR-AF 6TIRR, AL, T6XFE

99° A 6QRS |

6) Article Syndication: FI6RSEIES G5! 62T IR° AGUIGY I80999 ZIIQ“@@ 6 QUISR FAB, Y9° GHTIN I9° & JRIERAIeg 9eNg @
feature 1Y / 691G @0RIg AIZIT FIQE 627160 AFAS FA8 641 LI 6979w A0RAIRF AILIAY /IS |

7) The Bottom Line
6J62696R Q64 6RR IR G 2ITAR Feu cleaT
SEL99R AR IR 2°¢ Qe 98, el 62Q8 SIS 64
AIEAG° OF FVASYG IGHR ARSI AR 68R6CRTR &
AR SYALLG YRS QUIAER MEQ KRN | 9@
AIFGER YRS AR I9° 9OF REAUFQR G2l
6206957 Y8 6291 R5E LIT AR I° AR
SUIERM FIRIFIER 69RIFIRE SVARY ILC REC K69 |

4@ F16984 Qe 95| 691 FVLLLA IR 61€ 9T
QPR T8 YRR SUIEAM AIRIER 69CIFIaE A°6L0l
99° G20 S0191 18° 650IF ISl 996 SA9l AR
QARG FlERE° PRYGRI] AILIAY FRUER IRIYR
FASQ ARSI AR UL FAUAIRAIRES |.

Content Derivatives

Content in Motion

Traditional Media

Interactive Media

Traditional Channels

Sodal Channels

Traditional White
Papers

PPTs

Infographics

Webinars

Videos

Podcasts

Twitter, Facebook &
Linkedin Posts & Links

YouTube & Slideshare
Posts

LinkedIn Discussion
Groups

Quora Questions &
Links

Influencer Links

SEO

Article Syndication
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MEASURING SUCCESS

604 2194 9 998 QI SIS, FRIGIIRS T8N 98 @88, QaF FIAe g8 A988 I8° 2AgES 988, AR, Ade S5 TUL6a 8% AR, 0F?
QElgNQEIS ], 2ITEFR 55 @ meas 63 FITELISY RIS JRIRE & QIF QIS AR 2ITEF Y9 AR AGRFOIQ YR ALER | 99° 6JUR 26e! A6 FlY, IR
2R §a6dlsg 22l a8Qlg, ZITdE ae1 §R L°Hl 2SS K9S | FAUNGLS IR S5l A PRSI AT AR Y0I6R 68609 ARG QQlL AR (627

6RI6LRF “21 Q2N 95| 67157 AT @A TR FARIG AR F6Q”)

geleel, 2Igg 694S1 AEFQ CMO '8 98 Q@d S8 FUF a6a: Aie §ag 64

a1d go@ §98999 9919 g6%, §g 69F THAAY 6066 GE6: Q2 6QIRYER

lgl s 6gIeIFleg §8l, 96Tl 99° GGl @29 | FILl 688 T4,

g79 faaq 94669 99 4961 9Ia 29 9, 9 99 A9’ g9 @9 |

224 gRI9R FIEAT° 2RAIL AN RAALIN 68< AIFEUS R/ CM 6¢,
CMO 9@ S5 88269 2ITFI66R 697165 ARY Al6RT° 986 FeiQ
Q2SI & ques FRYER SUFLIR FARIG QRAIIT | AITF? A6TVER
REIOGE 69 97 S5 Q ARSI AT AR 1Y 6557 62RR 0K
18R | A4, F18UYER FIJISRIA IQ° IR 6QIFLIFR I8 A6
26T | @9 RIS CMO gLa 95 9 98 996 2I6Q d read ©QIq 98°
697IGE QU6 FISLY 691G A1 FAT @2 ¢ 126R 6LL QR their
6Q0I@R AYRI°E Qdaw AT, 62668 6SRISY RF AERE |.

QYRG! 62AR 64 AR FlI6RG° @ strategy 9f IR, G5 Yo IR F6I6AT
Q6QEY QTR QAR 6291 2IFEUR | I9° JEREMER, $6¢1 Y& AYY [LIAR K98 &
Q& o9l 0 RRQIg AR 65157 RIARY AL 626! 2SS |

Attributes that Make a Great Corporate Blog
According to CMOs at US Fortune 1,000 Companies,
Dec 2010

% of respondents

Engaged community—the blog postings always get comments

Daily postings—you have to be up-to-date
26%

Informative, educational—the audience cares about what you are
sharing
I 1o

Pictures/video—it's great to share a behind-the-scenes look at
the company

R 1o
Other
R

Source: Blog2Print, "Corporate Blog Survey Results,” provided to
eMarketer, Dec 14, 2010

123101

wweieMarketer.com
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To this end, here are 21 blog metrics to assess your success relative to your marketing objectives.

Count visits and unique visitors Where do your visitors come from? Attract your target audience.
Where specifically do they go on your site?

Page Views — Numbers and Activities Which pages and categories attract your readers? Track areas of reader interest and show
Where do they click to and where do they leave your contribution to purchase process.
blog? (Hopefully, you're sending them into specific
product-related pages on your website.)

Time on site What is the average time people spend on the site? Get customers to spend a lot of time
How much time do people spend on specific pages? engaged with your content and brand.

RSS feeds and email lists Measure sign-ups for your RSS fees and email lists Build an audience for your content.
to determine if the blog is helping you build an online
following.

Brand-related metrics This encompasses a broad spectrum of branding met- Show brand growth and/or change of
rics such as brand recall, favorability, sentiment and perception.

intent to purchase. This is often tracked via surveys.

Product information metrics This includes a number of targeted promotion codes Increase sales (also expand cross-sell and
used and click-throughs to purchase or place in cart. upsell).
Call to action Use a call-to-action and a unique promotional code to Support sales with appropriate content.

track results.
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Blog-Related Revenues

Track sales related to blog content.
Link to appropriate product pages on your website.
Upsell on post-purchase support pages.

Increase revenue generation.

Search Rankings

Is your blog content helping you improve your search
rankings? Use keywords to create relevant content.

Be more findable and reduce search
optimization expense.

Inbound Links

How many sites are linking into your blog?
How influential are they?

Improve your SEO efforts.

Outbound Links

How many outbound links do you have?

Get attention of experts in your field.

Intra-Company Links

Since links are an important element of showing
what’s important, do you have links to other relevant
areas of your site?

Support search optimization efforts across
the organization.

Number of Social Media Shares

Count social media shares and note which platforms
readers use (such as Facebook, Twitter, LinkedIn and
others like StumbleUpon).

Expand reach cost effectively and maximize
earned media from social shares.

Video or Other Media Downloads
or Views.

Instead of relying only on text, liven things up with
entertaining content such as video, audio,
presentations and e-books.

Distribute content to broader audience and
enhance your brand. Can also be used to
provide product information and post-pur-
chase support as well as to expand thought
leadership.

Post-Purchase Support

See how many people download or read instructions
for using product.

Reduce returns, encourage repeat purchases
and reduce customer service inquiries.
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Number of Customer Questions Answered Includes number of posts and number of customer Reduce customer complaints and customer
questions. Answers to these inquiries can be sourced service expense.

from across your organization. Are new questions
being submitted? Do their comments need further
clarification?

Reader Comments and/or Votes Bear in mind that most visitors will only lurk, take Expand community engagement.
in your content and take no further action. It's
important to show that you're responsive to readers
by responding to customers’ comments. (Note: Often
bloggers account for half of the comments on any
given blog post.)

Community engagement Get prospects, customers and the public to share Enhance your content and community
commentary, photographs and videos of your product engagement.
in context.

Media Links If you're creating a positioning platform, one effective = Get additional executive exposure.

metric of success is how many media companies and
bloggers link into your blog as a source of information.

Number of Posts How much information are you generating? It's useful Have fresh content on a regular basis.
to have an editorial calendar to keep yourself on track.

Blog-related Expenses Track costs for your bloggers, editorial staff, Assess full cost of blog against other
technology support, design and other areas that may communications options.
affect your blog.

FI6R RIS 64 9684R S5 U2 968U 66194 SR RG] TR R9E FIF | QYLD 98° FI6ET° AYY a8l @39l AIR G 55 LIIR FRSIg AJY AL
3809ee gIe a8el @4 99994 |
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APPENDIX

Resources and Tools Library
690169 260a A IG° QUK 2R ﬂl@lﬁi @ 2198 QG@%‘ e 2RaQ e q& 6241 983 2IEFQ 95I° 42149 @ help =I@QI69 i€y RAIR6S | 9@ °9einag 4a dIad
Q@ WPER FYLLIN G‘Qg Q@ G668 9681R¢ 2RUIF QIR 28 @G‘ﬂlﬁ? QE 99° 64IQ QQQI@ 20 AR 666N 2Iél G649 95° @ act 9If L6 ANLER 6LIRAUNES |
216¢1 ©1& CMI %] 6 96919 1G° 9968Y 26 el 2dLiea (S EAIS QYG |

1) 22 WordPress Plugins for Content Marketers (by Brody Dorland)

Description: @1£699 I8 QQ¢1 @, I9° 26AF 6RAIAY (I9° 2&-54B9S URL) QIR I8! €198 | 69685 @IL6dS S5° 902l AU6R gRISY IR
RACING, FAURY Fl6asam IR Y0I6R 2T T GlF6d] 9IRG - IR AL AYEIFA 662IRG @ 9 A FINIRIRGIG | extend cIRS IL°
IR AYRIRY FHALLR TR ]AL |.

2) 2 Things a B2B Needs to Know While Blogging
Description: 9& @&669, SAS Q MY 63l6MY G51° A9Q! AFER B2B 918 Q2% 80d 2°61QIQ 8R! ISR 998 |

3) 10 Must-Have Content Marketing Templates
Description: Y8999 ¢l6aG° 986 2Je LI ARSI KA FIQ 615N 6298 65¢6MS - 698 68d-68d FIRG AT AYEGT 78 899! AR 98 Q63 |
JOI6R 10 & 66¢t6nT AR FIel 962YR FULRY FIERTQ SISLIR AR (CMI Q@ F6aR MY FINI L°aRE) |

4) 10 Blogging Tips for Beginners and Experts (by Joe Pulizzi)
Description: €l6a60& IR I8 GRal 98 QE98 I8 mal 269, 99° 2IFE §@ 6dIR 6AFNIg @9l 996 KDRIg 996 62Q1696R SImE! IR 96 Q8% Sma! |



http://www.contentmarketinginstitute.com/author/brodydorland/
http://www.contentmarketinginstitute.com/2011/09/alison-bolen-vide/
http://www.contentmarketinginstitute.com/2011/08/content-marketing-templates/
http://blog.junta42.com/2011/02/blogging-tips-beginners-experts/
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Companies Doing Blogging Right (Case Studies)
S6° 0 @Sl KAIFIQ AQILAE Q9 699l AR, 90169 AR 659 6gee 697IemA A6SIRF ARG, SRS FI 99° PRICPRG AT F6Q | (I8 689
RICEYER L°FRE 2RGI6Q AILIY AR CMI Q e AR UGS |)

« The Hair Book Online (Contributed by Chiqui Cartagena)
6LYI 9@ ?J?,J@Q 6208 99 Q0 JILl 699% s 69l IR @gﬁﬁ'&i@ | 21YE 606 TAA6R I dF AR &2 K68 VARG AFIRG YL° 96| 64 ISR IR
QRN 646 6ARF6R 6Q4q Om LU RIEIS - 69568 Jdeae Yel 98¢ Q171 998 |

dloRg 6A7IFEA 694 99° PYLR 2ISGIes! 986 AIRIAY QARG ]l ACKe SFLALY IR K6 | AORAIRT JRILIS 98° QU6LITN SYAeY
(ISR QA6 IR| 689R I GRS | AIFINER 96 sk FRIEA AORAIFE AXE A6S 629! dR 9Ll 98 aR QAIg, AL AL 69519 6969
Q4e | 95 OM LINEA QLEE (LIRS I9° SRIAG AEe Kdll 62IRQIE | 620IQ 98 AR FI6EE Y ARG FaQ, 62rA9R I9° FFR dee 2AQY
SUIERM AL L°6I9 KRR A1 LR |.

Here’'s what marketers can learn from Hair Book Online: _
o @GC PIERAIES @ hard §Q K08 G54 Gl JRYSIF 99l SILIT |
- QY09Y Qew SUACR 6291 2INENS - FEG F9g 64 A8 ALIAKIN §Y IS FR8E |

ARTER QUCRBI 61T RISEIN 6TIRR, LINLIR VAR I8 RAGER FIRQ AYR JY &K 93 |.

« The Cleanest Line (Contributed by Lisa Petrilli) _
9@ ORI B2C 95 Q AIF1Q O QRIL0E 6208 “Ga AIRG”, “QIeY 6dIFIR KeIR AISIESIFAIR aeigion, Y JQ° gleaw Al 649 9’ 699
www.TheCleanestLine.com 69 @4IQUIQ& |

9E 6l SEM6Q @4 AYRUIFS BITl 62aR YEI9 99 99-93I86 F9e, @de 99 Q4918 AR QIT 99T "SUN6R” JYI6R 694! AR QYRR
|PRYQD, SOl FIUF6Q '8 2RQIg FIY QBT 69 AAFER R NAE IR AF16Y “AAIR JHIER” AR/, I9° AIOKAN6S RIS 64 627168 @4l
il QNG - 98° J6BYS 616 26T KR6S |

@6dI6ag S8 AIR APRS AN A0IQ 9B TR 628 F9] I9° 55 IR QAR RGN ANS | I8 IS Q€7 T71, AEF1EA & alignment 63 ARIRFEEIE
62IRAIAS GIF - 98° 92R FITS! 62164 AAIFES 926 @ alignment T IRRNEFE 62IRARS QIF |
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http://www.thehairbookonline.com/
http://www.thecleanestline.com/
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« Project Open Kimono - Series from Velocity Partners (Contributed by Doug Kessler)
6Q6MIAT AT S5 69I6aE BA7 F6SI6R! IR IR 6dIRR FIHY FRR, 98° gl g9e6a I8 JRISHIR dIdd 6TIRR - 99° a0Qlg 996 716! |
ARSI, Q4T 96| 69IF (1a4g), 26! B2B 665" FR6Eredl 2RWIT 9869 AR 296 G148 | 2I6e 2Fa AYY AT6 21N K9R, 1969 &8
ANYEG SIMTIR - IGIFQE ZISEUS R 2I6E! 6960 FIATERF LAURR 69HS! AR A / B AN 2SS 93 |

FILReI6e ARINES want SIIE G169 2SS 626Ie@ ARAIFER GO A 2°HQIR 9, &g 2I6s A4l 2IFa FaY AI665° aIdiamld
FEL69 2RISR FRCIRS] | 604 IT ‘R19S AIFIRI 2UAS JF069 SR 62IRR | 2166l FAE QN6 ILIG 2@ 998 /8G |

RIS AQILNE SIERE @7 ATAD S5° ALILNE, 99° 2YS AN 100 FUASY FICHT° AFILAE FIAG 696lg, AT 6gNGl 699 98° AIYIFR AIFAES 996G S
bo cIRGIER AIFIAY KA |

LET’S SUMIT ALL UP:
Here’s An Recap Of Your Blog’s
Journey To Success

Gather & Curate More
Content For Additional Posts

Leverage for Additional

Solicit

Content Pieces
Feedback ontent ™

Get Additional Share, Share REPEAT
Insights Write! Publish Share STEPS 3-10

Edit, Edit, Edit



http://www.velocitypartners.co.uk/2010/12/01/b2b-analytics-and-forms-open-kimono-part-10/?utm_source=guestpost&utm_medium=cmi&utm_campaign=kimono

