Bloggers

World




CREATE YOUR OWN BLOGS

TABLE OF CONTENTS

Blogging

—

2 Blogging Stats, Facts & Insights (and what they mean to you)
a. 12 Reasons to Start Blogging

3 Calculating the Costs of Having Quality Content on Your Blog

4 Getting Started: How to Build Your Blog and its Content Strategy
a. The 10 Things Every Company Should Do Before Blogging

b. Choosing Your Writing Style

5 Time to Write! How to Create Stellar Content in Each and Every Post
a. Basics and Best Practices

b. Post Types
. Attention-Grabbing Headlines

6 Promoting and Leveraging Your Posts for Maximum Content Exposure
a. 12 Things to Do After Posting

b. How to Leverage Your Post Content
Measuring Success (21 Blog Metrics)

Appendix
a. Resources and Tools Library
i. 22 WordPress Plugins
ii. B2B Blogging tips
iii. 10 Must-Have Content Marketing Templates
iv. 10 Blogging Tips for Beginners and Experts

b. Companies Doing Blogging Right (Case Studies)




CREATE YOUR OWN BLOGS

BLOGGING

SE°Q 6AUAHRR 92IG 26E! I8 IR §F VRS YA, FING Y& AIQ ARG 6081 YS° @R ¢ ament ARG TVAER AERSR KRR |

NG ‘Qol’ @'él? “6Gmaol” aR GQI?JI@ NG ol QIQURN 6L« GQIQ?JQI 64€Q Q@QQ%@ A°/g &°¢l QUL QAR 99 ALQ Qdld Iele 969 | Adeadq (a2l
RSS), 19QY4 9Q° QI JIR 9L6-SUSTIR 656FI6NIG 9T AcelG, 996 96a dIRG social 6QIF2IR G2 K ar Q YRR GRE 68L L ASUIRYAR SEO
QGG IQ° AgiQlel Qﬁlél deieg 21‘3@@ A6 |

6QT2UIR GG YR €12, CMI AL6AITN 68E 671689 B 08 64 95 9&e 26 adus 98 geey4 a9 AI6aT° AIJIeRIA 269!

‘36 90 627Ieaa 9o 62T2IR TE2 A1 QUR, 6PAR IS TFQ IR AFIR JAS A6 QIF | Y8l *2R, S5l 621T2IR TGN IR 2R, F649S if
AT 2108 TNAY FI6S5°69 Ao ARE. AI0d S5 8aSY 6TIdIRAN QIel 62182IR TG QIGIRIOG SRIRAN | (623 67162%)

QALIR, SF° AL AN G6L | 9Ll IR AR OF @ 96L FIAGI IR, Y06 & AF IV “TF @A G6E” FEHFITRT AR:

A HOT TOOL FOR...

* Businesses eager to build communities around relevant issues/topics » Companies that cannot be open with information
+ Using the blog as a repository for your social media strategy * Organizations without the necessary time, talent or expertise
* Improving search engine rankings (search engines LOVE blogs!) * Businesses who do not like to experiment

SAIeE AR 6JAAFEE “T9” 2R SR FIFl HIR AR - ARRLF! AT SR |F° ALY G109 @9 S ancing <R TS AALES benefit RAKS
6269 | (PAAIRE QIR “966 FIAF G6%” IA6R, 2I6E VARG FlIEHT° 6997 60 &S ARUIFY FVATY FIEHT° @ act 6IF 66 SRR AR
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BLOGGING STATS, FACTS & INSIGHTS
(AND WHAT THEY MEAN TO YOU)

208 RLNRT ST°6R 6962, A2 AF, F6HIV6R,
2R AFIGRIA AGY QARNPLR LG AU FRA!
QUL GIel 6Q%S! §eg4 | 2012 Q (ARUITG) {F° @l
QA RAER “Gig T Q 9@ 9199 9016 2R |

B2B GEALg £l695° 2012 Q AGANIE QU6R |
AIFQE, F68S I9° 684 Q6T |

Fact 1: Blogging is on the Rise — gi9l 299& AIQ: AKFQ,
Q64901 96° ARG FITA FRA 96 @8 QF a6 AYKI°d
Qetle! QIR SE° 29196 QSR 9F AIQ& | 2011 & no &3
QUGS G62, Q198 B2B FI669€I68 |9 QUSLING 27% QF
A% 90 9E% 18 ARIAE §998g Fl665° fIdIaRIa (g9
9Q° 69192IR FG2 d86x) aRaA6m |

What this means to you:

A2 2106 Y59 §5° FRRILIE, 98° AR 92 AL AIFely 218, 6669
2198 9LIq IR QA TSR ¥AQI @FQ - A9 ZTdaR ISR CIl
651gY |

B2B Content MEFREHHQ 555!5 (by Tactic)

Articles 79%

Social Media (other than blogs) 74%

Blogs 65%
eNewsletters 63%
Case Studies
In-Person Events 56%
Videos 52%
White Papers 51%
Webinars/Webcasts
Microsites 31%
Print Magazines 31%
Traditional Media 30%
25%
i Tools 22%
ers 20%
16%
16%
Mobile Content 15%
Digital Magazines 14%

Virtual Conferences 10%

| | | | | | | | | J
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Fact 2: Company Size Matters: 10 - 99 Q¢IGIQ1 2RI 68% FARIYER I8 S5 AABIRE A8, 699R 55% F9¢ FAFFLR Y& @ ic dng F6ARE
QA8 | 92l 6QIRUIER FIRE §I° 62AR 98 U6AVIGS A9R, 7 INIQ FUALY AIHIRRI QIR A8¢ SEO g4 SEO 98° M@-Q generation o
ARAER 09 FUTER MG 99°, I8 FB4IR QIR AIEET° QUL QL6 ATIFA §5 £9a AR Y FRAIRS ALl JIeeg 2L
AIREg ARIS SR, FIeR AFQUA A AR FIGE IR AYF SUASER G 269 A6V F6LER ALHIRBIG A KRN |

What this means to you:

G 2GR AYF 968F L6 I8 9oR RIS AR, 6668 ANE 2ILIRA 96 § AVIFA ALRIAG FIEET° & strategy SR (R X AGER GLIQ FRSIG
IR F0RIG SITARQG |

Fact 3: Companies are Getting More and More Confident in Their Blogging Capabilities: QU9 REQE I8° 68RGIQ gJos Yadis gg0IR

JRIRSIRT FVARY FIETT° & act 9If RIFER F6RTE! AN, TR, §5° 45% 9F 2GRS AR 62 FICHTATNEE AN 666 IALTIR AR
Q6R |

What this means to you:

AT 2198 SF° 2 SAAILIT 98° YLIQ FSRINER ATY 2GRS FQRE, U gUG FIE | Y8l e 99, I8° 2GS 97 A9 FRIER S TR AGRS
Q069 64 IE! 2R JRISHIR 6208 | 2Aeuid 88 f6Q, 0]?

SRR AR 2R ARNR AR AR 2R ARNR AR AR 2GS AL 2@ A} Go byq 61& 2RI ALR ARR 2GS AR RS AR 2RI 26CRNR 2 &
RS FR9g ARG QAM Amne Adag RIS 2] Alg 9],

“12 Reasons to Put Blogs at the Centerof Your Content Marketing”:

95l 904 966 6RISTL AINE 69950 SOIR FIASY Al6ET° 2] IR 6SIRE 99Q - VALY SI6FRG A6 It 264 QIgl 62TAR FT2AN
889 9RdIfIRal 94-g216e SIIIRIRG! 980 621G | FI19e0! 6298 2IRa TVAGY-CIRG QA6 6J69656R 2T FRg K64l FlIERTR
RIS6R 6QYAIRG, 2T LL6R IRIGIR ATE | 971 2l e I9° fedlRiode AR 9661 JI9Ehe E0Y 9818 9091 A86, 6AACN6E -

QYIS AQARIS AL - TG 10 AQIQ 2YF AL NI HE FAZ |



http://www.contentmarketinginstitute.com/2011/02/blogs-for-content-marketing/
http://www.contentmarketinginstitute.com/2011/02/blogs-for-content-marketing/
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2Ig QIEFSI IR, Y016 2ITERR 688 12 T QINE 6208 64 2INIRN GHIG1 SF°6R 64T 4RSI @56, A9 AAIRR AFES §5° FIdIeRIdg dasel
299 6591 | JI9G these Y& RICIgLS AN AGIRIIIFIGT §F°6Q Ia 85649 23QIg AFIRG! AR JI9d 89 QAINER FUSLE g4

1. Blogs are an easy-to-use CMS (aka content management system). S8294q 91 AQUER @7 QIS |IQ! IR @AM
dQIe @QRIRIERER 90| QUSLIR FRRIg TG FIME I9° / KU & technical VAR @ ill IR ILIIG K6Q | 99 AGD 69199
QU6 99§12 26T |

2. Blogs are part of a company’s owned media. {5 G89EY YIS °YIRA FARRIF! AT IQ° gl AVIFA 6GARNY 62 IFQE
62IRUIRAE | QY QL1A-I8 98° 6NN AL ARTEUIY 97, 649EF AQFY 628 FAl QULLNQ LG I 69 FVACR 28T
58l 2ARIQ LIRS Q1T | I8 95 I 69RTING SORER 6491 ARARS |

3. Blogs provide branded context for your content. ZIJdeQ FIFia FIRKIA FG2IR 98 2°8 QIF6S, S S8 62IFI6AT RAFIFFTR
QULLIR @ AYESR 62I6I6LIE IR 9@ §l64e U IRle @69 ATl FHLAY 986 QYR LIRS | oA 98 FF IR 69
g 69Q 5661 AR 9149 TR *RAIAS |

4. Blogs integrate your brand into your content marketing. S8 @ 9164%¢ 99 QILI6R, S5 I8 598 99 d€e 98 9 QU8 98 @69 |
6961169 621916419 982! 99° FAIGIEI IR6Q 6MYLIA F64IT ILUE 9Q8 QL AR F14] “FIFR” AR F6Q | FUAY] GIAIQ G846
gag 12l 9% QUL6R AY-6912ILE 26T, ¥8° FEG 9ag 64 AIFA SH FUBE ARY 914 cqIFaAR FFA Glorden AR 514 YR} AL6
4R1Qe 62198 |

5. Blogs enhance search optimization. 64¢@& R GH@I@-Q?L@ QE09Y, YIIGY IQ° 6396Q 2RI AFY VLY ALC Y- FlIAER,
Q9 9918 2YAIRERe dAld] A9ee Q6Q | (Fa9: 981 AQFIS K69 64 AIUS GG 6316617 FUSTIA SRS Ia FlFEl @31 I8
Qa° qeerel g6< |)

6. Blogs are a 24/7 communication platform. S2R-9Ia¢ 6219162199 86 ALHIAG| 96, IS 514 TN AR T9ARY G1g g4
0QIg Fal TRIga1R AAQYFLRRA EFA ARG S0 98 QA gIF | I9-08 IL6EQ AYIFA ALLRIC FUIENEAF JA°CIRG FRUIAR |

7. Blogs support an array of media formats. gl64¢ S89999 S4¢ IR, S5 A0y, PeTIFIE, ATFG, TG, 2T6, AAYIAR! 99° TTIF ARG I9°
QASIRAIE 29R 832N | ARG FVATY I9° AERLYER JT FALIETER, VIR 69 66Q IRIAR ALAING FVASY ARAES GIEl FFIR 79 |
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8. Blogs facilitate content distribution through multiple channels. @ additional §3 2G93 FMYER 5 REFIM IQ° RSS &Q FIIFIER
209FA QIR F9QdG YA FAUAG | §9 6AYYER F1)I YA°CIRG A6 REFIR LRF6R A°YEe 62IAARS
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10.

11

12.

Blogs supply content for social media interactions. g5 §9£9¢ 62Q8 S.69Q 99° 62rA9 R 9Q AAIRS A°AQIQ ANTYS K6 6TAR
G2l 621918 IR €191 | ARRR 99° IAFE FR-9-2FR ULLS FALIG FTAC 99g | (769983, YT 69299 Ee AFS 621R2S| fFal
Q68999 AQRIQ 969 (66a AIF4&I |)

Blogs provide a targeted location to direct prospects and customers. 98 URL @€l QR 6QI¢ 9E¢ 294 QY S99
ﬂl6€$§'°@ 2, JIee 99° @RS YRR 90| q 264E9 FANES | mga’ﬁsl@%a 09 QUIQIRYGq 9°64Ig /IR
IR 9L 2Iélg 99 QdID 69@2IN |.

Blogs are flexible enough to support diverse initiatives. S5 @¢1R1984 509 2641699 AGY 2IgR 88SI6a ALY KACIAS,
69905 Qe 9919 §899 9919, JILeS J¥9 289 6991, 61 24l 2Ie8e ARSIl 99° 9e aIdiFdiel geerd dsaas aaal

Blogs provide metrics that you can use to track content marketing to business goals. 6% any 69 ULt Q¥InTe 96, ZIYERR g0k
QAR 2GR QY ANS FRRYE | AINEFA 6] A AMIRRGIP ARRE ARSI T, IRINR 6615e 2B, IV 26E! I8 FING 63 2R FYE HINER RO TG |

6ElISIEAIT QEQIQ FI6M, ZITdea SFASY FI6TT° @ strategy IR 60969 I8 S5 QYS! 9K €% UG | 92| 99 §164Q
A2694 9918 Q69 AT §ER TG IR A6SIRQE 99° FIa @66 AV 926 AR 269 | 2ITH AR 6LAR ARG

QlLl 96 Qe K6 99° 647w 6412UIM A8 QEFMTER IRIQE 6L VG |
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CALCULATING THE COSTS OF
HAVING QUALITY CONTENT ON YOUR BLOG

2969 S5 A FIRY G168 @9l 99 2 task c19gd FIdY QI0E Ygl Y8 NELIR KRSl YR TRIR AR 2T SYLLIR 9IS AL AT FEQER
(AAILRE 999, 2677 FI9G elgedd 2f FIFEI AAIETER AGUIRY GTR FHARYG IRTIRGI EIR FIETH 6TIRAIES) | ATIFR ASHIFS!, ASLIF, T2 ARIA
QU6R 6 79 1T §F APNIET 0 FAAT FRIER IZE BTG 62IRAIER, 69¢ ASUYR FIFRIQ ARSI AR6E, 2Idg €l ics FIQ 2R AR FTAY 9] | §FQ
96l dIR QRFIea S8R 98 IR g6¢l AUD I8° QIER GAR 6aTER Y8 I] GRRIg T3 ARSI A GlEl Y0I6a I8 LNl (GRS Jo 66! gRER qIal
‘TRAGY FlI695° AR FIE 6966 699 699 AFG?")

6U6T6R6R AYRI°H FIETT° J6PATIR FVALY UIR 6AY 798, Slal 669 VUG, 99, I¢ AIFIRE AN ANR1L F2U eNewsletters VIR 62X,
69¢716% QI 0K Agee. 96@, Qlgl K98 | FI6RTElI6R PR @l AQUIQY dErdi®, @Al Id9a 06 A8 JRY QU ARIA 90 FEASY fIMY (=5fo)
AA8 | ALY 98° 9T 99QI dR6REQ I8° d9G! QIS 684 A | 7g Qg 6908 QUASg AAY | A9 VIR AAY 6208 AF-gdIde,
SaRIGI 6291-0IRTI VALY 21& Q0Q1, 6669 2D “F" @ act INY FEAR ARG 5T KRG 9@0@@ QIL IS re g - 6MYSI, TVASY
Q6999 A%l 79 e 6AS 2LED FAACT | ATE JRY FUIT A€ 6216, Y& F68R USLIR FAG! A6SIRF 26T | AITR?

*+ QO IR Yog 9 AR 9G° LFIQ FAASY ILIq 588 9AKQI 2IFEUR K6Q | 6MIINAIRG SR 99 Q understand =9 IR 270 99° QRSS! 2IFHR |

- ISR I FI69G° 6QIRTI AR LR FEY AYY AR AILIg AARIQ *RR QS | ILIRQ 22l A 62102 EVNY] 69% MRYPLS LG QARG @2l
69Q1q 999 | 9Ll A7 99° ARARES! AILER F6R | .

*+ QO SYARY GR, LT, IRISIL 99° QRIGIFIRS 6241 RS | IE IR fIASLA FRIE QIR A1 9Q° ARHRG! AISES |

99 2YF AR, A8-94IFe THLSY 6QITIRRIN 28T THLY 6AYAIG ALAT T4 QILl 98 §9894 acadiges gad @69, 2ldde gdieee 989
SIEIRIOg A6TR 68516R AITIAY F6R I1° 65196Q 2I0E I/ SRR FUATYR TIFA UL AR FAFIER ALY F69 |

Note: & 2198 2Ye FER, ALQU FRY KRS *AGIG SILIT, 6969 2l6e aL 689 YT S5 60185 U 298, AL 197 “@eq §F° ROI § 9
Q969969 F481" AILIF AR SH° 9 99° AURY e AR AR TYS 98 UINE K69 I9° GEA ROI 9'd Fda 2QAIAL? gaAS (A8 AU 698 A6
AI2IE 6968 AUE Y7 FINFEMTR, 69GM I9° RFR UARUG CIRARS...)

atella 662G 2I6E ¢l ics M SVLYEQ AIRIQR Ag, 2D ANEFA 6 R €1 ament KRG 99° ILIQ PR K0S IR 2 692 IFINR SR99g QeI
AR6Q Glel 29Q I /A6 GlLl 2RISR KRS |
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GETTING STARTED: HOW TO BUILD YOUR BLOG
AND ITS CONTENT STRATEGY

28 99 AR 96| I Q@Ql(ﬁ_ 5ol 9QRe G??LI 2Idela dIsle E’JQI \‘IG?Gi ge amp 9e18<Iq %‘Ig@% @, 690169 11 § 79 QAILQIF 99° ALY J6SYR KetR
2INHEQX QIR SRS Q5Q (62¢ 6Rleaa@ EIIS‘G?GR “@etian 96l AR HG- -2leQ” A FNIRY IL6 | )

Determine Your Blog’s Business Ob]ectlves
O 9ol ARG SISl AR @64 62RSl 98° GO 64] FRIGIER G?IQIGJ‘_ do< qegg Q?l%1 Qél?ﬂ@ﬁ? QUIQIRYES SV TS KAQIg @R e §2 |
DGR R |9 VIR S8 9Q° / Tl AR QT ALC 6717 HIRR 68Im TG /R die 9el 9 %J@Qqési ae6gd | a1d |yeglLl S5 RAYYLS FrIEA:

Build the brand §¢10 2erog QAR G0KIg SHUSY JAIR 69! | 18 9o% AIKIRFNAINg F6ke A0Sl 853 |

Expand reach 561G Q8999 ¢l 6000k 669MY I8° AR ©E6ILR FRIFER 6AFIRE QIS AILHIRGIY AT 6951 AFRIS JRIF QR |
Support sales RISY 68BIFIRT AUCAT ORI 698 | FERG! AITIF AYIS AT6R FER F6S | CATIRR ISR IG° Y AU 656FI6RGR PG
GIRGI 696G TR 98I 99 360-G91 BEE 6TRAGK |

Position senior executive(s) 69FIGRA SERIAIG ACRAS 83 | YYFR AR 92 R4 6LIRAIC L 62716w GEYE! 986 q strongly
QU6 GLP | I QB 691] ARQIG ¥l AINIFIVAIGE OIQ G2 I9° JEIRG! 2ISENS F6R |

Define Target Readers
AYEFR VORNEE AVIFA G5 2 AYY ITG AFRA 6891 A5G | AR AI0KRFIFT F¢RI FALIETER, 62ANRG FRA°HYI, AIRCAIFITR 99° 2F1ER 2SR QAR F&E [ 97 A@E!

3 KEY POINTS TO CONSIDER WHILE BLOGGING

3919 | 62T2IR FTUCR YT FRUGT FAR FULLIR F6Q BITI Tl TEIR FAG: 6DFIER 69T FUB 6TACUCR FVAY YT FAG, TUALY AT6R FIBFY TG AU 6967 TWASY U read &
(2R R&)?
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Develop Your Blog’s Voice
6£162¢ QFIG1 9FIGER dILG contrib ALAIRRINR 66IFIQ QY ULED KT, T0G 6MSKTIGE F1I6a §a6! e a86Ig §0G 6dIR JEIgRa SUIsl BQl
JeJd | AL 9 .94, 0I6Q @& & characteristics QY AR AL (] AR FINT FCIQ FARIG ANENS &:

98 QYIQ Q9IS |

9% RIQIEN L |

gdasree QN6 JIRre g2g |

@64 Qe QYR IR 91 *AG |

98 9QY6R16 QSIS |

AFSIRGE F6dI699-8] OIR Y60 QLG |

IR 6| A 2e] AR KRG YT IFIR IR 2°¢l, 60629 LI AIVIFA TVARY FIR QULITE 626 CIE! IR 8RN | I8 6MSH €l style R1g SRS KRR YL €1
gelel 9964, ALl 2les 96 & AIgRIMER 19T |7Q |

Outline Creative Elements
I8 99689 796 969 64 2198 918° SRR F6aEISRT 649 AAR8 (J2ll 2198 FIR 2T Qlelq 2IE R Fo| AULIDRIERQ L°6LID] a6S?)
LD FAG:

QAP 6KRG
SIREQGICP
6QIY M |
ey fB2IR QULLIR |

92 QINEGER 9619 AFFe 9I1d° 9e° G1g QAIAq! 986 2gQd 629 AT 60628 §6¢ 91 58 ALY YoTFlea G L6REIq § rein @RI SIER |

Compile a List of Regular Features and Columns

2198 69Q aqs @AY 961%1@? FATC AR 218@@ A1 %‘I'QQ@, Qg QYIRS AU AGY AYIF6R I 29g | Y& FAAGLR F1I6Q, AaY
4ages Sals @ag 99 A gl R9g | 90I6Q LFIQ Q6T 6228 PN FAATY LR UL AYY IQ° MY JIOK ISTURG] AL 6917 SIS
| QIR 6QNY, IR U o4 SlRaIdeq fafie 29 IR Q991 SEL6A 52 KA | 9@ JFAUQ IR 2°Fl QURER, S TR 969 69602 9O I
6dI} K69 GIFI IQ ARG RIAE Y& QUIQIFYLR AYIFRA AR QUIERER AR AR 62RTS (@69 6Q919) | 69Q @ features SYGR
?J%@@ AL QIR SO FARUCLER, 6V PERF, IK° 2IS 6966 I QIR FR6S (A9l AIRER) A ARG 646LE O FAARY I/ 20QIg
L1 UGS |.
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Organize Your Blog Team (Hint: It’s NOT Just Marketing!)
62 691629 9T 96l 6dIF6R 2°F1QIR K98 G VIR KRG 2IVIFA ]F° JALER 2IRUBNIE VFER A°F06 *R6R, JILIG A6 FY6Q LRNRG 89S |
a5 6f G0 ARRIER6R, A6HR 6MIR 6297 YUY JRAE FYUER QST | AIYFC! 6TRAR AR OF 9LE QUITR 6291 ISR | P9I G5l 89q & FIfl 2AQIg 218 FEQ
ARSI ORQ AQAYAIFR FRIQ &9 90I69 KT |

Senior Management At a minimum, you need buy-in to rally the resources, both human and financial. Without it, the blog will only work as
long as employees have the time and bandwidth to help. Once other priorities pop up, blogging will sink to the bottom
of their priority list.

Marketer At its core, your blog should support your marketing efforts. Therefore your blog’s editorial calendar should be inte-
grated with your promotional plan to maximize your efforts.

Content Creators The best content creators are subject-matter experts who can and want to convey information related to your offer-
ing and company (although, of course, you want to write about much more than your offering and company). There
are three major categories that you can tap: internal resources, professional writers and customers.

Note: Internal writers can come from your research, product management, merchandise, customer service, manage-
ment or other functional area. Bear in mind that expertise rather than job level is the critical factor. The key is to find
people who want to participate in the company blog and who have something interesting to discuss or are willing to
collect information from appropriate sources. If you're planning to use professional resources, include sufficient budget
to get strong content.

Editor To have a strong blog, someone must guide the content direction so that it's not just a vehicle for pushing marketing
promotional messages. This can be a member of your marketing, communications, PR or creative team. Or you may
choose to use an outside resource.
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Copy Editor

Creative

Technical/Web
Resource

Analytics Support

Human Resources

Budget

Don’t overlook the importance of having an outside editor to correct the language and catch typos, especially if your
contributors aren’t trained writers. This may be the job of the editor, or you can use someone different (for instance,
at CMI, this is two functions). You need to be able to overcome writers’ concerns about their writing skills. It's also
useful for ensuring a consistent voice.

For many blogs, this can be a nice-to-have element. At least in the beginning, modify your blog’s theme to make it
consistent with your brand. Creative resources can be important if you’re using visual content that needs to be de-
veloped specifically for your blog. Also, you may need additional photography for product and other elements. If your
business is highly visual, such as fashion, this may be at the heart of your blog. In this case, you need to consider this
when planning your photo shots and other marketing to ensure you cost effectively get content.

While most blogging technology is relatively user-friendly, it's helpful to have a technical or web resource to answer
any contributor questions, provide assistance for any technical issues and ensure the blog is integrated with your
other technology.

While you don’t need a full time resource, as with any marketing effort, it's important to track your results. This work
can be incorporated into your on-going web analytics. [For those new to content marketing, here are some important
content metrics to track.]

Human resources isn’'t on everyone’s list, but it should be. If participating in your blog isn’t incorporated into blog
contributors’ job descriptions and goals, it probably won’t get done. Also, it's important to ensure there are social me-
dia guidelines in place so participants know what'’s acceptable to do.

While not a team member, you must have resources to support your efforts. Often these resources require a member
of your finance or accounting team to track them.
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Note: 2IIEFA S5 AR6S 291 AL 6AIFG 2°608 2RQIg, 2UE ATENUD GIRGIEH 97 95° ST Qfiel 62I1EaIg §6l 259Ig SIRAIRE | S5° AGTE §'4 @69 98°
JE0R 99 QFal 98 20910 AR QU6 Al AIFFIBE ARIFS Y0I6Q AK:

q6° ACTRCLER AIATR 64IGTI 996 798, ARG el HAIFIR JAATKOIR 7-0¢ AIAIG 9e° 2FY adeiie 986 62eITRa AYY g8 GRRI6a
Iy 98 | §F° 61T AR AYY TA FAGI 986, 2GTF 90K YIS SAG F6Q, PR ALNTRY FEEGITRT IS° IR 2°ENAR F6R (FY6R # 7
6a6lg), Y 1 69959 596 @69, AdoIFIRg §5°Q 6FIRS AN AU SIRE 39 99° GRS FRGIg S6EY SEO IRl 2069 F¥6 aga
| 690169 98 FASR QGG B AR | 9 FlI6HT° SUIEER 98° Fag 62T2R T2 ARG FRIFER S AIEFT° AR SF° AGTFEYTR €1 QUL |

Who should it be? Vi §5° ZIPFF6eRsR AABWe, ZIos 86g
2IRBSVE 519G 5% FRENT S/EIRS FaaRi A7 SIS FATIER ARE YOU A BLOGGING ADMINISTRATOR?
Sl656" FIdlG I8 SI66ls ORIG 695 KN | GENSIEIR B 6518 F6€%)
adip I8 QElga gon AI6Re" SH6RRS @9 Geadng £49 @518 ZEl
CEINENER | I REUAER, ZIK] PR FRANF6E 66 681611 IR 907
QP68 695 26 629

Implement Blog Article Writing Guidelines.

QIYER, 9F 96 ATAR RS 966 AR 6QHIAN | L6, Y8l AINS first JAF1 AR 6FALFNST 0] GREQIE | 62AUL 2AAE 6DANIRFOIR
gIel QI @ AIRRE 62adie 2108 FIFARES 64 99 39| AR FUT JANKIRT NUTEA 6AY6S 69 TVLER 6IATFQ 996 /€] § understanding
I8l 28 | 96 2ITER NGRS, YL AALIQ QR 2A6E | 6I66696R 56 ATAR FINGAT, R64 GRS ARG AN A9 QIE, 697167 ]S 56S
64 SR JORYER SFR 98 @ length &Y 2ISHURE! Yl KRS, 90K 92 AR Y&° AQ AFGRIY RYY 988 ele 699 | 986, 98 AR
AAFA FI6RE° @ strategy GIf F1661G F18IE Y9° SUBFEHIR 6VL6R VRWES UIFU FAUAIR2NY, 6968 AYIFRQ SF° AGTFCRIRQ VUSER IR

QFY A FLIR KA 22 62IRAVI6R, LG 2T 689N TR SIRA 6GRUIRG AU QI 42 AR 6617 HRYSI AR FIRIFIER ALRER AIRAINES
I
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An Important Note on Negative Comment Handling and Crisis Management Procedures
92l 95919 QIRR | PAIQ 96| 6UIRYTRER G6€1 AR I9° AAFIFRER F18SY I9° ARCAIT F2¢ @3Q | ILIQ 2GR QIR 99° Fed @S
2108 9ge 6281g AGFE &4 | 9RGISE! I9° & act df ALE AVIAGR FSLIYLR ARCIRG! G| AR 29 98 968G 95Y RS ASYS GRN
269 | FEG g2 64 ATEF PIR1R RUYB YD I JGA6R KT AKE |

A% 2194 fEG 998 6a00Ip 2RE $A6S, 609 any 3 JRINA e AREAIE IRSIRGI AR NI ARG AAF | CUCTR 99969 F8
99294 g6<, 072 §A9 ARLH 95 6251 QTS T GRS ARKGIG I IFIBUS AUER IRES GRS ALER IS 69RAN | FLRG
2R62I5 @56 g2l 96%, @l 2IQd 627IRE AASIRT! FRSIA QI 6261 QTG 962 (TG IR §oF QIR R Q2IN) |

dae 6AIGICAITen 98 S8 )l I8 geRgd Qi 924 GRURS | 24 QIFSI I AAIQ SR0IR IR AERIG AIAIY GARIR JLIR FEG! AQEY 26S |
G169, I8 FEIGT QN6 ZITE FEILIIEIR QIR 26M | FECIR I8 95 ATG, GG KIARUINEG T6AUIE FRRIR FELIS AR I8° §Fl, KIARVINE 99° IR
TorRisie a9 Yeegd QIel ISl IR gAa gedisl AR 99° G6Fl AINENR ARSI GEREIR 986 | I8l AERI, AT AT AR 2ITd 98° RAd 2Iae
2IDEIFA S| FUILIQ K9G 1T ARD QIV6R FRUTR FYR 964 | 18I IQ AT AFY IYS AT 956 KL Q a oI9I IFE AFAEK FRYSIS AAD 6LIBIIEAIS
A1 S5 ULLIR FARIR 8 FVAER TEF6R A% 99 QIF | A YR IS 6AIBRI A2 IS AT 2LEIRS! 62 6669 9Ig AN F5SIg 996 QL |

Create an Editorial Function .
Qele @G 64 Fol N 69159 9 29 a8 9Q° 6?]@%]@5? ¢l basic 79 QUISAE AR TGS 6LIRR | @66l adloIon @ Qley Q’ﬁﬁl% \‘I@S‘Q N
de E]ﬁ)él A6 | 9@ G2 NI 622A& 64 Y2l 6999 62AQ el SYAER 6@%1?8? Gﬁlc\,llalﬁi Q19 RAQI6a ILIFY KRl | 9l
6mSlIdel @5e gl @ corpor =9l 9el dqe emia R2IIR R ﬁhlﬂ@ QG@IGQG‘ @dl @6@ |

Develop Your Editorial Calendar

G919 59T < features FRY 9° IAGETG 999 1RSI AL EDITORIAL CALENDARS
QUIERER 986 ARG 99 | AY 6298 64 2TETA S5 6208 Gae
Q89 PIgEFR FI6SG°, PR 0e684 1e° 29Uy edieas 621962
26 T6R ARG | 2UYS JIFER, AITIFR A0 96 FR-F-2IFR
99° 69I661I9Q 6515 28E 69g | 986 ¢l Qe g6<, el Together an Editorial Calendar.
2089 TRITH AUER FER YRl 986 78 91§
AIRRI69Q QAR |

How to Put
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Create a Publication Schedule (from “Five Corporate Blog Must-Haves” by Jeremy Victor)
g dHQR1d QUIEMEQ dRle @ISl 9919 %Qéll am gl 629 69159 FIR Qe K6Q: dRIFIR QIS | 901 QIdianid aIR 92l 38 960 QI8 QIgl dalde q9@ 62l 2R
| delsle Qlﬁqgjﬂ d69d @y | 6mall, ad 9&5e, G@@” ?J‘@GQIQQ d49q 90l QMG‘G’??GSI 691% RS, EIQQISIG QYIS 9T6 e J-9K19% Sald dgl 9e° ¢lmmge S
62190 @89 AR 9E QUYL €9 | delde Qlﬁqqm S“EA‘S‘ SN SJ@‘Q.QQ @ﬂﬁ?l L8 a2 | AB¢ dRlFIE SIAG LeRel @eERIq {ele G?SIQIG;‘L A1 Ul 69Q
2R |

Give Props Where Props Are Due (from "How to Keep Bloggers Engaged” by Heidi Cohen)
dIdEwR FRIQ NG QQQI NQ* 6Qqlae 9 feel 0@ QLS KR! dLUS 61@‘22‘.@@ Q659 if IS 218 IR FAIGe IR FaeRl, 24l 9e° ASREE
QYUY gl ARG SILRT | FEIVRAFRRA §T° IRG AYS! AR 90169 &R ARG 2R:

o J60YR 6TILA G6R 6AHTR! AIR 9K FETIFIT AU AFUIGY JRFHR 9FRT Y9° F6SYS ALFINRINIT T FI62 926 9@ 908 6AHS 98
9/ a9g |

¢ SO QPET, FI6L IS SIFR AFIY 6TIRGYER AN JYF §F TG AR NS ARSI I8 49T 6AHAT Y RIS 9AG |

e VIR GH A JY6R SR ASLSB FAG |

¢ 6AAIFFR 6DIRG 6INEE 6QFCTER CATITFA TR QUICANG 6ALPEAR, AR FLNGT FF6R PR AIeG 6567 T2 | 99! g special 9
6QIGIT° AR FRANRE |

¢ YT F6ET AEFM6A FH0A FIR-AING ATG 6ARVYLR QR 891G | 2GR €18, FFIQ A 6MES WG AR 99 |

« 62719 ARG G193 694 I 2GR G RENCATER SR FING VRRDG GG |

e 90 QLR QEMER 69166R 2INEFA A NG 99 AAT 99 | AT S5 IR UGB YL AITSI F12 921 98 R YIS |

. ZNEIRD SHQ FIEG IR TG | 126R 768 FUSINF JRUIRE, I8 6919 FA RULIR AITFERT IR IR 6816 6IAIER ALER IR
JAIRS ALEB FAULRAER | RVY 622 IR FERG| 6GHIRS! |

Choosing Your Writing Style
2919 6Rdll 9] 4 style 1 SIRSI 9919 55 & 29QI69 A90IQ JRRI4 IG68d | ILIR FI0E 62A& LI 68F69 IR AORAIRG S 991 2AaTe AAS I8° 69903 9IS,
LI FELAY 6966 QRIGIINS IL° SR 48 dR6IR1 | 2198 A0RAIRS AEG R on dRIFe 621169 IRIY @AQIq AITEXR 96 Q 6l style A1 IGY FRQIR Y0I6R &F QAL
I8 (6229 QYR “YIAIFR S5 FVARG A LAU[ KRRIER AIRIAY 9RRIG 3 TY D AR ALE) |

AR 6mSll 6l style A1 QIRQUER F2UF L6 6L LA FR6Q @R YRR, 661G | AP VR FIRG AZE 9 Q17 216 QS el E‘LGQ\" 64 964l 6RGIR FIRIR2l
62IRQIAS 9I§| JQ QYo 95 G6UIFE fQRI66R, GO 9F, SJQQQ@ @2l REAIER - 9Q° 6ACIQG M QUSER Q8 - 6R/ITQ @ 2L | UL |F° APREG!
628 g 9Ig 98° gGRE AR QUYB QA6 FINQ 6924 U /RS |
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CREATE YOUR OWN BLOGS

298 GG 22D 64 NI S F18UFER AV 6TIRE, I8° 9oF AMIRCIST RIS FFl 62719 AL 6219 FARIG AQAT 69718
SOl K9g | 98 9@ QUYL 9L 621N, 6668 A8 ORAST “Q outside 419 Q1LY g8 qleIeeaIsly Qe AOIRGIG TAG ] K98 | 9e°
2R F FLAN 9K A°6l W6, FEG FAP 64 FIZUYLR AN KRR 9Q° AANGIE QAR 6@ LR [EN | AR IRANERFRX FIBSY 9
gela 62Iq R 93 QIEl 29 6LIRARIAR - 6IRANCE AL6SIY RIS GAG IG° FIESY 69171 A 69A2YS| 6RAING TN K9G | A6LF 2] 0K
A8QY6 gal K, 694 62N FG6R ARG 6dIALe AQIg TEe g (6A76R ILIg el 9R6Q), 99° 9@ JIe 252 6UIY6R
627QE MG QU6 YA FRRIG 67 FR0G DRIQ 52 92 |

Company Example: SEOmoz 4218 26d169¢ S5 IR 97 Qi1 §9 QQIRE 6% YOUmoz, Qg SEOmoz
AAQIAR ARUATR FIDN Mefe 6A1YYL < features I]Y Q69 | 262 6AIRYLR F0G IRIN 96 A8Q AJFNRCQLG @ act &I,
69¢ 9915 0IQ 2I9g 98 AIFIRe RS, & technical F&G SEO Y9° 2Q-69 ATCIR6RAQ adis ASED Q62 |
dIoReles S9-Q-654 qaem 99° 96l A @ act 4R TS ITS 9GS | YL F6Q | SEOmoz 71l egml@qi 6QIQ 6QQIg AGAT O, 99° Y@l SEOmoz S5 QA e @

feature §9Y 99 IR 950IQ 6AIRTY 6TNYYE] 6DIAETE F69, I9° 6AFIFFA EAYATIRG ABES 19E TIF A69 |

Express your point of view

6 QLla1 9ol 6MEIS IR 6A7IeER AFIY Q‘J@Q@ Q8e 99° 9] 1R 98¢ | 4G Q?‘IQ F6AY
2EMeR A& GA6R Qﬁ& fdam 28, faq A1 - FIER 692G Y60 TR @8 d read ¢ £697 69Q 2l6e
S‘Iij; IQelee @8 AR 8l 28, 26s1 698 a¢lRgee ARe 64ISI6AIS /@Iq 6‘|g§ i€ 2FQ ImY 99°
YL dErRe Q69 |

For Example: @8°Q S2I65Ra 621654 REAIRR o IRG Q2 @8, SIHIRIA 6T QAR 98 S5 6AEE
| OIe 6REIES, 69 Y2l 9% @28E 64 69 @Rl 6513 SEO, Y6RT, I6TFR ¥e° FIeRdies Qi § strongly
JGRS F08, 6UATN6R FIFIgIen | SILE, @3 @ h 63 gRI6a GIF 6UIRYER 6ARNUAR 62IRFN |
6gellee FIRIRAl 9e° IgREada 99°, 09 28, 5@Y QUFIR | @9 60628 ALIR 76 AU6R ARl AOIR
QI9g (99° Se QULLI0 SUA6R 966 SREIG AITER 6ASIE), SIFa 6AIRGER AT 6g Q9S8 699 Q1F |

10 ways 12 ok me Goleie your comment
D e et e =
@A et e s b by A
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TIME TO WRITE! HOW TO CREATE STELLAR
CONTENT IN EACH AND EVERY POST

¥adus 98 dIRg 69, 26el 98 AR S5l @4 9e° IR AR 6l 6 style 71 FUQ JOY FR6S 69 FUAER 2ICATF ARG | YRR 9% SB4IR 8l
6QIY FUR 6MES CILl 2L 92Q! | FIFYER6R 2P0 RIS AR FARI6I6R Y06 TR @RI € fundamental FR 6MEl €1 ics FRYFAR I
CIRGI 28 (9719 669 69IR TN 2I&S) |

1. Speak to one target audience — the whole time: g9 Q€% 2IVE 76 T30 FRRE BILI Félg I9° 62719 AN 97 G5 6TIR 6ASIG | FEFIF, AAIFA &Y
Qg Q4% 26 LI 28 ALTFG 65 FQRE, 664 21T YT AYY G4e 6AIYQ 6dI9G JRASEE R9Ig 2SR FRAINE | 79 FEe gag 64
g66Ya QUBAG S5l 69IR AR 6519 IS TR 26T |

2. Be short and sweet: 9@ @R 95 6dI% 62Q& 400 - 1000 48 FRIER; AT GG A6 2R A0QIg 6] JLE | J6 IR YR FEQIG 2], 6669 YRR
6TIRG 9R AUFER AIBFSI F2U IAGSD RS I9° AUVG  tight FAGIG 81 RAG | I8° F629F, 6967 AR 6819 96< IR 2 g6L 69 I8! 4 to =4I ILR 266
| SREIALQ SRIS Rell CINRIER QIT 608G JTR 9AG |

3. Say something interesting and useful: : §lig 36 UAER 97 95| 60I% 6AYR 0F, 75 F4I6 A9G 60 981 97 ASK FIRIR, 2GR 2 96L | $6¢1 IR 6RYS, IR 0T &

AFIY SRL6R LTI €l change MER TRRER GO 7 17 AKEIP 9@%?‘!1@:’ DEEIm Q@QI 6l &7 I 36‘75, £67199619 QI AIRS |

4. Relax: L9190 ol 691RIL Q19 IR YRR KESI6R AITIYY K89 1T 9e° SIgl 06 2R | 69944 ATIRR 6019 QUELISN, AORAER S AR
6P 2IK6Q |

5. Be a show off: diOR¢ly 9L QT 64 2R RLNE1 27191 26%; QR¢l @@ﬂ@g emolg 69¢] AIOReles qﬁ@@ 6d YR KT SRR 26T | 2SI
ORI 986 S99 Q to IRS R J60YR 6216 2°7%, @ﬁ‘?& LI 9Q° LWL USLIRN ARG |
6. Have a compelling title and leading paragraph: $€19 Q108 §98 919 6QI% € read °6I5 AR AR | A SN AU I9° R6Q| GG FR YoRI @R AT
QL G661 TEAE 9 QIR | (21661 T@Y QRIGINS F6URIF G I/ 9019 CILl QIR LSl |)
7. Balance SEO with good content: G681993 SI6QURICI AEQ, A& 2ed81961 98° SEO FrI6R 99 ASRE FIRQI ARG | @1 69 L6 A0KG Y FA
GIF, 89 ¢ URL Reges 98 die §2g 69998 999 URL 98° 66191 944l |
8. Include a Call to Action (CTA): 9QG6 92l 6897 JER6R F183Y @2l L°64I5l RRRIg I8 AR, S5l 6dIYgER YUR @8 986 9719 6291 @56 ALl A0RAFG

—_—— o~ o

ARG J96R0q 6922 | IR 6TIRA 66F69 RIRG &8 8EQIg Qe QX | 95 6UIYFLRER QI% T8 AR A0S T AR |

9.

+ 269 LA 6UIRR “ClI°Y” A, 69 G651 Nelq o, ?JJG?@éHg JQ° LW6R L0t Qﬁ@@l‘ij deeQ | 9gl 6208 GQQ\EOIGSI dIdel 6dIRAQ “gal” S99 6MEIT, R N
dIdél @dQ 2ldélar R AL ATTLE 4orlg 4°6l0% @% 1Q° 64dIGl6dIt @aE Kl 2ldéla JIORFe L6 499 iRy 2IGAER | Y0I6R 60667 6MIRTL
90l 691 IRIYLa 2R (26T 4YLq (1R 606G GIER 2T 9YE WUER AR AAT) |
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« QA 691RYER |

¢« QILIN QILIEN 6ARYER |

.+ C1g91gIg 691IA9ER QILl 9] 622 O Ia 940G QUSLIR K69 | .

¢+ 616QI6MIE VAR BGG 69IRYLR IS book 92F ANAI I9° F¢ I8° QAR IR FYSLS Y |
¢ SIMRIYER |
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Trellis Moss Garden e Spotllght On: How-To Posts
bl NN e e (from 3 Tips to Help Make Your Blog Content Pop” by Heather Rast)

4Q 60I% §UR gra FEARYE Sdew Agdl 994 99 RSl 99° sadied Gal
626IGS QUIA dIR SHEASG SRS ARTYRR 0] @0el AR 9§ QUL Q1SS
QULEIR 69 | 9T gRIaR 6aINg &7 GR9 dIR, Tl § 624 sial Aie Gag il
JIORFING JRISI A9 9} @AM, 6FIeT Y@ ded dgag 95R aael
Qe QIT6R 69CIGG VTS Q66! | BII6R 6AFTG BRIF FAEIR, 2R AYCFRILY,
A9l 99 2GYE UELIRR, FU AUGER 2R TS become cIgl 6291g LAY
FAQIg QAP SRR 6AHG |

For example: 6RI'R 4@ IRG J914 @69 12! 81916, 996194 98° 6JR4IQIAG 26 |

6AIQ IR RTAGER QUIHYI R69 60 AR AGE IS° AGRIR 69I66]F A9 RIRAI SRS, 6AACES
62619@Q RAEIR Gog 2AQINIT ARIg 2L AT A 96 97 2°67 296! 956! F2 S1A% AIn RAYS A
6HIRRI60 A% 2GRS 98 | U8 / 969 9e° Adulgl FeEGIenT AI0RFIRT 627IRFA AYYG 295! AALI6R AIIAY
F69 99° 699E% TIR K9S AR I96NAYF] QUFFIER AILIAY F6R |

Spotlight On: Lists

(From Nate Riggs’ “Mastering 3 Styles of Blog Lists for More Effective Content Marketing”).
(@lq 61‘81,@’ OIQ “2a sl QNQQ% Alease aIR ol SINRIA 3 4§ yles m1q CI}YR Y
SINRIER SAYEFR ol GGIQQQG? A°00% 999l 98w Q&ﬁﬁ?ﬁf UILIQ IR 21@?1@ Q9| fee @ 64 2JelaN 0\‘1@‘:}1@? dldélw dIORelQa
FRoER Q]QIQQ A°G0%, 691R¢ QA6 9LFS, 6dfllae Ia SINAl QUER emolQlg Folx ag | 406 3 S ARIAE!, 99° JRISEIRT AR
Clmal 2x:

1. Brief lists: \‘]61@61‘ 62QR qemQ i<l ARIQAEIE little g Qdal 98¢ 2°/Y I28Y @@ d9Q 9@ | d6CUa Qeme d¥4 2aY ¥a Mg Kd
ATC IR AF UG SRQI6R | K66l UBR 6UIFIAR, S @ FHIGT TG Y@ AF; FAU I8 §LE 9FA6 69l AIF | @ FIF FIRU §F6R QLD QI@°|
CINRIER 2F AIRTE 2JSI 63} 26N 2°VY CINRIGYTR ARIQES total 6€NIF RELER MEU |

Benefits: 4 69185 g419@l 9Q° JIFpre SY9QG QG 869, SIMAIR & €l style 71 ORI G 69IYG gﬁ?ﬂlé AQIg AYIEC FAUIRR, SN @
QUIER FYLIR ARG G 9Ll 7@ 6964IS6Q 2°ENRI AR | A6226Ig 64 MU SIG] GIﬁQﬂQ@@ 96MY QULLIQ QI eI 26s Qi Q
your ©I9l 2SR I0RFI6S AR 998 64 ALY R AIgIEq 78 I9° ILIQ A¢QUe AR |

Example: &IS‘?JQ]\ A°YE: 690%F °96 699 Q 23 2R5R6 - d6sid gl |

2. Detailed lists: 9684a 96T 18 9814 581 | 24el 2069 FOT TR, Y2 SIRIFES ARIES a K¢ L°HUR G6AT 927 998, I9° I 691
6815 2169 |
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- Benefits: : 6QIRA 2 6l style 7 97 967! 62IGI6AIT SRR AGY | 6ART SRR G2 AR TS SRGI €1} LR FAUUVRARS 6URENIRT IR 2NTE
Q°RY LN, KIS @€ JELAAE FERG FILS | _
« Example: : ZIgdIwa 66P997 JQ5GIg FA56 @91/ Q% EdgeRank 9Y9€/8) #619/99 & Qalel - /5 8519 |
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3. Hybrid lists: 9@I 2°89 95° 946 SN QAINIRgRY 198 S0CIN, IS the RERIRION HITIEN K2 QUG 986 996 Simal FRIER AINFIP RIR6R |
- Benefits: 68688 SIRKI6R, FVALYG ARG T ALNKFGIF TATS SRS I9° 6RYFFING VOKFIFT AGAAR TFF SRS AN BBG SUSLIR
FAURS | IYE SIMAI 96 6QIICAIT @RRIG VEE £kl QUSLE 6LINUIGR, &G LR FIERIERIRER QRS RIS AIRTAYLRR 694 links &1
AR ASEB FRGIg F69 |

« Example: R68/6097 4 - “9Y929/8 InNOvation @ NO 9/€/8 @89/ - IR /287 |
Grab Readers Attention from the Get-Go (Create a GREAT Headline)

(With insights from Kelly Reeves)

EI@HQG? 5:1@@@ q° ‘610@ way &PeR 6malldingQl e el 6dIF, A9 QI ATYAR1 620NN G2 6669 d read IS Qe | 95° AS6886%, 641GS! gge eaQl 9e°
Q@ﬂ@g 8 ! AR 962 9O FIRSI U6Q, AORFIFR AR AUIFR 199 content Qﬁj SE999Q 986 629 NGRS 629 FIAE AYIFA 6LCRING 6FIew QF diedal
QQGAMI |

dIowelles 9%9651 @'d RK A8 FILl TN AYe QIERIG, ARTELR, I ALY VR qecrd, end galge EII‘ERG'%l@G?GQ SE0eg a1kl Q@E‘JQI 64<, 150,000 2”6‘%‘?&

620NING &9l SIReR ALl 27 Qocrdea QAR *AUAIRYMI | 9L AGANIAQ QERFY FFASY IRIR I_° ﬂIGQG'SIGi 62eMRQ  characteristics FYIPES FTAER ASEES
990l gQIe KR! KITl RBIFS FK FIRIFEA IR | 90I6Q TR AGANIS |

A title with eight words performed best. These titles received a 21% higher click-through rate than average.

Outbrain’s data analysis showed readers are attracted to content with images. Thumbnails worked better than
logos and increased click-through rates by 27%.

Lists and photo galleries typically drive more page views, but they get more click-thorughs as well. Headlines that
contained odd numbers had a 20% higher click-through rate than headlines with even numbers.

A colon or hyphen in the title — indicating a subtitle — performed 9% better than headlines without.

Titles that ended with a question mark had a higher click-through rate than those that ended with exclamation marks or
periods. If you really feel the urge to use an exclamation mark, our studies have shown that three (!!!) received almost
twice as many clicks as all other punctuation marks.

269 9651 IR 6TCAING SAT KA Y69 - 661 FAITR! g FEFIR F61? YA, I96 AU 2I0g 620R ... FIQE 2IAIFA 55 § RIS AU6LT KL
QIR 294 921g 6gI2IEE ARSI Y9° ATk 9RIS IR YI9Ig SUSLIR SRS 2SR K93 |
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PROMOTE AND LEVERAGE FOR
MAXIMUM CONTENT EXPOSURE

Writing your blog post is just the beginning. After you hit “publish” you then have two very important tasks to take on: Promoting your blog post and leveraging
its content for additional content marketing initiatives. Both these activities will ensure that you have a consistent, and widely read, volume of content that
positions your company as an industry thought leader. To start, let's cover how to maximize the impact and exposure of your completed post.

Even Great Content Can Go Unnoticed

QILR6Y, 6Q9R AN 6UIT QIFRISI 6RIF UKT G6F1 I9° FFIQ RSS FITq | 78 Af 969, Ie 96 ABQ RS 2T 98° §FIR 6TIY 698 J80 926 6P ARY LRI LRIR
699 JYIGS F16R 95-ABE §6 IR K&° AR FAS | FEC, AAIFA 6AIF 6SRIFI YFYRES 26T, A% M IS A1 A1 MR Bl RIS FAER |

GeIR @ organic & ARYFF U¢ ARSI AN 6997 9% RBY I9° TISTET FITR ATER
FE9 208! JA96E, YUY dRldacies d86a9q 2°6dI9l JITR ARG ANHIR AR
99° 38 AAVYIY T69I9E IR 6AIFE! ARSI 2SS F9E 69 J6SUR ARG T8
JRILEIR 9I9° AN A4 FIeasw S noticed IR AR 2ILS |

9eIa SVA9YG 68159 a8GIeq AILIYY ARG, Y0I69 I8 ges Iy Q1! 971G 98 969 96l 6l 6RYSI U969 2°94 a8QIg 99 |

12 Things to Do After You’ve Written a New Blog Post GO()S[C
Adapted from the original post by Brody Dorland

Keyword Integration / SEO
1. SEO / Keyword Integration L_./ D 1 n

GeIa §809Y 6903 QM 62IRTIER, 79 Ta9 F1GIF 2RI 19° I1RAE 96 2& AT

Niche’Groups Facebook Page
JQ° QIR QU6 9 96 dQIe dRIRdIe | AR @@mg A6 AR @R IQ° QIR 6UIRVER ! \ ﬂ ’
21%@@ o SYAGGR QIS | 698 €19 / QIRUICHYEY UM 2IREIFR FISEI MEIE AT QAFAEIER
ol *Qg | 6Q° 9Q° al1g°6Q A90IQ 6T ARIQ 619 99° Qe QU6 dIQ GG | “ @} ‘ m
LR @@QQ%E‘L 6P 9Q° 69E 6RIRTR €19 / QIRYICH L6 QIR 6] SRR,
< . ~ o TGOk Linkedin Profile
ALY, 615 odol e 241919 %q 69¢1l°d @AY 6V @R | I l \

Email Marketing ‘ __ Seek & Assist

Blog Commenting
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2. Syndication
9@ |9l @ 949019 d@SIRT 9Q° @ﬁh Q stood <IF8ll 62QR LI RSS ¢ | Y& dQe I J86adq d86 2lIddg JA°0IRe QU6 2IdEFRA |9 Q

SE099q F6q 612N 6a5alae dI0g 218@%} A% 509 9199 IRQlg 69N |

66116 24 9a QdID G?QQIGi Q¥ | 6060696R VYIS RSS &G URL 2Igdaa Aiflas 6aoaqe AR @€l 6JIFIDNER Gl 6LINAIN, 2IdelatR @O Sl
6QIRER “dRIEn” QRIRN 69T QI@%‘&@QQ 69Q GRLLLA Y9 YA°CIRG “gY” A1 K6 | 9Ll 2Idie IL significantly <59l AR I62% FYIQ ARG 9G°
AIgeIM LY 60T fAQI TG AQI AQI A7l Q@ save FIRAIGS |

9@l 1 i Q?Jgg 69 I8 d96RUT 6915 2R 6952 263 | A6R 2661 gela AR ARTER RSS L6419l YIIF QRS D69, G661 9LIG 2R ARG V8L
QT | 29 2991g, 2INEFA S5 Q RSS URL 9918 89 I9° I9ig 545 99 999:
+ Facebook Business Page — 9@ 2gdealsl 682869, “AIfl@a RSS” g6alglq A91e @99 99° 99°0Ihe QI96R AEaq 62°A9e JYl Q186
AR VALY IRIS FARIG ILIg 649 Y 992G |
« LinkedIn Personal Profiles — @619 6QIFIRM GYER 2SI AGeRIR TRUNER “S8l MR” @ “6669Y” 681G IG° IR AFLRY 6JTIRANER SR
FE999q 2651-6T1% SAQIg 699 A9 @9 | AVIFA 29 [FlSINNG I 9L FARIG FEFIG QNG IF | AT AVISA 99 RSN AKE, 6669
Y= ALY ALEQ 9F 62IRAI6 |
* Plaxo - 956 6966 6RIFTA 968, GI6g! 62Q8 ARY 9 2% business 94 SUSIL 685EIR° NG AL 98 “FQ 6T I9° JA°SIRG
QU6 YIFA S0 FHARL G GO FAQI 2R FAAN |
« Ning Community Sites - 9& 219 & fishing 3 A2YR11 &S G Gord6a GG 62IRE, 6966 AAE AAISA 6IFIAR YYI6Q
28E B 621N S| “RSS 6419g” F6RF SULLIR A Adde F26R 9o FAAIN6S |

« Other Social Networking Sites — 620168 224104 2684 AFIFS ARG A LITI AVEF VIR S5 A RSS T¢ 96| FA8Ig AT 39| €8 F9F AN
20899 ARSGEY 691 K9G |.

3. Shorten your post’s URL _
IE JG96TU 699 A6 AT 60IY ARSI AN YEAIT SN, 73 A68R URL 96 9096R ARG (RR-017°) 64191 989, 20dea 694 social 68 AR
ARFER 98 2°/Y URL 69IR 2291 I8 96 Q819713 |
Here’s how it works:
. IYEFRA GOF S9! 6AINR URL @d 2913, 9919 98 URL 9660 6RIe a9g JIE! 2IFINEE 9918 969 (Bit.ly, Ow.ly, Cli.gs) |
« 699 any 9 9% 2QYen, e 6UI° @9l TRA6R 2198 °JY URL § QULRIR 998 | .
« ANIFA AR GR A% A6Q §R 9AL°HUR, @ ographic 69IRR Y 6P ARG G4 AR ISR URL 99 ARG AE K9 |
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4. Status Updates
GG 9l 99 99 9692\‘1 92l 9o g}GQ | B8, 9651 I 5l (IR CLEMING q g A 62172IR RS QA VGY g6 FIRg 92D, 271 A°/Y AR
?JEG@@ A YLIq QM 691N FRUIRR | 79 I8l §IC 2I8g YR §R FRAIER QI |

AGPEl RAG 64 Y6SUR AITIRS ARG 6 BG (OR69Y, AIFITSR 9 iqu 71, FIaa RRL°HYI / ARCRIFTR) | Y664 A AR SR T / 6LLANG 69AQ
A1 96 96 999G 21&al6R |

28I 9Ll 1kl 169 QFRIG 699 64 66C6R6R 2ITE IR @O0 J6q I8 RIY AU6LY AIIFIER 6dI] 89T, 646696967 AIVIFR F / ZIEQGIGQISHQ 69eR 27 dGde
deeea 69E ?JEQGQ APNRQ 6269 | AIVIFR FE7 6AIF 6Q¢<1 99° d reading =9l 2119131 ZIQE]SIGIG?ISHG? QLRI S imize <SG, AldSIg F0Q G 9Q° 5Hq a6
IRRIS ALT AOIRRIg ATAIER | ISl 1kl J6SUR AR §0Q 6LLNNY FULLIR *RIG QIS8 6deLy Al 6UIRG IRl 2R UOINS diR 218 SR FVF 6LIRARAT |

« Productivity Tip: 690169 2626 ARIF A8 ALl QEIIGER 64& time 49 AAL6Q QLIQg LSl o[l Qe 2ddeeq 649 ad Ne°

19 Q%\QI@ ﬂgﬂ@ N (294909, 9., 969 691) | ?L di9e four Qla@ BIELS dQUea g Q9 CLEMING 6RQYAe L6 99
491969 60I% KAGIg FIAe @AF |
5. Content Teasers on Other Sites

ZIQG?PQ AICIFR 69aae dIng' 99° 20 6PN Q@IQQ% 64IdILaq 81@91@ &9 699y 9l nIRIR, AEQUL aiQ IR, 9Q° 651IMm 2] 6dI9ILR

@6@ | 38 QQILE!:

ﬁ%‘f@@ﬁ 6ol 61N |

ARCRY RAAYER |

62ra9Q S99 |

Qb AAQlLl 695G 6PIRC |

« 09 43 699 |

9@ QAF QEIR1G 6208 §AI9 6FINE] 6dI% TIRTRA NNEA I8 SRIGIFIRS 6LLRING a2l 94 6AHS!, BI'U6q gFIa 9°AY URL § followed oIol §&

Wdél (18:Y 81@@@ AR | 681969, 2RISRl KIR QGQNg 6PN QU6 (1LIF1e dQle Q@QI@L dIoadloy 9L |
6. Social Bookmarking

936 92 ] que IRA 641G 918 QIT, 6AIRTY AIFITS LRAIF° ARTYEFER (GF, AAR, 999 ABYIT) 60I% K| G2UIT IR, QUIF AR I9° ATFR
F6UIRAR IR 9 AL 621RAI6R | AICITR GREIFG Qe)-AeNSI 62IRCS] FFATY AUTER QI | IT AQUFIEE PFIR TUAYG RIS / 6HIRT, §6¢1 2@
IF6aIfq dIRS ¥8° ARIea IR GG AT 90915 A9 626Iee IRTER FEIR FVATYG 6QAPEAR, ARG SR 2@ 6T AR |
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7.Seek Out and Comment on Other Blogs with Similar Topics _
2AQY [61gPR6R 2Ll0e, IRISIR F88Y dele gITrq g8, a¢d Gqld, fangle Adid 9e° QUI A 64ITS] AR 98 QaFl QUM 6TIRAIES | A 2ITd 98 T8
QTR 7 S5 60IR 659 FAARNRE, 6669 PG JAPER ARY S5 6AIRYLR 63! AR S1g AFIE AR AAYS A9 | AGY 6AYYLR6R @R RS AR
AILIF $6¢1 IR 6ALER 2IYE FB? Ia I§S, AG-6ILFIRT QAN AIVEFR GREFIE 619G | 8 F18RY el NI 639AIRG URL Cl6G, 6668
YRR 9 URL 62 6mAR 99 |

8. Seek and Assist on Twitter
Q€9 do 81@21‘&@9@1@ agQlet Slog alR d9e 4G 62QR 469109 QAN | 65d6X6S6M QG?I 6dIY A9, TFRER 69R0E I9° ‘651D S0l @
69I2IEC RARER AILIYY IS AR 9K FURYI°El IR 9919 |9 | PRIPH 6L G‘G‘ Sl[agalatal 6L 26ae 6mIay dIwldy IR ALY
Q%\QIGj_ AILIYY K | /@ d9¢ AL 9e° g A°J9 ol URL ALe 6fR QR Q2 | PRICR I9G a 9e qee AR 2GRN, IR Fol
dIR 99 290 Qlea 99° @ ol (189 |

9. Email Signature
AR 9a B4R 6219 @ que I 6208 YA RECIM Q ature <IYAER AIVEFR AS64d 35| 601} LMY 64T | QR REFIN Qocrelen eRele G
6215 2Ig AR (@671 IR GRIYYISH) QL el AS64d 35| 601} 6LCRIRNTY JA°TINE QUNEA IVEFR REFIN @LTILY TIEL | A& 2Y8GF KRG AGQ
6069 9LIg FIQAIN 921G | A8 QI GI& QILIG 60696967 @64 2SI, §690! 9 F19& IR 6918 d read “UIOE QIT! I8 SIGIRIY IR F6Q AU 9]
96219 9/ [6Q |

10. Share Your Blog Post with Target Customers
2198 SRS 9K 96 601} I/ 2QRE AILl AN KIEIT G JILaw IR ANGIAS 629 | 2198 @81 269N @ARE? °VY URL 99° 9K 6119 21@@ 64¢llae 99
REM A0IQ, “QUEM Y2l 06 Iddas QULAIA6R AILIAY RAUIRR |” A6 2IRIRGY AIF @Ag 64 64966 YLl QU6 §R FoR8 & QL |

11. Add your blog post to your next e-newsletter
AL YRR & R-gHaemo'a 2R, 6269 Y8 AT RFI6R VIR @R ol ‘:“&ﬂ@%ﬁ 818@@ A %@‘Q | 88 69 LMY / SR ?J%@@ RSN
NGQ° 695l 68Q 6€]I&‘c}l§§? R ﬁﬁ{ R | 28 6997 JIRUINES 64 97 YL, ATER 26l @8 2g4El Fol 641 Q@QI@L deQ gl 26aa @S{
A28 @8 |

12. Ask other bloggers to mention your post

LA LIl YA 2AY qedlee 98¢ 98 9 and <591 9Q° 6991 SR 5 SVAER ‘?-?,&ﬂ QRRIq @9l AR [ L] AR ALER AR 99

Q% QAP 6LIRdI6R | 6KIQILR NG AL g@galﬂmm QE-g6lIFe QUIR e 9_° e Q&R &ilﬁﬁ"ﬁat‘ 0| SITPR 99° JIERIREw 6986 9 @et

dIRNACA 97 9% 69 696 |

You went through the checklist, and publlshed your post. Now what?
65115 95! 6QIR} QAEQITE 6991, 99° d read =9I, 0@ IR IR YIRS | @2 I 6919 “69%F I9° @RAIR” AIfARe! 9@ FAGeR, 6K6K¢ 28l 659MER &%

25g9a1e §80eg RITINE | 92 95966, Ay SIALY FI66T° gald QIR AN S5l 6L FVLTY SYLLIR FASIQ ACD FAA6R §8 Fag | 9@l 746
A0S 69 651 PEIR 95 AR A°FL ARSI AFIL, B, AGIANIR IG° AQUIFY RISQ ZRIF AR QS |
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Leveraging Your Post for Continued Content Marketing Success
Adapted from the original post by Tom Pisello

FRATY MOEAR J6QYR SVLYR 614G YRS QUIAER ULLIQ 99 QlLl 66YR Q@&Q%@ SAN3 [N QQIMQ Qod diRlg | sl Q
69eIe6q I Q@IQGQ 2QAC Q2J6m 9Q° AIFIg ARG 966 F6LQ adyg Q‘&Q.Q% ?LGRHQIQ QiGQ | 297, REAUFR QL 99° QUIEANER FVASY
FERE 2RRIQ Al6RIR AIFEIR B | QYT AT FLAQ OWiING &, FEENR FRASY LR QLS Y9° PRYQD YK IRQULEIRT 6L1 |

Step 1: Developing content derivatives
FIee I9° R8I 98 21695&61@ 200 AGLRIT Qe 2lRIIR AQ 764 QIJYFAIL! 99 QRIGILIMS ol EIIG‘G?GR 6MSIS | AL GGIQ-%l@G? @A 4R Sl@@,q@
686! AU ARV F6R, F6RLIF ARG AR R 2IREIRGIG | ates ¥ K6 YG° AQANINER TGF 6TIRYS AAAIR AARIS AR AARNFFER UL
63IM ol 6] QYIS @R |

4R 2AQANIR-695C 60I% 50 999 JIds AduIgea 689IFIET Y96 69916a AITINY F69 640 AT AR RIS QARG | 9T AR6TV16S, Fl6Raccn TV
QQISR SRIE @AUIRES 6AAG:
1) Research White Paper: 11666 ° @& & ARl Ql96 AR 992 R 9, 691% QU6 AMIA 0F ATAS FVATY F0I4 @69 | faId,

6009 64 Q4RI 4InadId 64d 692160 6&IF UMl @6l d4& RAE; aauade @ length ay ‘c?l@@ 22 49, 26T |

2) Infographic: A94RIS 49° A6S1R6 ARUILGES G2ug adel A89Ig F9Lg] I8 RR6IIIT 69 QaIea adelg aaufd 6enald glel d1g

g understood 5629 98° QIdYg 98 QR @ enhance ¢IRAIER | 924Yg F198 FASI AR I8 ARETIFIF] AURIFYER URI FITF 9S° AGUIRY

Alag169 §&l 62IRTER |

3) PowerPoint: QUZIIR] 62Q8 SRIQ L6416 QU6R AQARIS PRIFPRLEIN 9@ AANAI, AR FIGFR 9@ I8 9Q°

difdlgiaa 964106 2QuIg g1, QL] Yae 692969 AU6RIT 6LIRUIAS |

4) Live and On-Demand Webinar: 48 RIAQ 64§49Q 299198 289l /IUFS1e1 91419094g Aaq K429, giel 2Ae-Falg

69,8 9IQ fd 6986 QIR |
JQ 98° QRIGIFIRS BTG I9° 6TISRIRR I8 56 IR 9019Ig AIJIGI2Ig g9 98° 20069 AINISRIR TR | 96946 NG JIREII] 98 a8Ql 2509
38099 AR 9918 SRCIRS |
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UIRR QULLELR GSQIQIQG"Q 4°64I% J9° 6dIFLIag @a¢ G?QQlGi 2@ Al6R9A AR SRF0IQ ARY? REAAFTR 7182 AEQ FRRIQ LRAKS:
1) Microsites: FI666° @ 9@ F6F1A¢ 2QUIY FIREFIANS AR AAR1E AGANIE 98° dAUFER 98 2°geq 980 @63 9&° dald 969, 6a6lw iG]

ARIFER J6YR 996U6R YT 2RI 695I7IeE Y9e A8 629NN |

2) eBook: @R €184 ARl Rl9E SUALY IR° AIGIAUYE] Y@ QAN SRISINRT AR, AFARIFA 98 RLATR JIT6RINE I9° JEd ANg6R
a%416 969 AIL! 1Y ARG 99° YAREG § to 561 AR [68 AITUGFI21 619 € read SAI6R |

3) Mobile Content / Applications: 4§ §¢1 69191AR F@IAY AR ARG 621R2F TIAIL6R ALANIFG AT FA A 9Q°
QU6RIBIFAIeE 90 ARIQ 69IGSI6Q AITIQY FAQIG I8 “dRYLR FIREQ” d6ald 98 QY JIgl QU6R AR §9 AFANIAR 689
2°¢ gleew Fa® glaAfac! / Agdl 994 98¢ 6917 §I9 |

4) Multi-media White Papers: @f 96913 @%3 99° 60I0RI% 609%° 986 Rl 96 QAYIARIG  ances IR, 6891A18G AITIFIL! 986 2AYe
2°YD AFER 2ARI6Q AIRIAY K62 |.

5) Interactive White Papers: 2I@Q 69016 SRLSY] AR IFEre 99° 9°Ag f99Iq QIE 998 | 99 QYIS UMl Rl S04 /R<Qlq,
l6RG° OR J60YR 68917 UIR TRASY IRE A0S I9° FRAIAG FASIG TOI9 A9SI AFE | 9§ FFASY RERIFINGRA] TG TIG6R TRHS
62IRQIRS, Qg 680IF &, AR, AIRIY, 07 FASNCA QAR I9° UGS TG 6617 ¢4 | 65615 CIF 6IFIANER 66 RS AR TVASY IR
REAUFQ ALEEQ JEATER ATIAIRE | 640IQ, 6961 6DIFIRR ARG 6617 HIQS EA9Y X6 I8 FEJIAIREE AR 9D TS €9 |

6) Interactive Diagnostic Assessments: 213JR1°81 6891 § research 5QIg 2°A¥ K08 64 AFANIG YAFFRF 629G AR IYRY @ YYRY 98° 9@
AAQIR NG TRITFEI SN QTG @2 Fl6as° oF &g glel I8° 680IF FR6R AIace 619 9°IL 98° FIfE A%l AR 9]
QIR6YRR JRISEF TTIR FAUING | 98I 683IFIeg ZE° ARG IL6 FRSIR gF6eRSIRS IR 986 F5I9gl R YS! AR
JR6QIFGIgNG 916 94al @RAIRE Igl 9RIFRE! AR AFRIE FQAAS |

7) Benefit: @ business ¢4 QUSRS AIARI 36l, AGTR 2AF-68EC 630IAI6E 60T QS FAGI 98° I8 F624 QU6 TAQ FI8RI IR Bl
dRIeae |

8) Calculator: FI663° @F 98 FERIFIRGTE, RLATR FING! ARFEATA IT FALIG ALANIAG TUIY SRS QILl 24l RN ALY AR ARG
@09 |
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Step 2: Putting the Content in Motion .
IRILIE fYR-ande FUNSY 86 6991FIeg °6dITl ¥9° GES ARRIA JIFFIRG QUIBYGS 2% FUEER 99° AICIERG 2°H19Iag ASEs K09l din FREe 6298 | ARG

SUIEENYLR T69I9E, ARG, I9° YUY 980 AR FUSTIR K7 A658RE! 9F I9° 68RIFIeg F6IRe K02 | 62659 ARAIRR SUIEER AL FIER5° OF FA9Yq 691218
3G AR SUSLIR KRN

1. Website(s): 61614 @&IG1 680QIRT IS° AIN6FIANG Q FUARL] 69IER I9° AR @, 794 / SU6eR 98a2Ig 9ade !4
6QISIR IAFAER FHARYY 69I2ETC ARG QA IF |

2. eNewsletters: (LY-6410 FUAGY RIGEQ A dAIQ §06Q RS YQ° AR ALY S 9AF |

3. Banner Advertising: Q96RU81FI6® IR @I1FIg I8 AR AR F9ASYQ 69I2ITC ARSI SUIFR SULLIA §9F |
4. Paid Search: 9165169'Q @1 48 99° FUARYY FIHIg AR NLER LR A2 |

5. Traditional Advertising: IREIRG SRITE 0IR ASAIRG FVALY A T6QUFE IL° AR QWS |.

V& Q19158 YEmYe 998 6515\ 9P 62R% 60 6P §MIAR gele KN I9° 7F] 94/ GRYIAT A€E| 6219, AAIRT $8993 /76 689/ 9IAE eam 68
FUAN I8° JI7R Q6&LRT7 6GCIANTT T/ ARG S8IAe F6AN 27 /9 KU |

69/192IR 2167179 SY67R £992/8 78, AI6TSI6R ISR I9° 656/ IRIT 96 9°6aI5 §98 I6° 656 §IE
1) Twitter, Facebook, LinkedIn Posts and Links — @80199q 62I2126 89S AR 6997 Ax SILI69, FI6RSFliE QRISIRG AQANIR 98°

dAIFEQ el QGEl 6dIR K98 | I8 6QIRgER ARY AQQUAIGE FIRU I9L 98° QOIAN |

2) YouTube & Slideshare Posts: : GG RIR QUER AN FQ, FI6FT° OF FaY AANTR CUCERILS FIALY Z°HIRIR AR IR FUFLIR FER
6090 QP06 IR GYS 9S° PPT \99° PDF QIR G 6929 |

3) LinkedIn Discussion Groups and Quora: 2RI IG° 2Q9RIe QU6 66lYl AR F1994g 2GR FAQI 986 AT g6dIF, A6SIRd
2ARIL 99° AARIFER AL6TIT FARIG FIEFFANEE FEla FAE 699 T FIYPR ACRSK! 69T I ARG ..

4) Influencer Links: FI6RSCI68 JRILIIRIAING FUALY I9° QNS / AQUFIE FYA6R AFHC AAUB, A6ae ARG FUARY TTAER

6MGSIg 98° QG / AR 64R dIg KARIg /TS |
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5) Search Engine Optimization (SEO) — 9RI8 988 §809g 986 Aeq JRIRY 69R2IN QIL AAGIR JIR IAAQLE, JISEe 99° JRIGIE QISR

62919 | SEO § 2RAIRR @RS AR, cleaaclien G2l 586 6291 2NN 69 TG 0] WA FUIT 6N I6° JRRYE a1 99 RS KAE |
UPRS WIFER, FIERFALNEER FEe KAQIg U9 640 VARG ARY-4 independent <INE I9° JRISEINT ARTYLe IEC QUIR-AF 6218, AL, T6LIFE
9Q° A 69108 |

6) Article Syndication: CI6RS¢I6S S5l 6TIR 9G° ARUIGY FUNTYG 2ITaR PR QUISR FAG, 98° FRTIR I9° 98 RIFRAIGT 9eeg 9
feature SIQY / 6IQEG KAQIg AIZIT QIR 62716% QRS K8 64 Y€l 627Iew AOKAIFF AIRIAY 929 |

7) The Bottom Line

6696967 Q64 6MHR 97 S5 ATAR Fau Fl6aT®
QYALLR AQY IR 25 FRFIC @98, 1Ll 6208 519 69 ;
l6RG° Of FUAGYG TR ARSI AR 666RTR I/ Content Derivatives Content in Motion
AR FE099q IFIRA QUINEA REQ SR | 9T
AGRBER IRRIS AALIAR I9° @O0 REAUFR FE2
60066057 98 6291 QT¢ KTl AR IQ° AR
SUIERM FlIFER 68RIFIRT SEARY AL G0 F6Q |

Traditional Media Interactive Media Traditional Channels Sodal Channels

Traditional White Twitter, Facebook &

Papers Linkedin Posts & Links
98 69941 DR 95 6919 FVASYR IS §g 1@ PPTs oot s
GITS 524 YGRS SYIERR FRIFIER 689171 A°6LIs S

LinkedIn Discussion

J9° @G0 90191 98- 690Iw JIgIq AL6 896 aQ

o~ = ~ Groups
QYARY ClI6RT° PRILCIq ALY @RI6R RIS Webinars
? . i [ Quora Questions & |
QYARG IRl dIR UL FAULDIRUIQG |. Links

Videos —

Influencer Links
Podcasts
SEO

Article Syndication
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MEASURING SUCCESS

654 2Igd 9E 999 QIdY RRARRE, SRIFIRG FVASY - F9RE, QaF FGIFe IR 08 Y8° AGES AR, O, AR S5 FUA6R 9ge aR, 092
QUGG |, ANIFR S% & meas & AIYELNY RIS IFIAR @ 91T FIFS! AN AT I8 QR AFASO0IQ 2YS AISEUS | 99° 699X 261 AF6 FI¢, 99
2T06 AR6aIog Qe aRQlg, ANdE a1 @R AUl AFMS KRS | FANYLR I8 S5l @ APRE! AIAS! AR JOIER 68657 ARG A AR (698

6Q1620& “21 QAR 95 665G AET ALR1 G ARG ZILEG F6)

galedl, 2lgg 6941 AYIFA CMO 9'6 98 2@d S5 SIS a6 dIe §ag 64

a1 997 F94R9Q 9RIQ g6%, 79 698 FUARY 6766 GEC: Ul 6QIYYFR

QI AddR 6g1QIFIAR F8l, dGTAl 99° GGl @2 | QIL] 62Q8 P69,

2R fa9q 99648 d9 901 AR AR S5 § 99 “A]I” e !9 |

234 gRINR FIEEE° RIS U QAL 6291 2SS IR CM 6+,
CMO g6% S5l 8262 AITACTER 626166 AGY Flleas° 80 Fea
@251 @ ques SRYER SUGLIR ARG PRAIZIZ | AILG? A6SVER
RIOTE 69 98 95l 9 ARSI AITSI AR 1Y 655R 62Q& A0
A18RY | AR, FIBUYES AITISRIA Y9° Q0K 6T I8 A6E
26 | @8 2RI CMO &R 95 9 Ia 896 2169 d read ©RIg 98°
6QFIGE AU6R FIBFY 624Ig AT FAT &2 ¢ 926R 6LT QR their
6QIETR AYRI°E Qelam AT, 62668 6TRISY NE ALRE |.

QLG 62QR 64 ARY F1I665° @ strategy €I 93, 96 96 g9 acdicag
Q6ady 986 Aele 6291 AIFEUR | 98° JETIRE6R, 9651 YT Y IR K98 &
QI oIgl G2 999Ig 9719 66158 IR A8S 6291 ALES |

Attributes that Make a Great Corporate Blog
According to CMOs at US Fortune 1,000 Companies,
Dec 2010

% of respondents

Engaged community—the blog postings always get comments

Daily postings—you have to be up-to-date
26%

Informative, educational—the audience cares about what you are
sharing
I 1o

Pictures/video—it's great to share a behind-the-scenes look at
the company

R 1o
Other
R

Source: Blog2Print, "Corporate Blog Survey Results,” provided to
eMarketer, Dec 14, 2010

123101
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To this end, here are 21 blog metrics to assess your success relative to your marketing objectives.

Count visits and unique visitors Where do your visitors come from? Attract your target audience.
Where specifically do they go on your site?

Page Views — Numbers and Activities Which pages and categories attract your readers? Track areas of reader interest and show
Where do they click to and where do they leave your contribution to purchase process.
blog? (Hopefully, you're sending them into specific
product-related pages on your website.)

Time on site What is the average time people spend on the site? Get customers to spend a lot of time
How much time do people spend on specific pages? engaged with your content and brand.

RSS feeds and email lists Measure sign-ups for your RSS fees and email lists Build an audience for your content.
to determine if the blog is helping you build an online
following.

Brand-related metrics This encompasses a broad spectrum of branding met- Show brand growth and/or change of
rics such as brand recall, favorability, sentiment and perception.

intent to purchase. This is often tracked via surveys.

Product information metrics This includes a number of targeted promotion codes Increase sales (also expand cross-sell and
used and click-throughs to purchase or place in cart. upsell).
Call to action Use a call-to-action and a unique promotional code to Support sales with appropriate content.

track results.
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Blog-Related Revenues

Track sales related to blog content.
Link to appropriate product pages on your website.
Upsell on post-purchase support pages.

Increase revenue generation.

Search Rankings

Is your blog content helping you improve your search
rankings? Use keywords to create relevant content.

Be more findable and reduce search
optimization expense.

Inbound Links

How many sites are linking into your blog?
How influential are they?

Improve your SEO efforts.

Outbound Links

How many outbound links do you have?

Get attention of experts in your field.

Intra-Company Links

Since links are an important element of showing
what’s important, do you have links to other relevant
areas of your site?

Support search optimization efforts across
the organization.

Number of Social Media Shares

Count social media shares and note which platforms
readers use (such as Facebook, Twitter, LinkedIn and
others like StumbleUpon).

Expand reach cost effectively and maximize
earned media from social shares.

Video or Other Media Downloads
or Views.

Instead of relying only on text, liven things up with
entertaining content such as video, audio,
presentations and e-books.

Distribute content to broader audience and
enhance your brand. Can also be used to
provide product information and post-pur-
chase support as well as to expand thought
leadership.

Post-Purchase Support

See how many people download or read instructions
for using product.

Reduce returns, encourage repeat purchases
and reduce customer service inquiries.
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Number of Customer Questions Answered Includes number of posts and number of customer Reduce customer complaints and customer
questions. Answers to these inquiries can be sourced service expense.
from across your organization. Are hew questions

being submitted? Do their comments need further
clarification?

Reader Comments and/or Votes Bear in mind that most visitors will only lurk, take Expand community engagement.
in your content and take no further action. It's
important to show that you're responsive to readers
by responding to customers’ comments. (Note: Often
bloggers account for half of the comments on any
given blog post.)

Community engagement Get prospects, customers and the public to share Enhance your content and community
commentary, photographs and videos of your product engagement.
in context.

Media Links If you're creating a positioning platform, one effective = Get additional executive exposure.

metric of success is how many media companies and
bloggers link into your blog as a source of information.

Number of Posts How much information are you generating? It's useful Have fresh content on a regular basis.
to have an editorial calendar to keep yourself on track.

Blog-related Expenses Track costs for your bloggers, editorial staff, Assess full cost of blog against other
technology support, design and other areas that may communications options.
affect your blog.
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1) 22 WordPress Plugins for Content Marketers (by Brody Dorland)

Description: ¢I€699 98 QQ¢1 @, I9° 26AF 6RAAY (Y8° A&-4BFS URL) QIR 92! €S8 | 69685 @I5699 S5° 982 Q96a gRIFY IR
ARCINE, FAALY Fl6FTAR AR Y06 2R Jo GIF609 JIRG - IR AL 2VIFR 6822AG Al G5 A AIFIFIAGIG | extend oIQS IL°
AR ASARG FVASLA FYIQ 8AE |.

2) 2 Things a B2B Needs to Know While Blogging
Description: & @& 369, SAS Q 2IMAQ 6916A7 95° KR! X6 B2B §1¢ 901G @5E 2°FQIQ @< 2SS K98 |

3) 10 Must-Have Content Marketing Templates
Description: S80S FI6RG° 986 2ya ALY FQ2ISI KAV FIQ 665N 62RB 65¢6MS - 698 68d-68d FIRG AILl ST 78 a3 AN 96 63 |
JOI6R 10 & 65¢t6ne AR FIgl 969Ya FUUAY FIERFQ FISLIR ARURR (CMI @ F6aR AQ TR °aRE) |

4) 10 Blogging Tips for Beginners and Experts (by Joe Pulizzi)
Description: €l6a60& IR 1@ GiRa! 98 QE9Y AIF MGl 263, 99° 2IFE §@ 6dIY 6AYRIg QU 996 89RIg JI0 6291696R SImE! IR I& 996 el |



http://www.contentmarketinginstitute.com/author/brodydorland/
http://www.contentmarketinginstitute.com/2011/09/alison-bolen-vide/
http://www.contentmarketinginstitute.com/2011/08/content-marketing-templates/
http://blog.junta42.com/2011/02/blogging-tips-beginners-experts/
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Companies Doing Blogging Right (Case Studies)
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¢ The Hair Book Online (Contributed by Chiqui Cartagena)
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Here’'s what marketers can learn from Hair Book Online: ]
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¢ The Cleanest Line (Contributed by Lisa Petrilli) _
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www. TheCleanestLine.com 69 G4IQIRR |
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http://www.thehairbookonline.com/
http://www.thecleanestline.com/
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¢ Project Open Kimono - Series from Velocity Partners (Contributed by Doug Kessler)
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LET’S SUMIT ALL UP:
Here’s An Recap Of Your Blog’s
Journey To Success

Gather & Curate More
Content For Additional Posts

Leverage for Additional
Content Pieces

Start e&

Gather
Ideas

Solicit
Feedback

Get Additional Share, Share REPEAT
Insights Write! Publish Share STEPS 3-10

Edit, Edit, Edit



http://www.velocitypartners.co.uk/2010/12/01/b2b-analytics-and-forms-open-kimono-part-10/?utm_source=guestpost&utm_medium=cmi&utm_campaign=kimono
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