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There are two types of Location-Based Marketing:
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To do this, you need to plan out your marketing strategy well.
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In today’s day and age, mobile marketing plays a vital role for businesses.
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More than disadvantages, mobile marketing has a host of advantages that work well for .
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MISTAKES TO AVOID

Sometimes, marketers may miss the small glitches they make. These glitches no matter how small result in a rotten

customer experience.
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Till date, many companies have had successful mobile
gies. Some of the top strategies are:

ot ofe
redbox.
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Mobile i3 the second most popular device used to search the internet. There
was a 4.70% mobile conversion rate in the previous year ~ 2014.

25% of online searches are done on a mobile device.

70% of mobile searches lead to action on websites within 1 hour.
Americans spend on an average, 2 hours a day on mobile devices.

1 in 7 people worldwide use smartphones.

60% of social media time is spent on a smartphone or tablet.

8% of a person’s day is spent looking at a mobile screen.

The number of smartphones in use worldwide is 1.75 billion and 143 million in
US alone.

85% of people prefer mobile apps to websites.
224 willion are the number of Mmonthly mobile app users.

25% of smartphone owners say “they can’t recall the last time their smartphone wasn’t
next to them’.

Quit of the 6.8 billion people on earth, 3.5 billion are the number of people who own a
toothbrush and 4 billion are the number of people who own a smartphone.

95% of consumers are reached by brands using the SMS.
4% of people use their smartphones while they shop.
50% of people scan the QR codes they receive.

189 miillion people are mobile — only Facebook users.
30% of Facebook’s revenue comes from mobile users.

50% of B2B vendors sell through the mabile.
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