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What is Social Media Marketing?

6QIT2IR A2 I6RG° 628 AR 1€ Fellg, T892 9F Y5° 639IAG SIS SAIRS! AR LN
Qe 986 9°64I9 8991q 62IT2IR TG YA FUSLIR | 99! AITdwR 62IT2R TG
6JIPIAMER FIEF content P4 VUGG IRIEIR, VSR AQAAERNG IR I9° GG KR,
IR PRIPRG G6¢,96 AR 9° 612N (@2 SRR RING AELG VL |

gels 621Q2IR 82 OTAGLes (FRAIR) 62QR 6rdgR, RAVIFIS, T, RFERR, TF6AY,
29UQ 9Q° 9IARIS |

Making Your Social Debut

649 any 49 RIQR €lI6GG° 9F, 62I92IR B2 G8 58I K6a | 98I 28
AF9QA 9Q QUG derq 6RINAIER, I9° 979 TS R SR | 6a1d2m
A2 Cl6RT° 9 QUG JEIRS! | 604, IS 9T FI6aT° 2RI
AF19 99° galg SR6AIT @0QI Q56 @ 9622 I8 §6¢ FAE AR AR
G2, 9651 98 2AFY I9 FFYAQ T 9 69F F6S4 69A QU 6991 AFG?
2RF9Ea L°GUl 2SYYR; AT FGIT Y6GUR FULLIN FAIRES QIE |

@ techni SR 99° FEE QIS6E 69909 IR1269 SRR QIF |

Understanding the Benefits of Social Media

621Q2IR F&2 AI695° 2629 AR 69R2I | gg0IQ R4 6228 2yaI°d 621N HE2 69S|
IR 28 @ cash 6T F9IQ QT FARIG 99 AL | 24, 99 S Q9 AR: AYRI°E 6491 IR
6212 32 I6aT° RIS ANG 99° AAGIRG! AR 9] €19Q time g4 902 SF6QIP AIFEIR
@69, 99° 2QIGIL 6QINFERR GoadIg AT 969, TRIIR AR SIF F69 I9° PFQ ARl FRINER
60IR €0 Q69 | 62IT2IM AR I66T°A FET N 6LRR:

a. Castinga wide net to catch your target market:
62182IR §22 IR Q4 96 GF | 2016 QX §B1L © quarter FITR GBI, 62A9R T4 worldwide
QU FIdS AT QUERUBIF 1.79 SRAR Q1T AQR, 6921 |
1.66 SMAR 6AIRINMN FULLIARIRNT 2J6M | 6PAFAA SITPE 85 JFICR Al AGAAR| IQ° RIRIG!
QLIER AN | 6KD656R6R JIM LG REI FULN, 9L 612N FL2 69626£11Q ACAARIA
Qem AR K01 IGEINCIER AR | UCKIIN 2016 69, 6TPAYR DT 207 FLC 26N QFIGRIN
/ Q4eg Q6 9R9I696R JIm ARG 9LIg 246 Qo AYe ALPE QAR| F6aaslg, A,
Jaedacies Q@5 AIRTER e RIIRRI AORE |
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Branding: ¢l Basic 7% €11695° §18°, Q161 5831, QIUAING!, QUGG Rl FIede I66FR0IR AIFEIRS! QUER IF
62N | 2ldél di<l SILId NLIg @m @ - 216l SILIE 62 GRINFIGCE IS RHRQ QIF 6969 F166 NG6Q |
64elleR QR QW @2 6921 LSRG Q‘a@, | 62T G2 69919E%, dId 9L IR, VIR 16 adlg
aie QQQY Qg | 61T TG QIée IR SIF [6Q 6581?]58148 $6¢1 9O 17l A0R AT AIYIEA RS | QLC
6dIdRIM QG2 6906 Qa‘jﬁ?ﬁi QUG ARRIQ 6AIRR @G | DS 6T FIIERQ YR G‘IGQGG‘@ 6%lIY eﬂlaal%e
Qe g ty 880! 6991 651IE AIR6S LILI AIFNTR QIR K¢l 6RISE FRT6R JLTAIER 29 2w UL iR 20K
2l eMIRCR e ALUQ 2R |

Building Relationships: G &l 699K 97 2T RIQ QU6 I GAT, 666< U8 698 SIRIAF
IRIRES I9° 622N AL RAUR 6HRAIRNIYR! MUTAT 635G AT ag &6 |
JRISEIR B8 @RRIq |

62I32IR AG2I6R A8, 2IA8 2l FQRE:

* 3719 AIQREC! 95 /R |
- 2196 699 6IAUR T2 9526 Y ARG F66 AN TR AIFER FAFS 2°8gLd [9G; ARG
AQARE 29 |
649 rules 69 GL01 YITG 6Q1RE TAC 99° AIRG KUY |
YIS IF-U6QIPLQ Y6 QRS |
659D TRIIR QUBIG CIF-899 | ques SIRg JLEAR ARG |
MR, A2 99° GA6UY Yo7 L6 NY LIF K9G |
9@ G4Y 699169 AYEFR ARSI L°FHYl G 2V ANSG ASUAEG LIRS KRS
6RIRT 2°HUIER §R ARG QIR 69%IF; AT AU AFUISY AUFAIFFER FIAFEMIT §F |
9% Q9% QU6R 890 9961, 29 AITdw ARgg 9RQds JRAIgR Q0 | 1€ 9619 RS YOIR2N
64 $6£1 991G 9 building 08 | IASE! AAER UG JSUY TG0 Q6% 6964 RITIG IR I9-6E]
QIR |
o @68l 6gI02AM 22 QRAIER, 6I9RIR F8F VAR FEIR1 IG° Y& AQAMAGE FRIER AFAR Q1iel
4Q° QEIQRIq Q refers oI\ |

. Improvmg business processes: QQ@ 2deaa 9L QUYL QUYL JGER QL6
21891 dIR 62IT2IR FG2 QULLIR f5RIR QGI‘@L 69Q JIRRE | IGG QYRS
d6AD9Ee e QUL I9E QU6 AeQ 269, 6d1IF2IM d22aIq QUL
Q0QIq 58l 29g |
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i Ieee 9994 32 ARCLITG $AS T2F I9° A°6ERIL F9 |
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il 2O AYIQ PRIRG % IRSEAE QU6 FITR@ F1FIFS Y° RAYQ UIg 99 |

i 99 OA6R AR 6RIFG 9 tech VUR ARIAG! JRIF 99g; I R 4 21, QLR F1- QR
AL AFYAN6R F1 [T |

iii| 6981 50669 ARG 2IEg, 6AURG I6er AL TR AU 6PAFRER §-651 AGA Y26 |6,
@ SIQY QIS LIS YITRGF 68Q0I6R IG° 6864 DS FI1L! o8 K69 |

vl ARERE IR YRGIC 625¢IR FUSLIR K3 6419 @BF G695, 6991 JLIRRINT 9]°
RASIAIG 6D |

vl QUYS 602N AGRU6R FVASY 64 dIAdw &g 9e° dG6AINAINE QIR 95R Q@RI 9F
A°IL 29 | :

vil }J6R Y6 RB I9° 6£1191R 6RIQG T6LIEN FIPR SRR YG° 9O8 FIEs TIIm 8R! AR
RB6MIERIR, S IG° 64ISIRM 9% 6991 QUSLIR /9G |

FIEST° 6997 AVER SAFIR IR 2°¢, 79 ADIRR AL GAIT I665° AQRT | 98 AR AR
62192 FG2 9K AITR ARER4, 6dRQ0I6R FIGS AaR OIQ AN FR | tech VAR ALIAG! 9G°
REEAR° 0IQ 2D AR T2 IS FHFR F6BUR 2°8 RGE 6LIRAIESR |

c. Improvmg search englne rankings: 6093 G651 91 68RIRT g AR
o9, 95 28 dIFe AR 26518919 6212IR FI52 ARTERTG AFNRG A
QALQ | SRR 6K68E 9% ABQ SFR IQ° 6rAga I9° 612N AZ2R
2AFUIRY QEUg FITIRIG FRE, IS Y IG° AIF! / TR 2AEF KSR AR
258 P& 697 IR A6YG IR FAARES (L SRS QIS ARIQ
AIREIARE Z°FIQIR F6R IK° ARIAGS similar AFNE PRICPR QYIRS F6Q) |
% A&Q 62I92IR TTACR AYRI°E QEUE RAFIAG AR QIER FF2IY, AR
dIEe 9818 PRICPRER NG ARG 6RR0I6R 6QHNLS GIL! 713 Q%6 €9 |
AFAINERIR ALY AANER 694 JLIE R QAR-FIRE ANIFE6R PRICPH, QK
QECIE IdIfia 9% ABR6R ARG | 1LY 96 ABR QU6 AL S5 @A AKUIRY
62IG2IR Z2 6991 QTR AU 69R2AIN; 99° 2IQUSNG, ARG FaR 96 RBQ
@62 |

d. Selling in the social media marketplace: 266% &9 QGQ diIgtiae §%IMI61I
AU 69RYMI 68 GQIQEIIER 052 590 99968 FlI665° 18° SId° AR
QdRIMS 62191618 AR CRInR AR | 21, ARIAQ A 61qem G2
UIEENYLR RS 697197 ARTQ JBUY F82 IR 61T 9RIF FAT |
62°99R, UF6QY, AT (FRCNR Y & feature TR FULTIA D) IG° RGIFIET
(BRITR 9 9L12-9Q IG-IR ULLIA /) QU de)sl 6A1TAUIR AL SUIETMER
F99 A0QI 9EG, I8 6819, OMER T90 Z6LIDl C13] ARG |
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Understanding the Cons of Social Media

420 9918 AR AR 62I82IR F82I6a Y2Ia daid G5l 0E8 | 69629 6IT2IR 52l 6AITNS! SI9m A9,
9219 92 92 6917 USTIARINIT FIIER QIUAIR 6291 A1)l FYARI YRGS | FIL6S, 6R6AETER G I8
Fae 621821 F82 ARTER G4 9l to 06! AIR IS ARKIS 996 0915 989 | 95 ATAINCRLR 98° AGIQE
AR AL 9T AAIR 26T DIL! § your oI ANERA ARG JIGES ARG FPRIPREA TRS |

86 92 AR fal 6qeR 9763 TR FBRICH Zraged qag AIF | eddle adig, caidaIR
fG2I6a 95019 96 FIaID 6208 FRICH 69HSI dIRl 2I0E TFCAIN FRRIG AIEUR AT eI |
F1204gEaa AENAl 96° oAl 4RSI ¥9° 967 aaida 98 6Ipas BF 9T GRS iR 2dG 96
G020 9ol 959Ig 959 | I 6gIFIR 699 @a9l dIR IOAe 9EeT6! 62Q&E SRR 96 Sg4
|

f69a9lg 60 6AITAM FLAR Al AN 2EG e QLRI 9GS | UBEIS QN I8° AR
QIR 6QIT2R TG 628 RN A §GQ | 2iFlg S99 F08 FIE? Feqg IFIag 64 AN 4G
A6 AAUQ AINTER AR 6LIRARBT @7
2016 QUFLE AQKIR A AHIRLER 62IRYSI ISR AIFFER NAQ FREARY 2GR 2 99 |9
dRS GIE | 2 681IEY 21T QUIE g9, AP 9F6 98, A9l 98 QL TS ALY QPG 696
65108, 219 TR FENTIS QULER AIOY,
Qe QRICIFNRS BQINER IG @6l 696R€6Q REFIR 1T 99 ... A8 U ARER | 2IF-GEPRI 99° 9K Q strong
A1 AIFYZS1 891, AN ALRER Y66 AIFNRG QUFER 2R 91 6TIRUIRES 64 AR FINFLR YSC 6QIRAN |

The Five Core Pillars of Social Media Marketing

a. Strategy: 2106 0F QUSER 9651 IG° AIFITRER A& IRIEE KRS YR |
b. §G2l, SIMg I8 dIe dRg 6591 I8° 8% 589 694! | 92F de6sd |

c. 292 6232IR A2 ANNG FAUER TSI /A |

d.

What are your goals? 6132IR 082 202 2U94Ie RAY RI9M @RI FAQ AIFIAY @S2 &R
Q4eQIgl 9 IR 6ATAR FBA SR 89F | .

699IRF 18 69546, ARUAIER YIIg 64RING TITR 19° 854 IR USLIQ K9G |
6192 €152 £18 gAIQ §1¢ SIRAISIER 6AITFIT R KRFI6T, 97 AFQlDl ] K163 99° gAIa
gIea® IR 9@ giee 99de sUI6en AIeea QI @8QI6a AITITY @RAIRE |
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Which social media platforms do you want to focus on?

QAUEAUB 612N §22 YPIPFIPLR 69RR 6rd9R, RAVIS, SR, AFLRR, TF6AY, LHUR
9G° GIU919 | §AR, TR 67, Y&° IRQ AF 6819 I9° AART° YIFrd 99° 661698, € ats 2IF]
219 99° 6839 O AIFIRR 66169G° ST A2l 2R | 2R FARIEFER, AR Gord] SRS am, IS
A6IY YPIPEIER Q@RI A6V FIA RYY Q4R 2R 691 UFRS |

What type of content do you want to share? GQ@QQIQQ @‘&ﬂ@g
2IFde AAY Geiag A691a¢ 2GS A06? 921 58, 8E6, Aal AR
@2 9gl 949 A9l faede Ceaeg &7 A @9 AR 99 QR
IS 6228 94 cl6ate adgl 9’ @<, AIgl 2 92 g9a aes
699169 AITIAY FAS | 96° ILIg 9957 IR FQ FRSIG TP FIL;
2f1a 6dI72IM G2 6QIRYER AU FIY F6Q FIL A @6¢1
AQER6M LI ARG LLRIR AIRAQ |

e. Planning and Publishing: 6819 SUedi9. AR 6QIT2R Tl
Al6RG"° ARIQES social AIFNRG A6 96 TR QUGG IE6 ARG
g |
f. @2l | AIslAIg SF SRAS 6RIK (3,000,000,000!) 62N AG2
FLIA FAE | 62172IR AT Y6 R QUG AF, AR S1€g
QA QEYYC JILRNIRR FIRU ARV FARIR 6K @ |
g.
62182IR §@26a dRIFe 9a 96l 6%, e JPRF @l 9q 62192In G gocrdisn 9a @66
AR RS QR AR | PN QUBFE 6PLYR 6JIFPIRMER TS FAR Z°HNLQURA 2A6Q Glel O]
694dQ | @5 U8 g content & ane Y6 GINER VTG G 19 AIFIE KA JRARER PR
SRAegq Ao qeg 6AIRE! 9QIg S1826S | ALA 1, YFEe FASIg 64 A8 TR
A0216Q 2IYIRR AR 98 GRS, 2Ig 0K A IS° FERRER AN @4a AL A<
€193 content 94 TVAGY IRI9 FARIG VLR |

QRAR TG IR 62IT2R F22 FUIRG RUKAE 2R, 69URG SPRQ IRIFE, AIL! 9F LR
AFAER YA°TIRG QUNER LA VLAY RIS @A AIRIAY *QAIRS | L] GIg AN AT
REQ YQ° QAR 6gIGIFIRE FRTER ALERUG AFAG G 6L6G6R6R 67I6Q G FVNIY ALG
RGC 62919 QLRI 21 |

Listening and Engagement: g¢19 QUeligl 99° 6102l G2 969 & grow =91 98¢
2198 G146 FVA6RA FIRARIT €12l §F RS | 6RIRCIER AR 621T2UIR FE2 6L
QU6 F189Y 69649, 2l8g 67Iema 61F2IM F1G2 6AIVER FUIG FR6S @l 2lAdig QAR
QR 6961 |
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6MIRCIES 621F2IM QLR AN T8 IYAER £13 2AIAEIF REIR ARG | 669¢ F6¢1 AR T
YAU6R 62182IM §22 FIRIRIY AUER FER AYRIG FILR |
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AT 92! 99 IR F188Y, 6669 28 627Ieg ALY 99° 2GEE SRR Y69
AIRES | AF2ll, Y 6281 Y9 2108 Ae1de gele SRS 9e° Iq Tog °6sIg
AQTES |

dlgd AL TR Gl qg@ﬁa@%a dlgeaEa 9a18 Qadg digaln KIg
AU @G LI qIsluge Q6% 99° 2I9d 69IRYee 6QH6S Q1T AIel dYIRR
AR 62N L2 QIR FUIT *Ra2N | A8 9Ll FORER I 6IT2IM
Agal gaQl 99° 64IF9IF QAR ULLIA 2AUIK6S Ll ISR AFD 62N
ageig 9ag a%@l |
601RY0R 2SES F6Q FITI VISR USAILR FUIG RN |

62l G&@2 6gIPIR |

“Analytics: qugi6q, 2198 F8A9g gl KRR Fal 6ATAR ACUCR K6

228, 298 [I891g 21269 69 VIR 6AT2AM G2 A6HT° R [Ty Q& |
Q1% 19 26a IS 6A1T2UM AGAER 2R 6MIaw AISIER L reaching oRE &?
28 9@ FlIY6R 6062 ARNAULR QERS! FAG? 666S 6RIR 2lTdew 6QT2lR G2
616 2ITEIT QLR FUIATYIG RULLIR FARS?

69192IM G YPSPHIYER F6@ ITUR IR ¢ basic 74 IR LR FAE | AYR IV AR MGG IO ARQIG [l
62192IR G2 YPSPHYER6R ALR6R PRAI FRRIg, AN ARG 61T2IR E2 AIFINTG RULAEFLLR FUITR
QUELIR FAAIRER, 6T QP AIRIRTY |

j. Advertising: 60659696% 2V 6QITAR HL2 K S grow
SRRl NdF AYe AId AT, 99 63 AILlg A8 /IR
RAARES 64IT2UM G2 YRIAG | cATAR T2 FRIAFYLS
gf1g A998 KQelSl 6RINE 26ANI 9a QIR Qdem AISER
deEQIq AT G |

. 62IF2R HE2 SRIAE YIPE RN 960 ABSNR 64 G651 PR
RG] RILIF 99T SRS GIEl G661 FEY ARG | 62AIFFA
@a9°sll, 2ge, 2SR 99° e QU6 AR K3 TS RYY
Q% g/ QAR |

n. 656G6Q6R P65l RIS 26ae 621N (G SRIIE AR
SRR, G651 98 612N F22 SRR QIR QUL @R IER
JRGRAER, YA°TIRe IFYl Y8° I SRIIEE ARG KIS
TR RQAIAL |

o.
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Plotting Your Social Media Marketing Strategy
2651 61TAIR B2 FI6AT° QIR ISR IR GRS FVAER ARSI 8, AIDE 926N 56 6291 AFS & g6< 99g 699

| 698 2RIIAT QNG AYY, I8° QEGEY TUAER - YL @ act GIR FAAER | 68Q AFIRS FSFIIC 69RIYER AR aleage
@ewdd  99° Qe mAY QWi A6SIRg! Y @6Q clgl g Q996 ey Qe |
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T QIee 99° Kl Agds 6QTAN A8 Y596 949
SRIRGIG Qag | 6T FBAR IR Y8 TR F6FIAF QPG
6Q4QIg, 9919 A9Ie 62N GG QUQLIQ 2ARIG 60/ /ARG AL |
geI 2QY 9A1Y FIERT° 99° SRIIR e YT 16 QAle | 6AT2UM
GG 99 Q2 @ tact IR, 99 9O 5§ 96% |

qlg 68R0I68 $F1A FIR 2] | A8 AYIFN ALY FILRANER I8 FEY
6Q152lIR 82 AATEMET QILIT, 6569 69T ARTEMET Y@ ARKIS 2ag
F0g Q1T |

N2 2RIL6S, 26E MAY K 64 AR MYY QRIS I9° 9@@ cQIdm a2l
2QTEMG FRIGA 661RG TSRS 2SI TR ALAAG F1I6HS 29I GO
QULIR KAUAN | Y8 QILl [RQI U6Q, NS TR Yol aQAR 2
AQIg 992 |

62182IR §22 Fl6a5° 62184, QT I8 2RILR 65F6R 6QHILN |

Locatmg Your Target Market Online

AI6S°6Q I mAY Qela (@ Q‘éiﬁ? ) €% 99° Q understanding =4
2edR @& ‘é]@fz}qéi EGQ | 2661 QA JILRm '99° QRIS
GQQ°%NI€I@ @ characteristics Q&QQQQ Q@QI A, 699l6e
6920169 QEd, 99° 64916% 6aQ 621d2Im 182 QURLI 998, F6¢
228 QI?]I?RG? I6ao° daldq 698 6MIRMIRE QU6 I 6991 §G6R
28], 69K¢5l6a SR QQIQ QU 69R1 REQUIQ QLR YK |

QIRE 622N A8 @ ques §F FEY QI6l I8¢ AR SRR TLES
AR 6191 QAIL QU6 IR 6QRR2UN, 66T IR TRRI-FIERT 2IRSY
dR 996 | 9619 Fan-AI6a5° QIJIeRIa 9, 66T AR 66T
ARG F1669 RS |

Q@ AR AW Geaw dISER eFalg 69 /8 AN FI6RT"
e6aY @Al §09 29 @9g QT | emIRcles 9glg 7168 Qe AR
ATRF6Q 2GR AT QUG KU §IE QIF 6QHSI AR FAE | S to
5lRQIg 60/ 998 |

Q6@ A9 F19Q AFNFG IRIRIAER LGP |

QrIR ARy 6915\ ARER AIF Q2 | 28 PR 6291 U6Q, QARG
AREA AINEFA AR SF6ANG *QG | 9Ll geFAdR 6089, 79 I
Rl REQ |
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YRS FIrI6A YATRG 696° Ziddg dBIAIS AReIg Tag QI | §8 AdQgPe AIRES
matter §0&YE g6 | 4T 2Ide GEG 9€8, A< 926 CaIa e Je89l AR 926 768 6222
Fod AR gel6sa QIRIg |
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Segmenting Your B2C Market
26 2IYIFA 98 USYIN-QI6QUB| (B2C) KR 2R, 6968 NSl FII6HS
64616616447 9 AT QUAAIYLY LI *RAAIRES, LIl FuG QIR Qdlag 697166
62Q0I6Q Q28 I9° FUT A6 SUISY FRSIG IR @ que IR |
691ema 2919 98° 22 98 @9 | 450IQ ARG IRIQR 6996616497 629G |
. @Q°GH|
@ Ge 69na 2QgIQ
@190-2A-2RIAG 94 IS |
ARERNGITPR RU Q1SR4 lifestyle @1 |

- 9916 Q1 2L 66l | _
@ 9090% 696 Y= 62IT2IR TG @ act IF 968 SQ° VISR QITg, SIE,
@saa@g ACPQ 99° AR FI6ET R ARUIRY Tl QUER F1)l RIS ARIRAN | A&
dggelq 6o% @Qeel e QUETIFIYPR 2ICIURG! 99° GI2G! gad a8l AR
296 G Y62IR FER 629 AINHS |

AUAULIR G661 6ITUR F22 FUSTIRA KR @ organic 77, TN LA 62AA QYR
Q@ I G99 SASIg SIE] | 95 9661 AR I6ds erlag “cAITAM G FIeHT®
RYY6R AIF QUSLIRQ KIS AF16Y” QU6RA 4R 2R |
6RS6£14, 69916514 QT $6¢1 AUYD AIFNRR-FNERT° @ ques 9 RS YIQ F6G 99 JQUER
QR RER |
When you’re creating subgroups, keep these concepts in mind:

Simple demographics affect your market definition. | oI
QURLIQ, Q@QIQI%U €9, 9Q° QUIERE° F1)l MEP QI @cg 626 |
g@*&ﬂl%‘ﬁ? aiR AN 21I9198I€]9‘ 6QEIEN SFLER KAIFIA F6S |

69¢1? 69T S92 AR, QI6SH QRIIGYGR AU |} &?

QI R JQV?

Consider geography. | Q6olim 9 1644\ QIR @S OIMl ARIIPEA QLS
ERIGAIEE 2 FRAYER AGYS! 6AIRE 26T SRR FTAER IR
QR gLd ARG | AU 69RIFY IYIFA AN VG AINIFA DIAAR
QYIS MG 9K IR FAU AINRR 6JLE6R AUYS R6S |

Think about how purchasing behavior changes with life stages. Q<<€ €
94, 64RCN6E R 6R49 QP F98, 647168 QS| RIGE PRAIER F6G
6qdl g @QIQ 65198, @9 64AIRFR 6999 QAP AR AAE AAER
Ag9 QIR QUK IS de@meN |(@6SIR 99° e Aee G@

N9 Iq 69lYIRN 64 IR 99 A6 64¢10aR 6@6lq 2LiRIINE]
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QABFPER AP AR UIG; SUD A6 693219 M 9Ee YR RIIR
dIRG;

dRIFIes 98¢ AERIFIER PUIFR dE 2igel 6[IRAIQE, @9l da ad
QULER 67T 694619 QAP 6QRUIAT |)

Even lifestyles (psychographics) affect decisions. AEe dam el all[s)
69RLI6R 998 AYIQ 698 FARIA ARG FIT 69¢6S MY I9° 68!
FUI6RE FUL6R FIRIYET IETA FAUNRE; AYe R FA A FIFYS! &S
QUBAEE AIFNRS 6N 9G° 2ig] Qe L6 8LT FIRl FIR gRIFe
6QI1RAT |

Affinjty or interest groups are an obvious segmentation parameter.
69QCI6R ARERE A°GOR6R 2°HITE G98 @€l R YR y SUSLIR
[AG, 6491168 496 I JRISG 6291 AASR 2a |

@q’;}‘q. MR QU6 i) 2leee QAU 6QIRS |
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Facebook

60"2]@%‘ Inc., QNPT 6796MI AITER 219903 9a dIenaalg an@m
AFRS | e @QQQQG" L LIRIC FEMAR D201 @2l Relem AGe 9g|
963e 6L Im2ml, 60Q¢l6e \‘]QEIIG@I QIG@‘&G‘ ?,Ilb}g} HIaRe], @&9
QG%I@G{ NI §21 LUQ, €Jme The TheFacebook.com WIFERN 2EQ ePdqa,
e 6nIegdel @é] AR 699ala° 698 | €I Q@?JI%\ 490IQ ¢Imile
QA C1UQ AFULE] | QM AR, AIREFILE 99° 2IFlQe AGR 261
4oa Q@@@QMIGQ gl @SI\ dig @1 1l 6915 QUFER F620R| FQUAIY

I
QRL1R S Q26 QIR 6654s 6291 9TG 981 A50IQ 2ARYF |

A0 QILL6R, GR 2014 IS, 829 TLC 6MIR JBRQ 6rIQR RULLIR AAB!

g| FULER 521 AR RYFI°H YIFELPIR IS° FIN6MT IR 6rA9R 2 98
gemiy 6QIRR @9l ALS least U6V @ features SRY AR LIC! el
2RI QIR AGAT G9 | 6PAGR 99 SR TUNER S continues HSRIER
ATR FAE YL QR JILR I9° LAY ILIIRGIG YRS FRRIER
RS |.

AIGPCIEE 6rIgR QULTIR FAE I9° AlFFIeE 926 °6dIT S8 I8° ASR 99 IdeRIg
2IFINER 6IAITT F1OF Q14T | AFIY 6TUFR ICARAINIFA I8 6TAFR CUTIRR 28, 6AALES
98 g6y 9at, A9l 296Ia ASEe; ATART OIg 6AFIeaa A6 QIdIRRIa 9e° AZRUgRe
SIRGIRS 98 SIRAAIRG; 99° 16 AIf 0geI Q1T T6S), SUBEIS ORI 99° ARUIRY 2T AN SUI]
ASED F6A |

URLIIFNER 6PAQR Yo-RR QUSRIR @R 6 63RIRT § AR AITRD ARSI, 6PAR Y6 QRACKIS!T
Q‘&ﬂ@% delsa aQQl 9Q° PR AEIQld F16Q 6 MAY QSIAINS IRIAR ARQIL FRINRI IR FILS I9°
24l 980 G2 629! AR 6CPAQR QUSLIR KRG |

Why Is It So Popular?
69IT2IR 6954IE° ARG 6L 2004 69 LGS HHARTTA €6 GRS QIFQ K68 TR TR
2196 SAUAIRSRI | 9L Thefacebook RIFIR ARG 6LINYRI YG° LI 6697 LIRIE KIS Fel QI AR
QAN AN |
ANASER IR harvard.edu REEIR OR6l Rl | AFIRR 689416 TINILER SN1g SUITIR QG 9L
ey dml |
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276 9gl QIelE fIgdies AR 98 65549l RITERA AEFITS 6TIRIYMI, 6TLAFR 6516 AR FYIQURAR RIS
dIR 9G° 681F6Q 6% anyone T SUBF IR FFITR QUAG 62MI | SRR, 78 ¥ 69, 99l ALY A0IQ
9% 6QITRUR 699¢F° ARTER UGS 6TIRR | IE YIFA IR GRS NI, 6PAFRER 1.3 FRALR YK
QI6RIB ART |

6PA9R 2K A9 AIFIRS 699GIGG ASITERN ACIN 69NN B8 RIS I0I6Q AS:

Qocrelg 6012126 2SI AR 6rAGR TR AIFIRS L°6QI QUSLIR TR |

delel @2Q, ARR-2e dGA6R 28 697 anyone 6T QUBF G168 RS |
Q6! LI AQAIR 6L AT 28 RIL] RS Y@ REFIN SN AR, 6061 698 QUam ARE
219922 99 9RIQ e AR 99° 6PAQR 6 2T 64196631 AIN1F8 FRRIG PRI 6TIRUIER |

Main 62PA9R €514 641G SIGIFNIIE FIRU YR 2RITR | R66 R TVAER TS P9 F183Y 69D K64l
SRR FSIQ FAUDR! FU 0F AR AMA 6LINIYR! B 6PATRER ARG 6291 FAAERA IR
FIARIE T 629, Y6 6rIGR FVAER @ mention 818 RERY TR 66T G6 FRAN QI |

v 699R 261G A°YB A6H | YIRAIEE A°YB QGG 6FIGR SUSTIN F0E, 7' 69716 IR §LE | 6TPATRER
9Eee Q growing 29l fRIGIPES FRIQ 55 Q 2RIF 6AIR ALUITRE | 6AAIFR FRIQ A6KR 06 AM IG° 6IEREIER
Q16 QPG AL 6cPAFR QULRIQ FRT |

Building Your Facebook Presence
Getting Started with a Facebook Page

69K NGRS 6rIGR6R 2NN UG I8 RUTT 60R2N 6920163 S AVEIFA AYIS F2U 691G
6QILIEG QQIRES | 6PUGR JHIFRR 62QR QUL |
9@ 6r99R 99U TIRFNING 986 AAIQ |

6rI9R QUCKUBIFIEE IR 6CPAQR 60K JAL FAUIRES, 7 QI 99° d6QI9E SVL6R RIGUIRES,
208 FIRTNINEG FVAFY 6AIF FQANNES (P61, VBB, Y9° AF), AIVIF UBIS SR AOIR AIRX6ES, I]°
296 g 6TIYER FISTI6R ARUAIRE L G2IQIEl 1t ARAITES | FIeag TR aRS], AsFIR 0K¢ QUITea
ARSI, 98° AINEF RYIQ T2 AR IR VS TQG S features TR DTG F166Q AV FUIS £12] 6QIBAIRGS |

Q% 699IGER, 6UURR 6916647 FTIQ 6999y TN AT FAUARYS TUIS, gY FQ 9 UER 6 |
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@ 9619 Q features SQY 9EC 2RIQ RIR ALY FILaw 9°FH6R 2IPF IGQ 6rI9R 698 LRIA LRIA FIPR
Al6RG° PR FER IR 62910 RIS 6TIRAIAR |

Understanding the Differences among Pages, Timelines, and Groups

6PLFR QM 6PLFR TR FUSLIQ AQR | A6AR IR FIRANRG G2 2R 2R [T, AL
JRe6R 62rA9R6R FUBEC o1 A°HNRIR ARG IR QWY | 9 62€16R 99 691 - /3
2192 993, ALl 6RAIRAIES IR Gad RAYY 99° P AU6R QIR 986 2649 6291 VR Q&R

|
Each of these Facebook tools serves a very different purpose (& cerdea @09961%]?5? 1R

g60YaT 9e Qg A6HEY Q1T K69)

v Timelines: 97194161l (2QU2l 6P 6dIFIRR QUER KEIFEI) 6RINT TS
@6 | 64CI6R 6CPAQR QURRIQRIAG APFIE ARG A°6I0 KRN, BE@B 99°
PG| ARG 99° ZHNGIQ [RRIG 98° FY I8 6Q7IeRR NI JEE
QAQIq AQAT QYT | AL IYE QUTGG LQUFER 6PN USRI 998, 28 IR
FIRAINDR QULLIA 2R |
v Pages: 9I96e QU9 914, 26-RIQ 2°F0R, RedeT I9° 6AMETAIRS
deTRIQ 969 | YIYES 2lAdg 62rA9R AL F1IER AIYIFR QIS @2 69K
TYA6R 65006 9/ /AQIq, FILR I9° QIS 486 0Ee 62919, 9.° A Q4IQ
QU 6491 99 ARG AYAT G |
v Groups: 65IF] 6RIGFIRG (AFAACN USLIA 25 FIRAHER A°F0e KRR AGHE GG |
V 291919 AYY Gl 2IFea FEAGER | CRINTIER 69IFI6R 6QIFRIR SRIRES; JVGER 62IRAIAS F1E |

Creating a Facebook Page from Scratch

Here are the steps for creating a Facebook Page (I recommend reading all the
steps before you begin):

e 1. www.facebook.com/pages/create @ dI2I% |

¢ 2. QYRCIR JRIR LR 292G QLI ZIVIRR FYLAG L6 IR AUFER
24 R6Q! | IS six YRR 6A9R YYFYER F1IQ FIRANNES:

e - Y1919 SUSQIL FAU QI9: 9T YIFFS SIS TN AEY AILIF 99
IR QRINA QUICR RAFE 699 99 A°ILING, TR 6QIRNF [
onBe 699InG |

. - QANG1, 2°GI0Q, A9 AGHIS: 9T JYYPF 92C RIFI UG AR

QRY, 699269 AG-AIR 2°6I0F I6° 926 KPR U8 6216 |
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2Idm 99° 66'M i QULLIDQ DllILa | examples; Avaya and Oracle are
good business-to-business examples.
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Brand or Product: 92 g9I95% 60 914 9 9GS | I9g |
YRR I9° 6RIRICKIM |

Artist, Band, or Public Figure: QUR62G], @RIFIR, T 69MTT @l @6 ReCIM, AR
BRIEN, 99° 6mE SISl @fF 9°o1e 691 AR Y& JRIYES oM |

Entertainment: 91619 i@ 29 2IRE 2163 2IRIA 2R 2L AR 2lg A% 2R 2y
2RI 2l 2y 2y 2NN e 2l 2y

o Cause or Community: 9¢1QIgl JYIFGR 62PI9R QULLIQRIU iR
ALY, 6JRCN6E 99 S8 Gl 2ERe! 998 A& 98° gl 98¢ A°YB AFQIA FIRU AIFYER QUFER
IS 299G | 296! https://www.facebook.com/pages/ ZIMGPS / 115576608453665 6 Ia AL,
YA R QUL QJIERGI‘&GQ | @9l el 6@2]51(5?69 dIdelar e YLl QIZE QI6R
gaIgee {026 QGLIg 9@8@ ‘(169"2]@5?69 Aleas 9891 IR IR RIS QI QUSER IR
QUGS 69K QULRIR FRRIQ JUeE 6QQ QI |

2. AIYIFA SUSAIL S TN FNG i
6FI9REa 2Tde 2°IR QIF IORe 9A8Ig SR QIFl 698 | 6J606R6R G6F G
YR FIE1 A, P66 I6Q IRFER SRS RIS FVRA |
100 g4°9S QI9M SR8 | (AU 100 9°Ae QRG! 969, A& § page A@ oo
SUIRER AITdw Y Gl AISIER 2SI “AFETNI GARER” Mw {K @R 1K QI ARG
QIR AGEaNR KRAIRES, TG AFEA FIGR K968 & FIT Q12| 6CrIR QU6R TR K69 |
69494 /161 QIR QILIG 9661 IR gE°9Q I9° FILR SIER |

G0 QUL AT GBS | 2UKI°E 68869, IT QI ATdF LA RIF 689 | AT 2AE IR YIFE!

QIR G2 LIF SOF K9G, 6668 26 VST ORI 98° 6FIQ FAQ F1l Y684 FARIG UFD |

1. Select a category for your Page.(2Id6lw I IR 98 96 09Q
@og|)

2. 2196 09 fQ2S1 9 IRIA AUER KRR K7, VIR Y |
IYA6R AINEFA FRG IR AR | PR UL FVAEA LR
FIeRaIes 2Fa Uit TN FAR T8l A8 CITl QAR
2RIA SR IR 961 AIRG | TR Y& A°ILIRY RS |

3. °GLIRg YLIQ 9d QR PGG6 ILIa QIJURCIL! Feadaq
A°gLiRaq 99 2¢-AIR 2°60 691R ATAIRE, AILIF AR 9@
Qg 999 | JILR-2ARIAG 96 FUe SRS AUEABIAET AR
6TAGR6R 2TEFA 4SSN 6HIRSI 926 9QRIN | 9GG 2194
AGQ| AR 6PA9R PRI Q5 JRGAE FRUIRER, QAR
qgIg oq RARIg 6o} [0S |
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2Idel €14 2Idelar YN @l¢] Q@Q@G‘ AAQIg AFEAR FAAIAER, @G 60162 2R |
QEC QULER | guarantee A1 FUIEQE FIE 64 6PAQR ARG AFEANLER KRS |

4. Click the Get Started button(4. 2R IR TR FK F9G |)
6K62696m 2T 2 IR §R AT, 2IUE YL°FIRGE QU6 6rA9a I ARISRIER QUG a3
| Https://www.facebook.com/page guidelines.php 69 q&@@aa JAIeM 9 Read 0% |
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LinkedIn

AFCRR 6LRAR 97 IR UL 99° G VR ATRINR 699! AL 63L9IRG
8° 641IRIRM 2 A6 Sy Q69 | F1R 5, 2003 69 2N 6LIRYS] 1L Qe
€J6146 professional Q@IS 629¢a@° AR QUSge 99 99° olaen 68iIgael Qe
6 @ 99° QIR 64IY KAQIq AT 69N | 2015 8, RSN RIS
AURY LR AP @ FVAER YOF 880 G2l FYR I6FLRIRG 0IQ FgAQ ALK |
@6gaq 2016 019, ¥€l AIREFIAFR A%E AIRRIF ALULR 6N | g8 2021 IS,
AFLREG 200 6Q6 22 62LEITE AFRRQ 756 FHE IBQS QY Q&M |

AFLRR QUG (AR P98 99° FRQIG]) 6dIPIaN I8 23RIq 99° 99 ALK 612N
6554IR6R JYR 98% “9°6dIT” SAQIg AL 69PN LILl FIYS T4 professional QRIS
Agtaq 95T @ATIER | ASAYAESR 69 anyone ST SUBG (YK FGUEIS ASQY g8 & F1E) 9
"Q°6IG" 62919 2IFIFE FAAAEK |

Why is LinkedIn Marketing important?

AFSRE SULER 2IF TR FRUT AGLIN, SREIR ILIR 675 TRARY

2@ 994 AKB | 64 any 61 ULQIL AR 9L 9K FAUS Qdle | @g Al

RAFCRRG 968 AR GI2| 6298 69AFNIEE ARTRF6A ARG 20 FORE

QISR CRIQ 2RYRI°E 69IQIR ATT | IFI6R 69T QYT 6TRQC6R IGS6R

918 Y6 RIESIG FILIE |

ARG QUCABIANTF IE < feature TR QYSLIY AIR 620IeE 164G
Al6RS AR ALE AN | 6U6TE AYRI°E AUERUBI JSFER YSDIL
2YA6R RIARIG IPLT, 664 FIERTRCNER AR 62IT2UIR HE2 68TER6R
695 MG LM G?QQI@G? aggress 69 2I9918lIF)R AERT° @ ies €I 2R
ARG QMR F98 Q1T | F1YN6R, RFLRIF, FIU KUY IG 2UAGQ
RAIDER 64 62192 B2 RFQ 64% F6AI6AG 69LING IAGEE 69R
NFERER AN | .
29 99 6997 AFCRTER ATANG ALNYE AUERUBIT J°HYI AR 6L
| MFORE < features SIRY AR - AGKL 690D I9° AIGIEI, AL WG Y
RQS!, 99 ol and 291 99° gAY FEAE VR YSLIL FIN FYLLS
62IRAIRR | AFLRQ AIFINTF UL ATFIAN JYER QAU
QOER 8L TGN 864,86l JQIT R6Q | AFLRY AN, ULAIAG QO
IOy 99° Q@6 VALY 6918 KLU Y64IS 69R2IN, I9° RA6EIR @
feature SIRY QUSQILG AASY FIeem 986 A8 2198 KASI6R AIFIAY
Q6 |.
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AFSRE 2FRTY, IR I9° AFEAN AFCAT U6AR S features FYY FAUQ 2F, QLI FAICHIAANES 62T
QeI IR USLIR SAAITES | IT 56 64I UG IS G4 TS QUK 98° @ features TRY TAA6A ORI
gale eIl |
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QAELUBI 2RI 99° QUM < features TYIYL] Q%‘I%\Gi 6a%R, MAFCRR FEC AR agaqqi NG°
699 any 69 FI699R 6QCIRE UG 1 FAG dIR QA6 | 6@61 AG 9AQ Uiy ([}
AFERR FlI6RS A LR about FVLER 266 QElE, 6669 NFLRQ Q6T @ strategy dIR @AQ
SRI8 UL CILI QU6 TY6RQ YR D read ¢ |

How to start LinkedIn Marketing for your business?

PRYS! § understood &, 2IAG AR UL dR 98 ASFSR FI665° 6AGR dge @aal |
6JING! 229 LY, 9@1@ A9g 64 VIR F66 I8 AFLRR AL AR | ¢’ U6 ARCRR
ARIFIER AITEIFA FUFDIAG FI6RT ARG Y& J96IIYLR AGIE KA |

1. Define your company goals
699 A ASRIS “GRG RIE” 2020 61 €1}l YYRY 6I6TES6R IS AFSRR IR I Al6RT
6IGRI SN RAB | $6¢1 Y2U6S IR AR RYY YG° QEQEG UISY KRG AT | AR
lIEHT° AYYER SEIR FHF1Q Y IG° QEREUG SUISUI RS @ 21981G ISR 699 |
QYLLILl 662G IS IR9EN FRISIER 69468, 2ITdg FIEEE°R I8 2°8 QIN6a AT68IT G2,
YUY 63I] AR IS° 2°64I9 G116l @R ISR | Y2UIR SER RYY IS° REGEY FEIR 699

|
L6 604 921651 PFIQ ALRIR AFY I8° QEREUG SUISUI 88 S 6AIRRI 2R 9 |

2. Create your company profile through LinkedIn Pages _
QIR PRI AYY IG° QWY 699 FRGI I69, SR RIdY GAR RDIL AR IR ST
cdiriam 8 @991 | 92l 958Ig, ASeaR FI665" dRILRER QNS MFCRE YL QIAIg |
206 SR AR 98 AFBRY 6AITINR 97 29S| IR 2 99 997 AIR6S | I8 AFeR
J9R URL 9910 909! 980 2Igds QUedIfa QIfl 694 9 daeel 8 9o /9 | 2Igds
AARA 6JIPINM ALRER 661IRRIG URL QULLIQIQG AIRIAY @9 | FEC 998 69 AFLRR
URL 997 @9 22QY 269 |

3. Fill out the details of your profile
2R UYL YR 6DIPIRR & 83, FRACIR 6QITIRN R AF64IY 524 Y KRR AFK AR |
2198 SR 6dIFIRMA ANV FRUNG AIAIG | BrI6R AF641V 624 A& [g | I8 9°94d
AENR1 6dIPIAMER FYNGS TGN QAR AALHYR-
- 66T
- QS @dQl |
- AElR1 6GAING |

-ﬁcg
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3. Best LinkedIn Marketing Strategies
986 PR 2Igelelle)a AI6RG° @ ies IR 2GRS QI QL 2AQY GE]I‘ZIZII&} @2l eroals
2IedIe @69, G2 2Idelep 98 699@96 AT QLS| 2SR | ILIR [ 2Ideley qadue
JOI6Q QUERQUBIFNTR € KRGS 6LQlq AGR | 604, Qﬂ@ ULl 6dIPImMm ﬂ& RAQ| U6Q L1

ﬁh@"@@%‘ ﬂlGG?%” FANAR 681N ©eel Qe S G‘I‘Q | Q]GQI@Q ASIG 6LAR:
a. Optimize your search

MFLRQR 69 64AIFFA 6dITFIRM 2] 640I6Q Qg@ﬂ%‘\‘] AR AR | 69629 $F1 AR AT FFER
AIRAIER | 664 LR ARG ARG 93QI GFl AR 2SR, AL Q users QU QUCLIBILCE
CQ QUG ALRER 681G AIRES | AIVEFR ARIRG AJANRR FRRIg, FIMYC AL6/AFLY
LI FN:

® Step-1:: 998 QUSAID 6SIRI6R AACABIFET QUSRI KGRI §1 618

63ITQI QIR SEO R14IE QUSRS SYSLIR §9G |

@ Step-2: AR 6LIPIRAD FLHR G TRITIEA 69T 71 99GES UL

FAg | 9T QUINES, YR AITde UL AFSRY 6DICFIRR ARG

M6 66HNAER |

Step-3: 2UEFA AF SRR 6TITFIANG AVIFA FLHRT 66RRT ILE AR
QAg | IE QUIN6D, QUACABICNER AITIFA ALHAT 63N ALE F1)l GEE 6269 |

b. Regularly creating engaging content(§l| fAH% VLER @L6C SN 9 |)

AFERET AVCABTNG F6URS KRR 6FIRE AN 6828 Fafie F99eg 9/
QAQl | SRASY R 9, LUCLUBVIFNES 699E] 6QFRl, F1I8]Y 9Q° ¢RI |G
QeI 6269 | 991 YIS UL FVAER 65506 I/ K99 | Y[, I IS
their 62919 RIFIGRIT QUG 2RIRA AR 6TIPIAR FIGYS] 68R2AIN- a

AFC RINLRIY IRSIRE! RS AR IS down & QYS! DRI |

MFCRG Q features SIQY AR KLl G VALY 6IF FRRIR 6D 69R2UIN | 6L6C6R6R

2194l 6DI% FASIg FILIE, 2ITE 6QHE6S AT, ABG I9° TRT 6dIR 25QIA §ag AR | AFeRQ
QUEIe ATEAR U} QQRI {ag QU 98l erdee  d@l |
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G2ld, 62P99a 99, LA aqIe qell 69%l Q‘SIQ.GQ def 6dI} QARG P65 AFLRES
QFTIR KRG RBe gL | NFERG Al6RE° dQUER AU, NSFLRQ
QURRIQRIAIFNER FOT TSRIAU QU I 6K | I8 TSRIAYLSR IS thought
58l QU6 RIS |
2gde LIS AR ARG FREQ @2 68¢, UG 2 A6 TIALY 9] [ASIG SILIE, TSl
600Q QU6 SVASY & K9 I9° 64IFQIR QLA KR |

298l AQY LY LR TR IRIES é@ﬂ@g 1] 69IR RQUIR6S | 92l YING a G am ASIMG 269
RIE G IS SIERQ LI Q4N | 9G 2l a@s? SRS ARIQ QIR QISI8, 6969 294l
2R YRl 6Q1919IGG 2191g | drive IQQ dia Jesia ZIgdea Y8l 2°ENFIR QRS |

c. Add and maintain connections
s SR 6960 AR AQTNN AVT, 2 QICVUBIFA AFIQER I° (IR
JAUFEER YR 6QHT6S | 604 ANIR AFCRY 6UITIAMER AR AFIANRIN]
64IZR1q 698/ G918 | AFIAERNG 6AGAAR 486 QAP 6908 VIR FFFIN
ARIFER | IVIFA FEINFNAF VIR FER1 6PN AFLRE KRG RAEE [
| 98° & 697161 SFIQ TG, 6@ A°64I9 AZE KEE |
AT CUIFIRR SVUUER Rl A6TLR 629 | Y@ QUIN6R, Y8 YR
QAR A°SlUl 9§ QQAIRES | AQARERNANG 6L AGY Q8 QY 6208
ISR 6IFIANG 6dIEE @RI | 99 AQLAS @97 dEC Q6¢l QIR 68QIRT 6Q
QLR A2lia1 6dIFIRM 69IEE FAUIRAR | 2IE AYIFA LR MRCRY § FMDG
RAIES |
699K, FOQ, RV IS° AUIFY 65946 6TITIRR | AT AIRES

2IYEFA QUAEMTR IR° REFINGLR AGAE QI NI FIRAINGT QAIEe /9 |

d. Tools to enhance your business Linkedin
MarketingStrategy

9 Fort QUSRS , ASGRAR YULLIL IR FI6HE° QUL IFIL K69 AT 626lIeg ARFae 9]
49° QEIR1E gge FASIER A FRAN | AFSRT AFINTG U8 62AIRT FUR 69697 AT
216967 AFEEIN OR ARYEIEE 622 91T A0S | Y069 T64IT AFERR FIEHT° AU 28

QI21g 2198 §@ SUSA FIEST° IR USLIR SRARES |

i. Message Ads for personalized connections

6£169Q SRINRYER (YR JIEANRS RAEFIN) 6228 AFPRG I8 64%
CI665° QUed LI 218 §6 A°6QlSI S1LI6R 28I 6RING SYBSIS Q16
Q0IRS] dIR SYSLIR FRAIRNES | gl FIeem 996 de8l 9e° A
aﬂ, 091 AIR 9T QULAE A6 62109169 | A@¢ gIPfF 2GR QA
IR QQF 689 9RR09T AXLAFA YI6ARS AFEAM SUSLIR AR |
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2| gR FRIFIER LI MBA 9Q° MSc 6gIglIF1 SYO6R 2IFRaD QROICAIRT
QR TP Ml | Y& 99639 20: 1 Q ROINIS° 70% Q QUISR TG
60RSIM |
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ii. Advertising to increase reach

AFERQ AT YA IR FRIVE AFRISR I8 TS 26 YLIF F6R | I
dI6A@e F8ARZ 0IQ CI0Y SRITE I9° FIRGIFR SRS 0IQ Qe SRIde adig | I8
Q619 FRFYLR 2IVIF IE QRGIG 625¢R6R AIVEFRA FRIVFG ARG KSR
96219 6Q@2N |
ARG, S6Q 97 6URR QANS | 2RI, TG AT %19@ Rl FAGE RAUIKA6ES | SRIAR
@0QIg, 218G 6997 I 6859 FI¢ GARIR 99° 99 AN ES |

iii. LinkedIn Analytics for data driven results
M@FeRQ MG 628 98 98l QUKE ALl AAdg A7 L6 T M
69IY, ARWIR IS° RIS JLHRG 696N AVE F6R | MG, &R TR, YO ABUIS 6615Q
RLIR 7F, AT AFCRAY 6Q AYIFA F6RT° AR ROI FIT FQAARES | ARG,
AFCRQ AV REL°HYI AINEGF FERF G to CRI6R AILIAY F6Q |

QOQ FRIAR

e. Additional features your business can use for LinkedIn Marketmg
A 2196 A1695° Qm ﬁiﬁ?@ﬁh‘&‘ EIQPQ‘Q@G?Q IR JAIRAER ‘2@& Ej@% 640I6 2la 1N |
ADPRG I8 < features SIYY 2 diLlq 2ldsl e QUG 2a Aleage dim USLIQ RAUNAER |
69% Q features ‘51&«‘1@99 AdQ Q@Q 61@@@@ 6ol IL*° AI6QG° AULR %9l |

i. LinkedIn Groups for more connections
ﬁh@“@@%‘ 66”‘&1%1@%? e dLoPe 2IgY 2IQ 6miaty 6RES! 99° 696K ASIER diglay RS |
Qe QAT AR © 19 MYY QUEWIBI&p 6R5Q1 99° 6AFIRE ATG 2°64I9 I9R QR QIR 9Ll 9Q
QLR QIO | NS ﬁﬂﬁf@@%‘ 696N Q@I&l@g 6dIY G?%@ digl 2Idelara SULIC ATS FAFIR
P6Q | 9L QUILER, 2IDE A°6K1G TRIE KR LR QG I 9 el @ develop « 13 |

ii. LinkedIn Marketing Solutions Blog for staying up-to-date
AFERE FI6HT° QUL S5 RFSREE FIERT°R AT6ET IR ATER Yo MG F6Q | LG
28 699 AAUQ 06 AN AAE, 6668 28 9LRQ AUCT L8 @A6S | 90 MFLRQ
1299 191 RYe - 654 2Id RIG6S 69 6261168 VT 6TIF FAE BIFI TR I9° 6DAIFTFR
F4IR QUCRUBI 2RIN A6 ALFLE 624 U6 RIS |

AEeRR clease dladie Qleq QeSS RAQI QIR ST YLD AN NVRER QGQIGI d9la @6
| IRIQ QUKQE IQ° Q features SIRUGEGR & do 46496 976 dILidisla | 60§ JQ Y& 2020
69 VIR USDLR CERT6R AGE &G ng@a MFLRQ 6228 ISR ALIG |
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Pinterest
Jde6d 6208 I 6ol dORE ¢ 9e° AG2 6991 JIRIE T2 QUL !
REACRFER Zoa! A°ARE IQ° TG AYF KAQIq GRIRG (LN 99° Y] 6]IF 6IMED,
2IT6C66F GIF 99° QL6YLR, 62 AIRINER | Y& ARG 657 ANGEIQ, IR T2 I8° RAUQ
Sld@ Q created ©I9l Y& 6LIRIYMI IS° AGIY 2020 NI FITR 400 FRAGQ 2Ye A9 AUERAUS|
QAQ2em | 9Ll AR PIREIIER ALY Pinterest, Inc. IR RTINS |

Why Pinterest Matter?

359 9F QIR 98 Q8-649dIRG SIS SNINSI AUER R FQIS! 69
Any 84 QUQQIF, Pinterest 69 6QIFIERRIG SFIA KA QBQ | Y6,
dIade 2QARIe 9oIRE 64 QY 612N G2 ARG, 6PA9R LRI
SIPR SRIRRIEA Pinterest SRJF IQUEIRT |.

ZERYLAEY, FIRC AQ A AR AR AERIR 68QARG 2R FITPR Ml |
6P a 26U Pinterest Q |

o Y QTN ER VTR Q6 FARE 64 69T AICNTR TITFIA 11% AR 18%
CRAIEA TREARQ 2GR |

QIR 69% SIRg Slm QIdY I] K99I I KRR U6Q, IR 10 RN IV QES 6LIRR IS° 16,000
90 DIeeg AIeTC AR |

How to build your Pinterest following?

269 218 AINA KA V69, 2T YRS Pinterest G¢ll6l RARUG 60V KRR YIQ AN
a8 49 69I1¢ 98 KAQIg FILY6S | 69% any 6T QAIFIRS 659¢d 9T, IG AGIAAERIN
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