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TRENDING MARKETING ON SMART PHONE

An Introduction
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WHAT IS MOBILE MARKETING?
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WHAT ARE THE TYPES OF MOBILE MARKETING?
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Let us begin with the first and move along from there:
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There are two types of Location-Based Marketing:
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TRENDING MARKETING ON SMART PHONE
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WHAT YOUR MOBILE MARKETING PLAN SHOULD LOOK LIKE
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To do this, you need to plan out your marketing strategy well.
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TRENDING MARKETING ON SMART PHONE

6ePIq

oot ootbboooo oooogoooubuoo oo oo oo oo oooood

0000000000 000000 | 0000000 Doooooo
gouotn totubdd ool toodoooobtbtb buooooo boooooun gouood use

0000000 00ooooo | 77% ooooooooooo
ooy goooboobboo 0b oooobobt Dooobhoob oo ooood

000000 0000000 Dooooooo | oooo
ool oo ooobo oooog ooob bhoooooogo ooooo

ooo |

640I6R 9% SING AT°q QLRE QA8 | 699ES SUIEINYLRER QULLE £ 99° AFa@ 99°
2AQARIS 9@ T8l K69 | 79% GRS 606966 IT°6Q AIRIAY AINEIS K98 627 6P
ST F98 | 62ANIFA ITEXINER AT FU YT UL TIAER 2R FIAS AR
69716 MY SRl 998 | AYNRR G CRINER 74% FILR TR 6PIFER 90 KA |

QIR USLIRINF 2SR AR §9 TG IGEARR FEC YAUFHIRT | 2YRI°S QUKD IR 64NSIAN
IRIAGG AYY 98 1T A6 AFUGYE FL8 FR2IN | F68 AUCRUBIF 6PIFER 71% I8 RIS IgeARR
69Q 62IR2N - 9LIQ 68% AR FE2 FIAEQ, 18% ALNRY SRIIQ 682G 9Q° 27% 6£1QInR SRIIQ 688
6219219 | 82% QU I 6C1ISIRM SRIIS RYY K98

9Q° 49% 99 K98 |.

More than disadvantages, mobile marketing has a host of advantages that work well for
marketers.
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Sometimes, marketers may miss the small glitches they make. These glitches no matter how
small result in a rotten customer experience.
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SUCCESSFUL MOBILE MARKETING CAMPAIGNS

Till date, many companies have had successful mobile marketing strategies.
Some of the top strategies are:
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DID YOU KNOW ?
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Mobile is the second most popular device used to search the internet.
There was a 4.70% mobile conversion rate in the previous year - 2014.
25% of online searches are done on a mobile device.

70% of mobile searches lead to action on websites within 1 hour.
Americans spend on an average, 2 hours a day on mobile devices.

1 in 7 people worldwide use smartphones.

60% of social media time is spent on a smartphone or tablet.

8% of a person’s day is spent looking at a mobile screen.

The number of smartphones in use worldwide is 1.75 billion and 143 million in
US alone.

85% of people prefer mobile apps to websites.
224 million are the number of monthly mobile app users.

25% of smartphone owners say ‘they can't recall the last time their smartphone
wasn't next to them’.

Out of the 6.8 billion people on earth, 3.5 billion are the number of people who
own a toothbrush and 4 billion are the number of people who own a smartphone.

95% of consumers are reached by brands using the SMS.
74% of people use their smartphones while they shop.
50% of people scan the QR codes they receive.

189 million people are mobile — only Facebook users.
30% of Facebook’s revenue comes from mobile users.

50% of B2B vendors sell through the mobile.
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