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3.Relate to users’ interests(QUABIAFE 2lge ARG Agte a9g |)
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Use Google Analytics(g9m AIFIREF QUSLIQ 99g |)
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Google AdSense

Long-term Revenue Framework

As a publisher, to grow your revenue
you should aim to increase

Revenue/User # of Users

RPM Depth of Visit ~ Loyalty

Revenue/Pageview Pageviews/Visit Visits/User

Maximize Get users to Get users to Bring new users
the value of look at more come back to the site
each and every pages more often
pageview
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Comparing ths question’s sample Seiribution 10 the US Census Current Pogulation Survey (CPS) data
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1) Create a moments map(4&a & FI85¢ 93 @93 |)
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Example: Gain user insights with gated content(@QILQ€l: 6969%
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Example: Drive page views by recommending relevant
content.( @QILQE: dIdere QYT 4UIQE @ A Gelig
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Get into the minds, and

hearts, of your target

audience.( <100 mAY
QEa@ 19, YS° Y6
J624 2 |)
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Develop content that resonates withyour audience(S8£9'Z
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Trending content:( 69&° 88A9Y:)
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Visual content is

more than 40X more
likely to get shared on
social media than other

types of content. 7



16



Make your content easy to consume(g¢I
VALY ALREQ QULLIQ | |)
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Lorem Ipsum
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@ Break up long-form content withimages(g6&%
dLC MU Pel VALY QPG |)
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@

80% of consumers said
authenticity of content
is the most influential
factor in their decision to
become a follower

of a brand.
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@ Generate links to your content(g¢1Q QYA 986 A Y/ ! |)
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