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G2 (A& AT Q91T oToyE g |

SATNGIICTE o™il S Sl23a1 F1eib 28R ST JITSH AR ¢~ SIHFARCE THRETE FC | 7R BICCE Rz
fT cofd s |

CoCafeR 3 A3 (Demographics vs Psychographics)

coTNiatFS: I, o, SREH, OF, ek B9 | e tE SIoHItE 06T SR FPoNE F |

SECPaifra: JCar, Siaz, SR, (31 A0, S 992 S | au el SR 0 OF (@ (NP0 A |

STPTI-STLI oG FEBIET 24l (P 1T, ST ST ST FA (FC | "1 G o Craraf@iel uge i @9 o
i 2 "SI SRS @92 7T (@K FA0o 513 "

QE13-a9 FJA219: (KIS FHENF AR (o F9c9 Claude 3 ChatGPT 95<2id F5e |

E3-5ifeTe ST SeResIfGe (Al-Powered Audience Understanding)

BTG SIIETRT GeTes (T CTriyieT (ST i 03 A0S AT T SR JIS T TSIG FACE (F (6 Pz |
Google Analytics 2™ (3 fSfEGbaT (P (AT TS FICHC (I T FIGR G2 (FIAT SR 5T A0 |

ChatGPT IP0HR F2ReAN Sm3e FC M1 |

G CTTACHH: BB S (ST, (5, A0S 2hG) Birs(be CIrTe AISITS a=ig 3C3e oRG P &% F90e It |



3 4T (KEY TAKEAWAY): FE5RRTE A1 I00 NCHH2 41 W02 20T SIeer F1er 31 | SGramT 70116 932 RTaeesd ey @it pat
R I 2 G5 ST T Tl [ AP ST 3] G2 (513 AT T w2 e |

Wﬂﬁ = (PRACTICE EXERCISE): Claude-¢= e $%-;: "HANDMADE JEWELRY Rf& 03 @39 @b (216 739117 &=y
93 RS FEEAR AR (O SR IET 3¢-80 IRF ITA *2(IF AR HIColb FACR | " @3 AR ITE FCF 4PH 2obIasT
FTIoI fo |




1= o8 feferbiet AHH e Glifei f[Aaw (DAY 04 Digital Marketing Fundamentals)
AFHR T (it a9 (Marketing Funnel Basics)
ACESTS! CATE SPICTSIF I — S CTet PIeH N Cofd Fat ChatGPT | Claude

~ ~

ACFH2 FICeT 20eN fSferbret M Syos *fe=@l (Fweq | @b 9o F#fHihs s Sere ains ¥3e (1Y N8 IS SCCSIFs
20 G317 Faic foaifre wea | Aol «i7f gaeet st 1w e e afers oy Aow FC66 Cofd 90 e |

I A6 419 (The Five Funnel Stages)

o too~ol (AWARENESS - FITACER @9TAF S #): 2R SGIsT 223[IER 0ol Si#iics rer A |

o BIICET: CTIIET FRfGRt, Jof (oI, 3TH T4 fSfbe, weafe Sy, @rs-wr- 3182 (FFIE |

(a2 (INTEREST - @5tad I47e1el): Sl S91e S0 b1 |

~ o

oo |

o B 3CARE NEEeb e, REIRS F9l 065, SR, AT 3519

facas=1t (CONSIDERATION - fRtea Sireist): Sl [ vt gorm 363 |

o BICET: (1 35118, (BRBCRIIE, Qo 35 (e, & Fp1eres*, (Aeig (oo |

o TSP (CONVERSION - T4 [35): ©R1 (@17 Frais (77 |

o BIICE: e (ol RfRIEe-5is o, =% CTA, 2% (brenes e |

faci @ srecetEt (RETENTION & ADVOCACY): (FI%15! #1931 sfseeset |

o BIICET: AH-3T FCNS, ST (AN, GFHFHHTS FIGMHD, CFRICae caiia |
BT GRA T vz (Real-World Funnel Examples)

o Z-JANT FIACT: SPOIAT ST > (ATGF eIGL ey > FICH (M FAT > ZCHAIS PILPICIH > (A1 > RST iy |

o IS RS FIT: TFC2H (2155 > F9I B FA > {F FATAHHT TFR > AT > FAIGL > (T 51e |
o IAAIRA (FIH FIA: 35H G [SfH8 > 3 STaRaE > 3ru3a 5 T > e (o > ©fS |

T S8 (ATl T (91 SRS 1 R G107 (FIFPT S 992 AEOS! @ BT AR SRR FI—Sb I3 {213
RISC 361 oM e |

Q1R IR FCA AT A 77 T cofd (Building Your First Simple Funnel with Al)
o 9 S: FFE TVH &ii2F W32 SIHF AAfSRE T Ao T+ (ChatGPT 372 F9) |

o {I% X AHOTO! e Gy G FCHD (0N FEA—CAI (245, 391 1 (26 fofe |

o 4170 BT D RIASCH SEriw oy RAmeet Srel w5t (76 319icb) |
o 19 8: o TCAER G STIETHIN PICHICTST (o %61 (Claude I72F 3%67)) |
o 1% @ SO ORI BOI TAFH T |

o 4% Y (FARFIGR ST FEHAR (e A @32 RS 3t @i o1 |



&1 M6t (KEY TAKEAWAY): 5 417 261 G315 1ewet 201 FbT Aieios Teol | R ey Sremest 1l $0d Sjie-FPs STOroe MY
TV (FOIF I {17 (ATF SRS 4107 FrRFSIR g 8w e s s |

St (PRACTICE EXERCISE): Fhiter Sitoii fers M2 icat Siige | 2ffSf 41t S (19 47077 SC05 Cofd F93w @
(I I3 o 97 S0 ©f Sifereroe w3 | fFredricd o= @b Claude-93 A a5 |




~
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(Content Creation)
GH3-AZS! A Caffals

(Al-Assisted Learning Program)



a4 oe [¥C55 Cofd] (DAY 05 [Content Creation])
QN FCH5 A A1AfSF 417t (Al Content Writing Basics)
=I5, (BT 932 QeN3-5T3ITet @fefbecs vt s« ChatGPT | Claude

Q3 FCoD CORCP TR &) SUGF IR | T TR G (o171 FPRIZ5TRT AT 2091, A% 2~ JRICIF NG ©f 924 FIF
53 ST 11 7189 | 93 A1 SHHICE (AT Freica @3 F13h2 GoT (A0 (Rl FeIeet 28 A @92 Frei( SSo+{5 «fes FCq
bt SR Nog w9 (e T |

2515 A12HecTd Teite (Prompt Writing Fundamentals)
25{5 e I3 eTC (e SR NOet! | SICa ef=15 IbR eI St SSh95 (o 3¢ |

Role-Context-Task-Format ceseqi&: "[Role] 2013 Fie T3+, [Context] [+ e, w3 $¢d [Format]-9
[Task] s™>F Fw" |

AT LCEH SIRA: "GroT TI(F g oy |

BNF I A=A SHIRAN: " IFGr T FIR RN 16t 6+, *120FF OFA (millennials) &=y AR fFef
THF @I TRAIZ! e @ OARZE (BT deo MTHH SPHIA Ty forg" |

e vewt ssiiE [Rei et (Specificity is your superpower): i< T &f# @it w2y (ST, (G,
Tas, 2IET) eI FAEE, SNEHI6 O I 307 |

AT 956 &7© F41 (Iterative prompting): a913-(F 436 TR F2F R AT A I+ | 22T 950 GiFD
o T, O CIDCP {137 e "ab TS Sie FERHAPITETE S 1 "] 1S @ie fonlb 06 A6 (el ey

FCoD SR Cofd F4T (Generating Content Ideas)

5o 3o &y ChatGPT 3t Claude 373K F34; "a3h (2N Foaa (Fifpe IS5 Gy 01 3618w (24155
3w e |

RSN REErTet 215 "(216 TP FITHE SFT FA00 G GEGERT MFH2 UGB (FIF (FIF FCo6 626 Foig Fal
@-%?u |

ISTE FCHD: AN SGCIHT IR e 1l S0 a3 2xe et s FA00 Gei13-(F FI+—a B (@l bRRIE FCHD HHeid
BT v 3¢ |

ICH5 PR (Content repurposing): "a3 3o ¢oIP5H e ¢ Cimie fifSa o5, o SCa3e sARCers i3 «3e «alh
3Ch e fofbe SThaIRH Fed a5 |

Q1R FCHD afefbe @3k (6 f5F Fat (Tone Adjustment and Editing Al Content)

G2 FEHCHH AP RS S eftame | ey FgeTol, Hee ST G9e (e Sfo-A41e 115z SCR [ =11
1 T |

(BIt=a et ezt (LinkedIn), #71 (Instagram), Gt (Blog), SIS (3TN2eT STai), TSRS
(SFLEREARETE FTHD) | e
BEIERe Bt (Humanizing tip): Io13-(G=IGRGT GRFCS SIe iferere Sfotaet, JNE 72, FICAC5
(SfeaR) @2 ST fery viEee car e |




T et (KEY TAKEAWAY): 9113 S99 $065 Cofss 72-7A13+T6 (co-pilot), (FICT calbeigbr (ghostwriter) 7 | Gt
ACFHRE G0 PTG ¢ S3G CORE Gy (13 IR S, S SIS ) FIFS 8 ST (1ol FTH AT FTH5 (0fF P Al
SR A (@A 90 |

S (PRACTICE EXERCISE): S #f¢1y 31 AR 571(F @ (=45 ok 79/ &=y Claude 3 ChatGPT-(F fowi fon
&~i6 = | SISE T gl T3 @32 bz T (I {57 FACH T e weiiret (o IR |




1 ou [F055 ¢of] (DAY 06 [Content Creation])

CTirTet ST ¢+i76 Cofd w4t (Creating Social Media Posts)
¥, CHIAEIAL Q32 QTSI @™ ChatGPT | Claude

CAmiiet ST 2CeT @ TRRIICETR FACHCR =@ @32 sleioiize FCob GRGRGHH biitae | 73 &fo GTrcs o7 o (A5 efstafier

T (4T (12 FTHTRCETIR 7T 27 AN WIS TG B G2 6T M P | G #1359 (21156 TOfR (FI*1eT e SCTio=1 v [
YT AT ATCS 747 27 |

93 TH-FRF (AEF 9194 (The Anatomy of a High-Performing Post)

2% (HooK - =I5 d-3 #113): @b effel S S Gt Sifercy A e 1 | Suizger: "Sif3y (I Sfowe! 261z vo M S
&Y BIA S FR—a2IC B FISIR AR ©f Gy |

©71e] 3T (Value Body): 71 231 2ifoxso 55 Few | Tag@ ©ifer a1 41071 41051 51126 72 T3 |
CTA (Call to Action): <(F e G377 FI FICS IE—FCHT, (T, (AR I HZHIE fSax (DM) 71 |

IGet (Hashtags): ¢->¢b e bt 3727 37 |

QRCHECTD Qi FCF6 SIET IHICS ST CTA-( G 2 fersaiil weee) 21 Sfeiolfinfsie gHiIe! ABIce A=) e |

F1FF 365 T96 (Content Formats That Work)

e "How-To" ¢oPsh: "Sefifireicd 223 5,000 TPBIAN TR NS ¢ THr"—all st Sicet w1 37 |

g-fofes colisB: i (1 BIIteTeg s ORI 20ACRA G2 FIOTC ©f FIG N SLorR ©f CH¥F T | e uders! a1 Srae]
CXRIT <P IO A S Cofd I |

f2-315552 (Myth-busting): "of fSfeb e scFhe et SemE =019 %o Face” |

Sifeit 3t fJ156 ¢oArsB: "fEfSbIe MEBR TR afSfa oifsr (7 9 5ot a<zia $f"—a % e 720 #1617 @9 2fpd (R 23
I

facwa/owo1R (Before/After): 3119 Teeel I Wl RPN FATST (T2 |

{212 T-Wy-FeT: T8 TR CARCAR LR 97 (AT SICERICT | Si7i1 Ficers alfeat a1 B3 ordi |

AoT-[UE (e (Platform-Specific Strategies)

Instagram: foguaRCs SRR e, REeRERe FCHeha awy FCICest 932 Rod oy e a2 F |
LinkedIn: A (5315 (515 @32 IR FArsig A0 I5ferors oitaa SToms Sitel 16 907 |
X (Twitter): 2FF 8 (STRICET TOTTS @32 SO AHABAR T (2T IRZE I3 |

Facebook: 27 e [ifee 13 f$fbe o5 S e 3¢ |



T et (KEY TAKEAWAY): 53 Tiijiet RGa S5 4w 2831 (o0 120l Cofsi [Rax | Si=if (Io1C3 211 0o (o1
for4, STy 2 3o I3 ST SHGTACH Gy 2RAST AMCH=! (183 726 ICF e |

Wﬁﬂf{(PRACTICE EXERCISE): ChatGPT 3 Claude 392/ 3 9o G @b Cire RfSTr AT ced o= O AR
oG (T T | ¢ ST F055 T T2 T 932 RET F61 (P 7B13AD SN TS Gy FCHCH NS4 Je 20% |




1 09 [$CTHB CSf{] (DAY 07 [Content Creation])
CGRIE SO0 [Ger3y F4! (Designing Visual Content)
Teri 3 f2ifS7ifeT, GepT @32 TSR ARRIRPS! Canva | Microsoft Designer

F (GICHT (5T 0,000 %3¢ T© fEGIIET O ST 909 A | Ci71et SifSar Fat-5ifers [ew, SieR fSeraie 553 23 Jos
FIG! T SRS TSR T AT te (rF | @3+ ferizcag «sw g (e [ sif{es S0 o 91 (3 (6 2t F30o
ACTT— (1! T3 fofel grame (72 |

fGer3c 3e1 Mo (Core Design Principles)

FG PG (Contrast): #TR 7R« Ri*© F309 (56 932 ARFATSIT RS T IR I | (TH: 2! FRFAGCS A6
0T (536 W2 99 o1 |

SHETIEACTS (Alignment): 5% GRICTG @l Sy s w131 Sl A Sfow | G ieseaT (2R S
TR P ArerTes CoMmifag FHCH oI |

CRITZE =1 (White Space): Toi3a afSh 3 it sac =t | 2ifer srisalt @fecsrba e "t Res” gy s
&R (BI04 B o e ARbIE 3eq |

2IEIE (Hierarchy): 5RO awglf Sl FRI6TT @ A1 2417 2871 Sbw | w5 (3 ST SAE FC66 AT G
RICERIER R ICE N

{IARIRRFST (Consistency): S*HE FTTT SR S5 (off T 7 foeae s 6, 78 ¥ 75136 IR
3 |

e 932 GI3CHATelRe 23 €10 (Color and Typography Basics)

I TIRCFIeATer: et = [T, <ot = Srefst o=eg; ST = F150/fan; e = =/ speaeret; (qaf = [ |

IS AFICEAB: S 0T ST 21l e, d-3f MG w6 @92 S NCFIET (7M1, 479 91 F1CeT) Fe AT THo |

T CoIfAR: AT S T IJR2F FFA—IFH (FTENBI & (AT € FoF) IR S AT (GIHCEF &y (Afewia @
ArSCAN) |

CoIfR: < foeriae offe i 5 w13er e 91 afbr b |

AFHe fegmIceR &= Fyiwet 39219 (Using Canva for Marketing Visuals)

Mpifere feeTiaa: SoHE FF 2ATAGH ©f 5T FH G2 I3 ORFPORFSII (M1 (GACZIE T2 ol I (T3 |

T &6 SR CEICA SIS F6, T 6 G2 T (16 T30+ Ao 2ol ez 0l ETSI SoH7 e S
cofrz |

I fSE: @Fh G do-3¢b (oG fEensd F% «32 "Resize" Foia 3937 303 (ST 26TE Gy ©f Qo U3 =
I



T et (KEY TAKEAWAY): ©1te foeize effowis g a—alb 3 w32 girifzeor g | wyiet west e a3 9o (e gie
fFCER ARIC Nl ST [NCES (oimi fogaiet Cofi IS it 11 Ry uae #if:fofe tofd w7 |

Sie (PRACTICE EXERCISE): F7HSIT® S#HR IS 5 (ofd F%6: o6 I FeTid 932 3 6 (0 [ 932 SoAN- S5ia
31 e 3t &y ofb (G2 (AR (RreTperss, 2biae @32 oF-[Sfew) Gersn w3 |




A ob [¥055 Cofd] (DAY 08 [Content Creation])
9S> FCHH FICASE Cofd 41 (Building a Content Calendar)
Afaeae, Mook a3 QAR IeT At

ChatGPT | Claude

G T SR GBS COfe (FLT (RIRIRFO! 2T GFFSI FRBCT Fgof [ | 93 FH5 FIETOR e ¢ St
CARBLCR 0T 9B (ST @ FPeleTt #af e wea | @b efefmts "sier 1 (1P5 F99?"—a3 18! 11 $ e [#6© Fea (3
AR FTHB (P! 1 (e (8 Sy 2 a0z |

FCHD IS (4 @9 f (Why a Content Calendar Matters)

o qIARIRFST SIETHAVCIR STy ANz 2 HFNGT (13 79 feeabaeas (¥ wafifes &b enia wea it ffrs ¢oG Fea
I

o ATTFTN NAPTE B9 FAIW: 3-8 AT 9 (ATF TN FTH0 T2AE G AFCE A GFAL SAFRTE FCo5
(batch-create) tof @32 FfGTe F7 O 23 |

o (I ANTH: FICETCR MRE FCH (T SR 5 AP o757, #1%07 a8 @92 [T AT AR Ao |

o ATTFAS GHifFe: FCo0 2RBRE 0T AT AL A (FIN G (5APD I F1& FACR ©f FyiF 341 729 27 |

FCHD FICETSICAT 29 (Content Calendar Structure)

o (pTaIcafst t FraIgie: T e 70 ©-8f (oG M W w1 SiCetl; AfRSICeT (br @ (¥ ewgsf |

o ICHD NH (ro/20 IN): 0% REFIERs/RIAMTETS/SFEF FCHD I 20% SN 70l FFS 2bRETe o0 |

o STBIRSF AN (T GIRR = Syeell, TR = 5o, 7R = (797 711G, ITGIR = Fori, BFIF = 2MId (o0 74 |

o T FCHD MAIE: ©-¢fF 31 Raw et Fewy 1 S IS T QO 407; b FTOCD (e @ KHRiRTS! e ey |

FIEASIA Coface aeiz-ag 3572 (Using Al to Build Your Calendar)

e ChatGPT 9=1b: ¥ fAff® 35117 &=y wo M= 361N FCHH FIICASIF Cofd T = TTS (ANH 43, {97 @3e
ORI T SBee A |

o MfSEfe fevt: Buffer, Hootsuite 3 Meta Business Suite ((FR3/3P51T- & &) <219 I 0o (A3
oG PGS T3 |

o fRoNANIIE BB 2fSh 3T o5 (39 31 fSfe) (At ¢-aF it ffat (ovb ok F%6, T St 9T 1A |



= et (KEY TAKEAWAY): 9 SC55 FIICTSIE e <lieTon 14t (w3l o1 592 b 95 71l FHi*6e T 2iafs | 74 " (o5
7" 93 ACHR TS ST (A3 G A, S4B AT FCH5 CofRce =fof e I FA0o 2 |

s (PRACTICE EXERCISE): Claude 353219 03 SR &2 F1F S50 FICTSIH (o 56 | S91-19 573 STC59 A0
NG (FCA HATR ARV ATOFCH Gy AR 06 (APE0R 9 8 A2 FETSR (o FaCo I |




i T Fece*

(Social Media Foundations)
G3->Tro! A cafia

(Al-Assisted Learning Program)



1 o AT S FeTe*H (DAY 09 Social Media Foundations)
TR ST 25bwe 7Fe iwwe (Social Media Platforms Overview)

ST BT G ATOF AT (TR (e ChatGPT | Claude

ol iyt RIS 2w 2fSh =0T ey Soe 3 | Afolh ok 2B omwy Caf*Ey, TSt (Sraaiee @32 6D 36136 (i
SOTE TG, TS Sl Sl o @ #{3 (1A RN 9 o7 [iaey s Prare oo i |

Pl fogme sl 216w (Instagram: The Visual Discovery Platform)

o~

o COAITF: dbr-98 IZF I, I @ 2FCI FJHATS I FAW; T, AR, FH, FNFI613e, RFOCT G2 3-FACH Toj®
i |

o JCHD BIRA: [T (oG (RRY/FIEITT), 7 (So TS 7@ (26 f6fb8), hifte (38 bR SEE FH5), TS |
o IIEHTEAVS CRIFPT: 203¢ A el (Reels) FRCHC @ Safifae {6 w1 | FyIcaicereT s @R 'ere’ @32 'CRiR «A1Y |

o VA G GTAT: #o1-fSfe< 3530, A= e, T, [RGh, IRIR, b, Iue @32 FhialfEF |

o I ERF: {5, TS, (AR 932 (RIS IG5 FTHTHR SICE AT 1w FC |
ferea: (7R (59 (LinkedIn: The Professional Network)

o COTANTF: 3¢-0 I ITA CoIF fe, Frag azeieid, KGR (B2B) (@, vrefendt «3e Toizge Seme (e |

o JCHD BIRA: (5D (PG (RPOTFISIT SIte 16 ), e, TPCrs/FEe, fofve, NeeEny |

o IFNEAN CHIFPT: FCHD G2 ©Fq MFT GCIGTD {5 A6 ITeld AT (rF | T3 A1 v'bT (CF SobR Ky
CoAPG 41 I |

o WA & CTAT: RER (B2B) 1S, aitzr*iiet 1S, F+piifehe, SaaS, R @2 (?MmMIRma ATt Fifes |

o A CGF: (PIPD T, C2PIZe S8, FIa# RIFIEES 932 5P (Neiee SivT Seprai (Direct Message

inquiries) |

a9 (336%) @2 38HTT (X (Twitter) and YouTube Insights)

o X (Twitter): HE-BI2 FLAPRRAA, X374, T U2 RIS TorCes Mey =il 31 39y Cofke &=y O |
o 3THEI (YouTube): [eew S 32@w oAb 2ea—BE GBIk, e aae A Froroe oy o |

o SIFSIANS 3AIRG: 7 24 ATBTS (373 FCHHLE P (07 I IR Rt Qb G aice | fofee «ae
FICRICET TGS ST A ¢ |



T et (KEY TAKEAWAY): I3i10R0 91 IRl Q16T (581 511 B© 18 20 ABT G392 379 SRl AR A0 e AN Hows| 5 |
G G 1 5 26 (07 T CTRIC AN S B T FIBT @92 ST (e Sifiiey [ T |

S (PRACTICE EXERCISE): Giiyiet MG St ¢ 32@w eforiil (=i sRee ey (f# e of fex o1 s @32 oin
ORI S 1 CAPBSLE R 67 | 42 S8 T8 92 P 21 A 216! (1pi e v |




A= So GIiIe fSfe F18tE== (DAY 10 Social Media Foundations)

Coirb Mfeefecam AffsE 4139t (Post Scheduling Basics)
SCHIC, G ST @3 MF-ANGHN TS

Meta Business Suite

AfSue "S5 ST AyigeT (APG a1 FSFT 992 ML Sp1s | FGTIer Gop Si=HiR G311 S S5 (o (batch-
create) FICO G2 S FRLLE FACS MR FC, A AN GHCSTCIND, (FIHIeT G2 G a0 TCACII (S 733 <617 |

fifesfe (@ ey e qw (Why Scheduling Changes Everything)

6 FCH5 fRTTI: 2fSU FCHD (O Al FF IF AT FCHD -9 IO (O T §92 IFAIH FETe w56y | @b
T R AR |

ATRTR HIAIARFOL: S T RO A, A A T I & A, 0@ e (oAbt gaeferena
oo 27 |

RTINS ST (R AeY: SR (r4T (910 SN SGCeR o (e oy s ot | RfSeer Mivw wea (1 e+ effeqia
(12 ST CFRice |

AR B9t gPT: 2T 02 AR FCBD ST (S Cof A0 Aol F65 Cofi uf*ow! 1 27 |

AT S Tt CoNifSBe ST (Best Posting Times by Platform)

Instagram: S5ERIF (A W&, T S5I-dO5T 92 ST a6-5567 (Z1 577) | et (Reels) I 34 (ARG 341
ACS AT |

LinkedIn: GTHRE (A0 5319, 1T b 51-500T | Toeais 992 J40 A4S Sty st (50 ©1cet! e (¥ |

Facebook: 35 (A J2If0d1d, 757 S51- 051 T Gerafercars (i |

SRS A ST SGsT T TR T G AFT A U (A6 F6+ | Some At e SIS ot 1wy oees
2oTrNd oy syifeba 2R T |

farts 1Bt flAweeT 5335 319717 (Using Meta Business Suite for Free)

QF B SIFCIIG: (T (53T ol RIT13 O3 &F TIHRIG (AF (PRI 932 351N So33 2G5 |

oD CofR @ MTST: Frioii forg, RIS ST T @32 2RFTHRIR A S @ o ([0 7 | ST A7 S0l (A3
15 S 1 1 |

fRCEe @ SISt qwi=: {6, GNCaTs s @32 SR (SR (14 | (F1gF @ TPBISc 7R 05 G392 (TS 950
3R CACF3 TG 56+ |



3 et (KEY TAKEAWAY): RS Sepref 1w, @t 201 Jf@sa s A sier a1 | ¢omiie SC65 fe bt (Fmearosic Riess
P G2 (06 IS AT O FASHGS AL AFOSII Y& 2 |

sre (PRACTICE EXERCISE): Meta Business Suite (15 S5 $% @32 SIS A2 &) (FF @ S5 6 (o15
S 5 | 93 Sfoeesih ) T 192 @Bt SR AEF FIoea s BT a2 6 |
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DAY 11 [ Website Foundations |
3@IRG F1? (What is a Website?)

AEAE fORBE @F @ — 9, St a3 M6 R (Your Digital Home Base — Structure,

Purpose, and Marketing Role)
ChatGPT - Claude

PR RS SBHASEN (FR@ /T AT 2T (q© SME, WA {3 Fa© E, I EaEF
fs fham F@ e @ T SEINRG 2T (R aF@ fORBr 5o J1 aefe wepfera fam
Mg a3 fqFgaat aft e 18/9 Fw3as, (Mhwifs a3 fFaEsTeR @ — SfEeE 3o
AR 3Fed FINE e a6 safae|

fSISCIT INBIH3F SERITRHF 97%7 (Role of Websites in Digital Marketing)

(FGIT T (Central hub): IAPTAFT THF A AEYT — CIPHE NG, @15, 303G — S{CME AP
STITREG Tes o Sftw|

fITST@TSITST (Credibility): 9¢% (S1&1 %6 T[T [TINATTET 17 STITREGR [GoR@d o7F fofs
FE [A6F FEA| FT SFTINRE AR TRE A PR 2|

1S STAT@=Ta (Lead generation): (XTSTETST %%, [TARET SIOAEG I%d 433 [ACHEGER SARA-0T
STANRG fefdtama e AfFde FE|

SEO f&f& (SEO foundation): SFaE SIINRG 2@ ST N6 e AfHaRere I6BE fofsl aft =wro
A Google-a TF FA© MERA A1

STATAGH (Analytics): Google Analytics 3768 FaT STITRG F Food fOfdt F@E@A, It AO®RT AR
@R (A& AT © FFPT FE|

RIS SRINZE FISIAT (Essential Website Structure)

(RIS (Homepage): AN TN I WFS| ¢ (BT & AT (&, T F@ES, I (AT IES a3
TITee F FA© [ — ©f REF TN &

About (TS (About Page): fF6Iy FfEF Afwffe (8 APEE & 9@, i CAE FFF AR TGLE
SRETST ST QI |

TIFSIAATSTS (T (Services/Products Page): S F IGH FEF © ™BONT [T FFa — S5,
HfFFT SOEMSS, I (I TYE W) 93] 936 ¥ CTA 77|

FT (Blog): BT, SEO-AGARSG FCob I Isfad b FNfed @ R wFel TN FE|

CRTSTITATST (5737 (Contact Page): A S (SRS TS FFA| AF6 BN, 33T O, (B 977 973
FAHIG] TGS I |

GRS IS (Testimonials/Portfolio): M (Off F@ a9« ISF S| Before/After
TURAY, FIFG [HeS 9 @ TS w@ge 4|

TG (T8 FAIV ’z"f SRTTZ6 (Landing Pages vs Full Websites)

AF6 IS (B 2ET 96 [Ug 9FF FIoF o fGord FA1 NoE-0% STIR6 — SR AT, FF,
IEEETN

e (18 A8 FNERET 5 SE Felb @ FET A6 [ 7 3@ (@@ @fesr™ @9 @R) |
S: (T3 FUF TIIINT FIEA: (3G G FCERA SR 0T, fAfig %1 a61F FAE ST, {apers
Ao o e RaIEg oy

OIS (= (Domain basics): ST (O3 ( www.yourbusiness.com) (15, AT T2 AN TS
AR T e 287 Sftw|

@136 (Hosting): I STITREGA e AF6 NOF TS| [TOIT@AST @T6a NEF T@® Bluchost,
SiteGround, 9T Hostinger — T FT Ivoo-voo (Y& [F|



http://www.yourbusiness.com/

3 AT RTT (KEY TAKEAWAY)

G Rifer srsanE a3 Co 1 7 ©rel (vF; 5 96 SWIMRE ATAE & RNFEIER
i 3 fERer oJfag T fSiffas avw afefe g fe-a7 B Rona asfe
AHTAT SFTIRE NPT TS |

m TSN AHEHRS (ST )

oft Ffe@dlt STIRE I66 (TAEFI) FFF| OF @ [FTIISEN ST FI®  (FoTRe, FE60,
CTA T FI-5-AFT) 9 Ff F THMO TAR ©F (6 FF| IA=AEH fF@d SFINRG
FPET A2 IEo06 AFFTN FI@ 93 AOROISEN TFINT I |




DAY 12 | Website Foundations |

ﬁ?ﬂ{(?ﬂ STINRG (efF $41 (Creating a Free Website)

SIIRG [F01F, TR a3 To GRS (Website Builders, Publishing, and
Getting Online Quickly)

WordPress.com

AFS (T[T 8T IT IHF TONF GIF] A6 FIF GEFIT @2 AP (TNUE SFINRG (A0 |
AT SHIRE [ATHSE aFMER W (¥@F JFFe 2831 8T @ (O R NP
WordPress.com 438 9743 T%IFIT{("‘IT 39 TTI}F FF Iy T 8T 8T (W@ RA®I

SRTHZG [T [FPGST @797 (Website Builder Options Compared)

WordPress.com (FRATS[TTs &37a): 357 932 ICo6-©F1 SFINREGA & (W11 [IARET TECTERS
(yoursite.wordpress.com)| FT6N (SIFHIEST Jel) NG S|

Wix (AT a31e): Sfojg 7281 OIs-95-95 afehd| Sfes II9E & Ul [{Fapes ame
Wix fSegroe (w3

Carrd: ¥%8 1F-(T5F (ME@IMTS AT MB2 (T8 TREGA 5 | [FARET 2 oft TRE tofd
F T

Google Sites: Google STFTST @ Syl fFARE| W=o 7 fRgEl GHfFs FTINEF ©od

RGBT I SIET|

Webflow: IF3 e 5 e ToRa-@fuas 5amE oo el Sifre e ane|

F-FATCIT &Y (For e-commerce): Shopify (58~ I?GHBLMS B) 97 WooCommerce
(WordPress-98 &y fRAP[Ens a153e) 2SIE SBUOTS|

ol TITT SEINEG (7T (T3 YT GFEIT ( Pages Every Business Website Needs)

(T (ST (Home Page): ™8 (IGART T AP FF TR FEA AR IFfel@ o SFF| 936
RET e T1 fefEs1 w-¢fo F7 sffFam Wy e awrer a=fis CTAl

About (TS (About Page): SIAF ST, ATAF (I, AMTAR Ul | 6@ & 932 F==F@H
FPA — @R T & @F o AT 95 F7@ Fa01



NIRRT (15 (Services/Offerings Page): & ot Wfeta fEifae fAage, iﬁtﬂ, FfFT seEfe
AR T T TS|

CITSTICATST C*TS7 (Contact Page): ST SY (FMAGE AFEF SNF| AWTerE a6 (FTSETST
¥ 92 @I GRA TSI

ARTSOT AT (Privacy Policy): IRd6 IS I AN (@ (G6T TRIT FEA  (IF0 3R
3338 ) | tofd Fa© 936 [FAREn @NEe {7 TR FFA |

107 07 AT IV SEINEG FFT FA ( Step-by-Step: Publishing Your First Website)

{75 S: WordPress.com- I 933 "Start your website" ¢ FF| a3 ﬁ?ﬂ{(?ﬂ FISG (o
PPA|

HTT X: 9F6 STITREGA 9 @& O« arEE fg 97 J=faFed @ Taa9: 36 = @&
a1

HT ©: QPICTS FPOARY IFa: ATAF (TEN @T FPA, QGART ANGo I, (FTRIGIT (G
IAFAF o0 T TFeTT FFA|

4T 8: TIGAT (5 (ofF FPe ( About, Services, Contact) | ¥5ST Y@ Al-GAEGS ICo0
FIRE FP, OFF JfGTede I

YT & WordPress-97 fI6-39 ¥ 3IF TIF FE@ 9FB @M T (F5T FFA|

HTT b: (TIF6T 9T (TR HeT T & F@ I 3397 @ame a1 ©f 55 I

8T 9: Publish 3 391 Afeava — Fd 947 IB1EE0 A& |

m KEY TAKEAWAY 3915 933 SEIMRG e 28IF 78F (@R — a6 fAmae $ER o
36 TR, (NS SFINRE 936 AFHe, e SFITREE VI (7 I FAET 9% 27 1|

AT TFPT FFA, FAE OF© I |

m PRACTICE EXERCISE 958 WordPress.com 1 Wix-1 36 TR SFITRE tofd Faee|
FMGE oft (R TFT FF4: Homepage, About 932 Contact| %o CTIE FFd AR © FTET IR
(A 3 Fome fad|



DAY 13 [ Website Foundations |

STITRG Fob WP (Website Content Structure)

@RS Afi 5, CTA 93 SIe3E 9 (ofd #41 (Homepage Elements, CTAs, and Building Trust Online)
WordPress

936 STIMRG ARPGR (FIT BF| [FMOT FOENTE 36 SFING (ST N fSfvama q&
SE@ @F1 Ao (E F Fob FANE© T@ — IR @ FE — ©f FRIF TR GHf{e =7 T a3
SFINRG T tofy Fa@ fF By IARE VFE|

/%{@ (1A% %1PGIF  (The Perfect Homepage Structure)

R@ET G979 — G TSI ST (Hero Section — Above the fold): fofobaar @ FaE e At we|
AIGE FFA: E (RGARA (A F FEA), TARGARA (I FNE ARAT FES 932 He%el ), 56
&N CTA I

NTAIfSF THTT 1T (Social Proof Bar): FTFGMI (N, "(FNE (W7 (5" f{fex TSww, a1 936 et
GReEnfaze Sgfel aft R@r oFmeg 5% 7@ e

SIFYT 7T (Benefits Section): ©-uft SRFN 1 TACT I A (T FT JINSE 0 FES ©FF
e T3gT w21 FoEs AFe© sameE SFF @S 9|

About fHTB (About Snippet): JTNF HSF 17 T B T5F 3-oft T T+ About (T&F forF
e |

TIF6T 8BTARGS (Services Overview): ATAF IHT AHEIE (T KFF FE6, "3 S 7% 72|
GBI NTT (ST (Testimonials Section): 9%, Rf¥ AR @FrFnfa w2 @fFe s fAfes) fofes
GRoENToTe GHGI @ © 8a @R Tt

CTA (&4 (CTA Section): FHIET AT A6 [FOR I § M| "SF FI© FFo? ABR AT

RELLGIREICEEC CE S T

FIIFT CTA (T (Writing Effective CTAs — Calls to Action)

fafi® @1 (Be specific): "AARET STBG SISAENS FFa" "9 FF FF4"-99 T O TN FE|
"SI [TARET vo RAGE TER F9 JF FA" "ANGH N FENST FF"-99 (GF ©IE
SFTOT (SfF FF (Create urgency): "I52 BF FF4," "Sifere =% So," 1 REEIE G ERY TG"
TS fate Safie FE|

ﬁ'ﬁ@?ﬂﬁ'ﬁ'& J19RT1 FF4 (Use contrasting button colors): T CTA 6 (& (VR FRICISIGI)
2871 St FAE Ao FIFfE@ @@ @E &

afs (1S a6 TTAfHF CTA (One primary CTA per page): fSf&6ama I@? 999 U " tofF 2F
OME A% TRE IO ME MRC FFa|

(I (Placement): IF1EF FAR@A S[ACIE I Afofo (O RET, MM a3 [ AR CTA IFGS
PPA|

SRINRGA [FIETIeT (6fF FT ( Building Website Credibility)

SSL STBTFG (SSL Certificate): [A*6® FF AT TREG "https://" (7T, "hitp://" T TIGAS ARFH
fAareE M@e (W@ Google hitps TRESENE T TE (WT|

CTTTWTE HGTST (Professional photography): 35S 1 FEEGS = eRSfdFeE TINESTe! 98 FE|
T M@ =T I IAE [FARET 5F HEI TRE IR |

=Y (WIS O (Clear contact information): aF6 e WT,C‘GTET JdFF AR o AT (M8FF
FoPhe SEARTTOIR T tofd FE|

faafire ATSE (Regular updates): © I=F AGF ST FT (6 fofdbama I@ At Sfwy J49)
fFafire ArMehd FAT b AP0 SwT, [TOIT@Ey FINE R&EFe (WF|

W@@Tﬁﬁ?mﬁﬁ?(No broken links or errors): & SNF JHad a2 o JAFT FFAI 808 FH
FIREFAT Afewel 992 SEO Bfe FE|




m KEY TAKEAWAY S9F @R 336 @ra a9 — aft avoa Twasat afefc Same
fofdtama 936 Afg vy @8I U RT Fa7 Sfow I vImd IA&EF SRF 28T
FRFIMR 9@ I3

m PRACTICE EXERCISE 93 (536 1939 & A9F SFINR6 (JT 936 Afe@sig)
SENCA] FFa: RET 8ol NHIed ST, Y& =, GCRoefame 932 CTAs| fefe so a7
T (FF FFF AT AFAE FAEFT SFeS@ fofre FFa|
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DAY 14 [ Search Basics |
6 33T Fre@ F16 FE  (How Search Engines Work)

e, RSfR, ME 93 (F9 SEO 8974 (Crawling, Indexing, Ranking, and Why SEO

Matters)
Google Search

Google fefid v.¢ Rffamas @ M6 ofF3 3@ 6 2MFFSEN Fe@ Feo6 NBE IE, FTHRT FE
AR TF IE O @R AT T6 23T AFBARGTT (SEO) TEIF fefel 92 @ IreF ofF Fa1 afe
FEHOE T (R

foafz 4 e, 21K, F%s (The Three Stages: Crawling, Indexing, Ranking)

1 (CRAWLING): Google-aF "™MRTIT" (Googlebot IF FWfFT I6) TG ILEEE I0S I,
Tod FCo0 AN FA© 9F (T3 (WE N (@ T8 T[T FE |

SR (INDEXING): AAFS (THSEN F060, SI3TTE, FBIFGE A3 W@ Iy [T FAT 27, O1F7F
Google-93 fPTFT (GBIEET (the "index") SRAFT FAT 3J| N T FAT (T8 (SH T 7

FAFE (RANKING): (F& H16 FAE Google-A7 ST SRFAFSF To Mo WF: HTSd IS IE
fFT 3@ @ 3OH FA CHIE @I A 87 (7 — AR @FF FE I99q FI@ & |
SMTATT T (Your goal): AFHAET Fob 2 P T2, JGIRTT (@BF A TN (& [F IAF A©!
&R FHA|

7 FNF: ¥1EF (Key Ranking Factors)

AFST (Relevance): APAE Fo6 (¢ N6 IIF TINE Sod (WF? Fgaw, @fe: a3 T GHG
FIE TF FBFeR RFS (WJ|

F9YT (Authority): o6 FAASIF SFINRG ATNE TREG % F@E? 97 26 (W@ JIERF ALIF
"o REE IO FE

IR AfGSST (User Experience): (T 511, (NART-IFT0], THG (@OEHE 438 FN G (6
TR ARG Jefde FEI

FOEBT STAT (Content quality): STold, ]%I_QL‘“L Yf{%ﬂﬁ@ FEL I NoFFeNd T[ITIFINGT TR FE
S ATSe], NHTFT FE008 (6@ SIE TN FE|

E-E-A-T: Sifeme], nSel, 0T, frISTE@TsTeT  ( Experience, Expertise, Authoritativeness, Trustworthiness) | Google
RIS, WA B3N (W@ FCo6E@ AANEFE (|

ST F(60 (Freshness): S AL FAT b1 GHed J/F (o NE, [Fewe - @A e
IBRESIGIEETI

ArIHIS FI9HIF Gef SEO (e SWTYZ (Why SEO Matters for Your Business)

tqﬂ'ﬁﬂ'ﬂ?ﬂ'ﬁ'3’!'11:\@?7{'*"‘?"*7(Long-term traffic asset): SEO S¥@T HAT¥ ST& W}f’i Tf%e off FE (R
fFereEE i, T a9 T3 A SfFETend I8 39 IEF 9dd8 Hnd Ade A
2T 93 A II®TSTST (Trust and credibility): 9¢% TITFFIR FAN (T IBRE FAET (FEFT FET o1
THed TR MEFRTIT FI@ F97 IR FATESTEE REFe @7

% T STY (High purchase intent): "(A6 IFHF Ty (FAT IFIOfG2 THoSTE" NI JeqF
sfrTeId fFa©@ SREA| SEO $%-Otrhd s H&|

AFE Q14T (Cost comparison): ARSI TINE & SEO-17 SEGRMA ROICRS [{F@red 6@ @&l
FoY (ofd 23T W WY e fEROBET 496 W@T MY F07

ST6 STHUTA 43 (Search intent types): O ("3Td FAEEF SNI"), (@ASEPAE  ( "Facebook FAsRF" ),
(FTAGR(TF  ("iPhone 15 SIARE fFef" ), TfIRMF ("f¥te OTAT (F@ET") |



m KEY TAKEAWAY SEO GTET G 9 — aft 99 936 STIRG (ofF F4T I SeFqend
AAFE RS FE| Google-97 Ty 7T AfSfb SE CTAT AT Tod (M3T| AT FoHE@
(A1 T8 I, 9] TH g FAE|

m PRACTICE EXERCISE Google-1 I7aE TFINE 7 J] oS b I T oft memed
fAEET FFa: SwF W& I T A2 OFT FT FCo0, TIFLF AR IBIN TI2F IE? A6
AFEE SEO @TGMTT IF™ FE |




DAY 15 | Sealjch Basics |
JIISAG TS ( Finding Keywords)

F3ATE A6, -3 TG 972 6 SN ( Keyword Research, Long-Tail Strategy, and

Search Volume)
Google Trends

FIOTE T IAFAE TFF FI 6 Fa® IR AN (T FC65 (ofd FEN ©F A g FHFT FIAEG
fant fafce 3@ @ ITaE ofF 6o FEee T6 FNHFEa TE[FE IT@®R — AAF I AT
SRR osfifes fofdbEa a5 HF[AIRe Om fFde FE|

q"??&w fEF et 33 (Keyword Research Fundamentals)

FI3TATE F (A keyword): FA@ET = T TFRT I (FC N6 & GRY F@| AP T ET 13
FIAESE fofre Fa1 I IAFEF I SRFAT AT I ATE FEF © A6 FAF T TIXE FE
W16 ©fFTOA (Search volume): 9FT F3AE afs M Foa@ W6 W @ ey = @EF T FNHs,
fFF Ee @R afs@fsrer

F13ATE fSfHFI6 (Keyword difficulty): 356 F3AMET Ty IF FAT Fobl FOF|I TH-STGH
FISIESE THFT® o8 A SR |

ST6 STwY (Search intent): NG (@ FF01 os (P v17), @SEr@AE (& (© 51),

@ Twaee (fFae 5F), 1 Af9fdns o (RFg g Faw) |

ﬁ?HTgFIT Fraars fant ?T (Free keyword research tools): Google Keyword Planner (Google I@16% @
ﬁ?ﬂ{(‘_ﬂ), Google Search-AF SGIPNEG WEIF, Google-F "People Also Ask" (W 232 Google Trends |

T~ (53T 3?6’%77? I HIGIS (Long-Tail Keywords: The Smart Strategy)

TE-TBRF FISTTE (Short-tail keywords): S-35 = (@, "o MEFT") | o T Afemifrer
Fod SFINRG RO T® F1 97 IS

2-T62T FISTTE (Long-tail keywords): ©-9f6 = (I, "SH®T (6 T[INT e fGRGE JH(Be
T ) | 3o aferifsrer, 8% FT@ S|

W%—Wm(Long-tail strategy): TN(IFSIE, -2 FeARE T TG 0% 97 &% wF | aF6
TS T S #¢ T FAT (G Sooft M-T3T FSAMET T E Fa1 @R ENfHs A |
TUTRIT (Example): "fHo@s G156 FF 308, "TFAN TGT FFsma S @ SIFANGs o
Tl a9 — e, I sfe@fer AR T ™Sy fde o¥e oF [T FE|

2-TB3 FISATE (ATST (Finding long-tail keywords): I fS¥T Google-1 BRY FFF 4T AGIFAEG
IS (16 $F91  "Related Searches"-aF &5 {6 (H1FT FFA| ASEN IR[I A2-63 ST

3657\3,77? @@57?.3 &9 Google Trends F19219 $57 (Using Google Trends for Keyword Insights)

Google Trends (trends.google.com) (M (T (AT FeIET b AT TTET W Frend A{afee
A®I

Cﬂ"[ﬂ' (&S fofF® FF (Identify seasonal trends): "Christmas gift ideas" fe FEIT-fooTF TN 8O B
fEMTT L-b TR MO FEo0 AAFGN FFa |

ﬁGWWW(COmpare keywords): ‘iﬁ FOWE T FAF (@ @FEAG AP GG JI¥E @
6 S|

aforF AT (Regional insights): INAFT FF9 THET (FF T I TRE ATNT FI8IG FAEF @
6 @ — RA3-BISfGS FEEEHa oo TSI

FAILATT JIE (Rising searches): Trends (FNT (FF FISTGSEN wFo dal¥erd IO — I a3
AITSEE RO Fo0 (O FEF OF] SEIFBT J{HT T4|

FISIATE FANTET ovay Al (AI for keyword research): "Claude 5919 FH, ©I[© [7F] BIfe a1 [TT9NF
HAF]-97 T 0f6 W-0IT FIG ARG ©F FFa|"




= KEY TAKEAWAY (AT F18IG 6 (F0e IE 6 S, AEeEa@nss afs@ifrer a3
AAAE @ SO A 8 &N @@ TRF SEO T 932 F¢¥ (o FA© S
TR-B3 FISIE B T4

m PRACTICE EXERCISE I aE T19E &1 oft 186 @ftar @1 a9 Google Trends
FIRF FFA| OETF Soft T-TFT FSIME AT & (& Google-17 AGIFAEG 932 "People
Also Ask" TTIXF FFa AR TNPFe] AqAA AMEFF e



A > [AICER A «i7ei] (DAY 16 [Search Basics])

SH-CoET @3128-97 ARIfSF 4179t (On-Page SEO Basics)
BIZCHS BTiet, GG T COoIfapsi®I, (RO 942 FCH5 Wb scer= ChatGPT | Claude

- (oG GH2'@ FCET (2 NG {7 T & TS S T30 g 6 716 Fifse T 99 &y | 7isfers 1 (oicas w=fdbe
ST KT e o 70 T AICe!, 57 OH-(915 @9138 SICHAIFSI FRET T T @32 @ S=7y 5 @973'8 2HER & U b

et oS (ot 33
BI3CBH Bytet @32 (BT cwsifas=*i (Title Tags and Meta Descriptions)

GIZCBS Bytsl: @sieT 31ib (aenices emi*fo fpacanl (2ueran | «fb i a3 fg9-2¢ (36 (CTR) TorE a3 oroys awg |
o M FAIG: S FSAG | TSI | A FICEE (FCE WS BITS Wb wo FHFIER W AL |
o SICEN GI3HIER SriRde: "SRICS (RI6 IR &= fGferbier Wehe B2kt | SMARTPROAI"

CABT COATGE N A6 (IS BIBCHER (N5 AFT Seo-Svo FIHSIE 7w [Razer | «ff saeifs ey efeik =t crercene
fFTe 12T @2) GIoF Lol (e |

o OIE (BT (GAFEH: 2 [FSAEH FreFSI 21 T3, I SARFI T[T T S @92 <TG 75
CTA ("I%e Gri," "Siiers @ Fea"") (9] 336 |

2f®2 Fi1woia At Mcas [{est (H1-H6)

H1 (2417 feaem): 2ol s B 9 H1 461 S | 9t Sistie e Fers 211 Sfvw @< #3ia il =Eeie
Tl AFCT |

H2 (3R (2f®2): SR FCo6(e (A< [oite! Ofs w6 | 2ffSh e R oey Sismt H2 I/21 396+ @32
FroRTSII PR [FETT TBoe T |

H3 (31R-G1*19): H2 RePStaEe Sihe (216 St O $900 b 3927 S5 | (FICT «ief 9t [isifie e o @b s« |

CREICAR CT© ST ISl AGFH FTHD ABCS AR (A 2 S9RTCRE S 231G F1 7710F ©f I ALF (v |

FCoD ABAIRCE™ (5FEP6 (Content Optimization Checklist)

fFenIS (eatifo: FCHTYLE TORFSII 2 oG 72 F | (o7 FC3 FeTE (GRT (keyword stuffing)
T Fel— %0l G2 &7 &) (ARG (AT |

22T Y00 M3H: APIBRIS! (TS LA SR A2 24 RFeAEH Srad |
ST ffRee: SR STAPISIER SRy AR 231 o1% & Feeet | b @ofeTCs SI=HIR 1253 o JACS A2 FC |

30T& o5 (B3 (Alt Text): 2foh 2fice grR Rrearéorg M o6 (GG = | 9 @ 9eTE =¥ TS A2 FCF 637
SERReED TTe 3|

URL 54: URL (=16 @32 /e 713: yoursite.com/p=1234 @3 e yoursite.com/digital-marketing-
tips 2R FE |

FCHCHA Cry: AfSTafsiER ety (wig REIR© FCH6 (S¢oo-2¢oo+ ) SICa % FC | AT SR &= ¢oo-
oo X9 (AT 209 AN |


https://www.google.com/search?q=https://yoursite.com/p%3D1234
https://www.google.com/search?q=https://yoursite.com/digital-marketing-tips
https://www.google.com/search?q=https://yoursite.com/digital-marketing-tips

71 f1%t (KEY TAKEAWAY): SI9-(7157 47138 @9 i (e TR Rag Fe—afb 201 S S055 F 57103 of s IR
A, TS B4 SSREICTR A0 ADF TG FICR A FINCT o1 356 iz face «iieF|

S (PRACTICE EXERCISE): S5 STRISIHT (AR 93516 91 (0 ot | Sercass (o@fept 5agie 01 1l B12Cse by,
(6T (oo, (2f2 SGIFbTE, ST Soo *71 W32 ol THRAI fors Sf6wize T | (T F1CE Claude-93 A2t fAre Ata |



A >q [TICHA 2iaifSs «iat] (DAY 17 [Search Basics])
@I SIS PG NAF €174t (Google Search Console Basics)
STIPTIRG BACCIAR, AMIFAN e’ @3z (x=v2l I6fa: Google Search Console

@9 A IFCTT (GSC) 20T @R G [3F B, A SR STIPANLL(F @906 FIS1C (MY @38 (ThF A ISR THRENE I T
ST SRR KI=elT (| i1 @138 (SEQ) ART=yisT IS @32 FifFe0a S 28T H0ol3 Tria e *+ie 3319 oy @b«
iR 5o |

@9IeT STIG FACTIT G0 oIist a1 (Setting Up Google Search Console)

search.google.com/search-console-4 I &3 ST @96 SHFSH M A1ZH-34 T |

Wi SCERPE6F 21 (property) (9 I3 | 12 (e’ &= 'URL Prefix' (¢T3 :
https://www.yoursite.com) (g - |

TfeT il AG1Z FE: GSC H2HICF 2 FACS LTI (T ANZGH SN2 | FACHTT 72 AT (S 20 S STIPAIZGA
<head> R @3B HTML Gital (a9l 41, =1 0o (A HLYSF AR @alet Syiifibay 3329 4 |

ARG Gl fe: SAZGIoF T G G 2 T AR STHAICER % 2D OIfere 4170 37 | (ARt @wrept Wz
FAIETSIR yoursite.com/sitemap.xml-« 4 tofd +F |

@AIeT S BIBT AP 1 972 (LI ST F1 &) -9 A= So51 1| 'Coverage'-a3 Wl 7 ©ibT %o (731 T3 |

2= GSC fRsibetea yan (Key GSC Reports Explained)

ArawaysT Ao (Performance Report): (1 At 0 A (e Gt So=R ARG WT Sy, IOt
fFr Qe T2 Ao, S91I7 91w Sifer @32 fFe-2F (76 (CTR) (w2 |

&% 3% 329 (Clicks vs Impressions): 3024 JH SR 135 FOIIF Al (@S (72l (oI | 35 A
TR (P AFOATTE S 25 S5 Frarz | 7 2oep iy (< 6@ e 37 27, SU 919 BIRCGeT I (TAFo I Toro
34T e |

Feiaw oAb (Coverage Report): (F1F 2BieTe SH0GH F91 2CACR G2 (FHSTICS S ST ©f (2|
"Excluded" 1317 (1831 731 T S ST ATAG—Ieg I 210! FTeIR, ST Syt My o F0e i |

(1A 8T ©13510T (Core Web Vitals): coer aaiesifRest 1 #j3is Sfewsr [RAe eoiters sfium—C=ise e,
ForRenEeh gz fograe SBiRkfah | @i 2/ R PiEcm 5 3l

1% 38CwfRfei (Mobile Usability): CIR13CeT gn{(=s (PICT 3071 A60eT ©f bre Sia—alb srorg ey e
(Al Tib @2 (I 23

GSC tF F1dFa1 31136 (Actionable Insights from GSC)

&© ST R8T Peé Foa: a7 FCARSTET Yo I =M 33-20 HHEI (@aCer 33 7pH) Stz | & #Bieteies
A TS FACET T ST IR BT SIS A |

G BIGTHAN NG FF: (P DT TR (X G N SR ©F (47 492 993 0= A SRS FCoD 0o
%l

%51 @3d (Crawl Errors) g 3o sl Kol (5 w8 | (T "Not found" (404) @b BF F—agtet
@S T IS0 8 FCH W92 IR e v |

cofe 518 7Tt fofere Faa: (1 ST S1R51eRT KA QoS A[iatet =i 303 | P TTe e @12s @32 3Te
GHCARTTS TR 3 o117 |

GSC + syiHifefba: 7ot e aay wofet Symifeib s sm=iif* b F=cTe G929 FH—GSC (LA Tga Frei
SISRICE 0e #i, S SyIEGE (R S s ot 1 e |



https://www.google.com/search?q=https://search.google.com/search-console-%E0%A6%8F
https://www.yoursite.com/
https://www.google.com/search?q=https://yoursite.com/sitemap.xml-%E0%A6%8F

ST Pt (KEY TAKEAWAY): @51 3115 SCoTieT 20T @it AR S CeIcaices i s | ot &ifs saice o sea—alb
P ADFSIR IC (M (D PG FACT, (PG 48 20 (AT G2 (FIAR HANR SAOF FACH I8 L9 ICACR |

St (PRACTICE EXERCISE): S6r3 SR STIRAISIH Gel) (et 31b S0t (315 S 56w | S=i1a 7135305151 Sraif ey @
AT RCAGD 91 (3= | S G b 3116 $Ce 9’2 Ot ¢fb #1ife cofer *wie T |



Ela PG k) (€ T
(Email Marketing)
QIIR-SRIToT AL Catast

(Al-Assisted Learning Program)



A S [2C2e Wesioe] (DAY 18 [Email Marketing])
SICHIC @32 3T PiceicasT (Automation and Email Sequences)
ST Fifaw, fgt F7Ic=>137 @32 F63a & Mailchimp | Brevo

B0 ACHHL STt 0! 2S @7 TSI 1 SCHICTHC FCKy | SBICTT SANICE D A A AR F10Z A< A (7
(TSR AT (N, S (PICAT AT PTET RIG13 | GFR (15 N7 FICEA, AR SCAZST PICFICIS 38/9 HARIR 20T KB @32 77
A e T A

JCARA GG $1? (What is Email Automation?)

BT SCHICTHN 2T G G5 BB (RIC (e (wicat siced (Trigger) fefars 3ra3e @ TeI ARSI 23| (T: (S Si2H1g
TCSCETB 1T AIZA-S1 FCET L AL Gh 'ATF 3T 3CN2e 501 Fhae|

A4 3CN3e Picepicasez (Key Email Sequences)

o STTEFIN Fifaw (Welcome Series): T3 (F& SR Sfed I& 27, ©2 0-¢b 3t93eR @b e siom | «f
I IS AT (T, Syie] 2l P @92 [RHpT Coft S |

o MGG &b (Abandoned Cart): 3-F0 &= S5 g7l | (FC U 200 FIC5 (T FCRS AT (FCAH, O OIHe
A FRCT TR &= 5-3 SBITTET Sca3et Ao |

o g9 T2 (Drip Campaigns): R85 o8 (CT3H: 2 © e o7) FrpTpe FC65 A 3 /1ca AR aRecs
Ay (IR (s e |

o f3-a70IETTS (Re-engagement): TR SIS SR 3CN3S LR A, SR [T ST19 3t 2 #H1fx o3 sfes
EEIERazARE

aF> FIAFT ACHICT Cofad 419 (Steps to Build an Automation)

5. ora [diast ¥ (Define the Trigger): 1 G0 3T AI? ((AT: AW ARHI234, (37 341 o1, 31 (11 of°0) | 2. FCHH
cofd 2+ (Create the Content): ST Stx3cer Sy A 2197 | @3l A3 (3 93T 36T ISR @545 (1T et | 0.
513512 G156 F# (Set the Timing): N3 TAR M RIS e | AFS STIEFIT SCAZET AL AT G2 S ICATAGTE d-3
frey SI@3 ST SICETt| 8. oIt @32 WFHNZS (Test and Optimize): (F17 3CN3HARE T R LT ©f S (5 T3
932 TG ARCETE 1134 91 FCo0 AGIS F5ee7 |




1 fwt (KEY TAKEAWAY): ST T SIRICR "1 (T8 SAEs” e o (0 | a3 SIC 3raeet S icaT MR 3980
L SR TTHFCF MO I G2 FoAFE SGICE S SIS FIFO A FoATeT FA |

St (PRACTICE EXERCISE): Sii=H1d 11T &y ofb 3TH3CeT GFh " ST i Afmael w5 | 2203 SCH30e F oiis
FACI G2 AT 6 SCNZC 1 A1 I 9= (A ©f ferrd (g |




A 5 [3THRA MCH o A= «izeit] (DAY 19 [Email Marketing Basics])

ACFH2 33 =12t (Writing Marketing Emails)
AT A3, GHIfACGRL, CTA @32 Afienzce™w ChatGPT | Claude

GG oS T afoime ot S35 IS 9 | 93 fSTTe M0 AT SCN2EHCEF AITSIF COfd FACO 20 O (b CLUIEAN, TR @2
(12 ST ey FAR @30y 211 | SCAZ (T A0 TFo] TG S99 ST SIerRICE G W% 5121 (A A ST Tl T
FBRO TS A |

CAIFIR TR FTICS STRCSS &1 (7t (Writing Subject Lines That Get Opened)

STIACETS IR = RCARCETA A RCAN: b (el 7 S SCzeh CAie! 03 =i 302 (et 2 |

FIIFA P (S92 (o a1 ("SN5if G Tot Fa0RA. "), 72T 92 ("N S S g @ ofs o),
ARSI ("[F1], SN 3 2136 (o), @92 S SRg! (IR (O3 000 ST ey 0w (3 21" |

o FTICABICAA [T AY: (ARSI (N2 SCAZ ST 80-¢o FCIFIF (7 AR | gl 0T BT 714 |
ARCES i A/B (56 F: e lsr 9 (=15 S qib fom ©iie i | (3bre @ fas 7w, i o stof |

=i [{F QfSTy bega: I 7T 21ced orwd (CAPS), ifofie f[empp< bz @3 "FREE!!" a1 "Click here now"-@3
FCST W ATN2 A RFb i Sbee Wl

JCARCETA 519 @32 GBIfACERe (Email Structure and Storytelling)

eraifae 3@: 2w I wroyw wwEgsel | S Ff Sice Sice" @7 e %, (S @y A (25 5 T wF Feee |

CHITACETTL CFNeTIF: 1T > TPF ISR 41 > T (Problem > Agitate - Solve) | 93 5@ 50771 31
=, (DI PEVITF MPH YT 43, OIF2R AN A ToFAN Tt |

CRIG AT &S R @F (A qb 167 914 | 511 Szl (White space) (RIS #we R4t (rF | 5 (G
AT @S 7l

FCATABACAI B2 I M FAT 8T JCo] FCF o1y | 2ffodife aibet ot @fec veg | s g (e "o =iy
BISREIS REE T

ANcienace™H @3t CTA 12t (Personalization and CTA Writing)

FICTH FARIA: ARCEE T3 A1 ST (S0 ARSI I R FAC NS (IR 2 20% e A |

SHHAASNS ANIIENRCE: F%E FIed SfGro 303 ABIT—(FS T 913 TISACEG T (13 [wy [y ween-wisf
perainc]

CTA-a3 (1t fSst: CTA-(F (71 (535 o1& =11 (I 5 RO Cofd T3 | SIFH *19 IR20E F: "SR 37 913G foe,
"ol I e, "I G W e |

Q6 TR Qo CTA: 2fSh 33t «ah A4l Sy AT Bvw | «Fifds CTA I 78 03 G2 FToHa ST
ol



T et (KEY TAKEAWAY): 5% b2 SN2 et (I i elblsel ot <3, 92 9o (4% I3 1914 0ol 3¢ 23|
SN ARCETE SN2 CORTD A M, 95 I G2 ARG SICHR T AP SAREIR 8 728 79S| AMCw =y |

P (PRACTICE EXERCISE): Claude /2R I3 S99 390119 &= ofb 3c920er @ " rmersets it forg | 3rwset
S: TSRO + oG ST9ITG 2l | 3TN &: 91 A2 Syie] ol | 3TH3e 0: S5 ST 10F fi=ifere «izeit |




A Y0 [3TRA Lo A= «izeii] (DAY 20 [Email Marketing Basics])
B3R FFIC=IZ (ofd 41 (Creating Email Campaigns)
FICAZ 515, CIATACHA, SCHICT @32 (662 Mailchimp

G P50 GFF BCAZH FIICZ G IR Gy 2GR 2T BIRFT S (SIEHD PO AT | SIS SN2 FIC13 SARwg1, TS,
SCHICAG 932 (575 IO T Of G2 GG (I APBIF G2 GG CHHIMICET FCHT 21T 90T (w7 |

JCARS FJTHIRR AF1acew (Types of Email Campaigns)

STIEFIN f5ifae (Welcome series): T ARE IR ¢-9 e 403 FIETSICI Aottt 23| @b Si7i7 ices #fkvy
(M, SJIe] 2= PR @2 O % S=F (soft offer) (vl

fASeceo i (Newsletter): N3 RIfOre (A2 31 NHRR) ARSI STie-271FT SCN3 Al 26RO I3CHS ARFH
SR IS AR I@ A |

CRICTIAIET FIIC=IR: ST (8 Sreets 41 OO | FTRer® ©-¢f6 3TNICER BT (CarFel > ©yfe] [igsis > o o1g]
> ) |

TG Fi6 (Abandoned cart): T=1 FIC6 514 CAIo FTHS (ST OIHE & FREw 3037 | @ So-5¢% R

Rz sfrmls 409 M|

fA-QCAGCTD FHTHAZ: TR So T ¥ T2 CICEAN, SIHE &=y "SIis@t i 57 w4z 6T @92 [ s |

eI TGt PICRICTT: TR 3RO CRICT R 410t 41Tt (IR &) S A0 SIBICNCES Fifsie |

et GraIcco* (Audience Segmentation)

CIETCH™ ST 20! (e CafEy 31 Sibace fSfete ST SHamT ab=it SiamT ISt AT |
STIET SRR ARSI (T fo1% (59 $I0 31 1 TISACET 307 ©F fSfGro oIt biiaf w61 |

GRS SRy TR RS 20Ee (e (Engaged) @32 €1 (e A (Inactive), ST st (Toicsrs (ofd e |

TR 2R S (FOT 932 S-(FO I ST F36+1 | (FSIHR Ty AT IJFZRN G2 SR Gy (I SRR
A3t |

FATHA; FCOD 2PIDRE TSTR ST (6 G2 FASH ACT {2 A3 FIF 9 I I

ZEo= (Mailchimp) #fafofe

(NS oo FHIF IR WA ,000 ICAZE S 3F AT (TT—T TQd &y T2 |
SFIFISD Cofd: mailchimp.com-a FIta TS5 Yo W32 S=iE 0119 Rgifae M "Audience” G =i S |

FOIB IACAG: ST ARH IR Sifert (CSV F13e) AT 6 ST T3-S T3 (O I36+7 |

FJIC>12 ¢ofd: "Create" - "Email" @ (3 33| (ReR (09) I SABICIGS (FoR-ofes) @ el

BN [TTIA: Gl UT-G7 R0 2R S0 ARG iz, (el FCo 932 CTA 6 (09 3567 |
(5B: SAICIR STet e @3 (535 33T 29I @2 (IRIZE 8 (TG0t (A 2R 303 (w3 |



& et (KEY TAKEAWAY): 3TR3e SCH 5203 ey a5 PIbeR 827 o7 301 | 21T S STRere i PirricasT (ofd F36,
O e HEEBR @92 (<0 @wgsel FI0ae &=y SCEICm (15 e | 2ol afetsrs sER Al SioHE 79 *fer 3 v

wpe (PRACTICE EXERCISE): 3 fiF Mailchimp Seie5 ol e @32 oo 21 7xefees \sTaerer 3cuser’ (o5 ooy
%A | SR AT FHIESTAT SNCAE T AT OB ABH-S15) T3 (0 I | O (576 334 1oy wfcwsib 513 T |




A 2 [3C3S AHH LT Arifsi «i7eit] (DAY 21 [Email Marketing Basics])

334 Sifeiwt ¢ofd a1 (Email List Building)
foT® PI9ICAG, ST3F-Sti5t T, 7156 CToiccs== «3g T61fa: Zoho Campaigns

Sl BN STl 3T ©0pE 3 TopS Il I ATz | @l BRE Oiferet e A 78 20 A B ARG SN SAREF 139 FCH, 20N
P11 RS T A1 Silaz 2R 0T | G el Oifere! I Bfga FH*o© S (3 S Seaget Mebe &S Ao wie e
Relkeriel

F{Fa @ T’ (Lead Magnets That Actually Convert)

G TG 19ICG 20T G5 2P @ FTiI 571 1 Bewget Bt RSz onesn 23|

Te5-FSIb2 G NG 487 (5D (w0 W), (GCab (3737 I1519), SfS-ce st (), 3 Seetiech=w (1S
RercT), [Eeiss (P16 (3-330), 932 aeighre e |

N 3 @FrifEf: o SieaE S eces @b WTE @ Sl TR Te 39 | @b 7o QR e 2w, Iep G
OO AL |

TWIgAe: "fEfeb e MEBLrR ¢ Meag & 303t (i, (2B 51 &y wolb izt izt syisiiwy (Gl |

Qe13-97 FRITST: (5Fers o140e Claude, (FIE SS513H (5w ChatGPT @32 fifbus fbwists Canva I727
e |

CefeTelfa: 3-S5 F AT AL S SCA3S AHFCHR THCT FRAFTSII 1@ yreie=oh Ao e |

AIRF-N9 T3 G AIRCE (Sign-Up Form Optimization)

IR R (TS, 391 CHAT0F (SR @ (¥TF, e eifSe ofwr, Crmiyiet Sia At @32 ' @fF5-37065" #15i-%111 |

T fopee: 7o F3 02 1S W 93 it | [T @92 FrAge g | 2ol wfefie @ (field) A3H-SCa 29 &R S0%
3y (3l

SIFHANT Ffot: T ST (BT AT @91 (&7 ey | "ASS o ARG 137 5" -3 I "S9117 37 a2 " gy |

o~

CTIIE &5%: "¢, 000+ FHBICHF AN Y& (FN"—a3 GHC7 (o741 fefebaens oot (v |

CeTITRY FTSRT (Zoho Campaigns) sifafefe

CEICRI T2 2,000 ARSI G2 AT 93,000 T2 AYB & A (TI—1 S 2 ST (o 3f o7 |
A CAPNES: G- 9T-T R, SIBICHR STRTE, CPITICs+ @32 [Reifie symhe |

LTI TR IS A8 SIS (CT: A3-2011 1 f359) @7 fofe T3 Foir-fefee 3taget b st v |

Sifsit sifazia arat (List Hygiene): 2 foF W1 1% (312 7R SR 3I0E OIfere! (A0 IW e TR1 919 & 310 (R
303 (R | @ Si=re 3Ca3eT (efers RifD S v




3 et (KEY TAKEAWAY): ©iferst Cofd et @b At Risczie a1 ez o1 32es Ko (| @l vaesis fore wiafcat ey
G e, HI-S FHGT! SEBALE S G2 S fe] AN Fh—aTE €00 T HAfFH T G55 OIfere! ('S

ST Y 1 7SI

st (PRACTICE EXERCISE): Claude @32 Canva 39211 FCF SI#RIF 223 o7 Spioicabh Cofd w6 | Sioiia Staomisis
G35 -T2 T (6 S5 FF €32 (MBF Mailchimp 3 Zoho Campaigns SIFISTHE A & 336 | @3 AT IBS do
Gl S AR B ANG 57357 ffefizel et |



-

FICo0 (O

Content Practice



A 33 [$05F An=wGo1] (DAY 22 [Content Practice])
Q1R JARIT FCA ACHA FCHH T2t (Writing Blog Content with Al)
FISIC, @116, A 14t @32 AScariret (Readability) ChatGPT | Claude | Gemini

o1 ST 20T FCOT MCFHL 992 9138-93 3 fofa | @olb Foifkplre Fof ¢S =esw 27 729 43 weofffas Gifes SIiNee i, St
W] S FICS P 2 S5 ATt KT (o415, 3Tzt Noecet @ f6fEs b Five R sier Face | @@tz (Al)
@O IS (A0 F91 COfi 2l MG (w3 |

aFfo Se6-FifRe F51 CNEH4 519<1 (The Anatomy of a High-Ranking Blog Post)

QAR S-SIBAIZEC (FCETIRA: 2 RFEAEH TBOT 336+ | 7271 A1 ANSAR SAE IRZ F36 | wo FIFFICI 05 AL |
TUIREe: "R0%¢ AT (=1 T &=y Sofb et fef&sie Mebe (e |

it (22 + RASE): uah wie@in 367 g w3 | A0 F 0 SARE O @3 e dizell | &2 Soo *tq
) 2 a6l g |

STRCRfeL (H2/H3): FRERs SRR 927 FC FTH003 (-6 (205 SItal Sist 36+ | (IfFtal 215 2{3T TR STt
GFAIT BT ST (0L (A |

I 056 (Body): RIS, fige uae aposes MRyl ©2f = | efocafreeme Raca &ay », ¢oo-2,¢00 A Ty
AL | SurzFer @ e A (ol Fe |

TR T ARFOGTE APIRCTH S G2 Gl @1 CTA Te—I= RSECeTbIe M 123 1 91 S0 31 |

QeIR-RITe N 74 {3116 (Al-Assisted Blog Research)

7w 9I513: Claude-( fGwmT 5 "[RRT] 5710F 3o (SA1059 Ty & 08 A [ONe HTR? AR S (Fi 2R
fFeTe I w3 Shw?"

SIEBAIRS Cofd: "[RT] T @ R,000 *(HF FC3F &) R HSHeIRH Cofd FCA1 IO H2 @32 H3 (2fde A |

fAote Syt greefoe: 2foh O SHmMTSITa (eT2i: "[AfE S1281] sT51F woo W3 @b (R (e1eat T [Rfre
G- 99 &=y ST |

©2] TI612 (Fact-checking): a3 St 5T et ©2 31 251247 fMce i1ta (Hallucination) | ©13 @ei3-ag (reat
GIBT T ATl SO 1Cel fferey e |

sfS=CaraTet 3t faeifaffe wifGgcei= (Readability Optimization)

CRIB IFT: 9ITT dE-30 *THF IFT IR FAF (58 %4 | WK IFT AIFF F® FF (vF |

SHES ST "SR! Yoo T FIFHR AR IR (SFS) T @32 Qi ST |

TANIL: IT GG 3¢ ST JCA6 AD, TRYS OifeRe! @2 (I (535 2 F6+1 |

ARG ST (IRRST SGCHCHE & -1 (AT IR 0O S0 @ 7S S /2 F6+1 |

27 8 TIiA: 29 ©oo-¢oo =4 W@Y U &FifEe 2 A G Y& FACET 2M15% CfRrpel FBCH Sl F |



T Pt (KEY TAKEAWAY): 113-93 121037 9181 Cofd S0 Si7iI fery sifeees! @ s939 (15 FCs1 (13 391 (A6 e
Q% >N 23| % (77 Gy GIi3 IR 6, (67 GO &0 SR &) S NSy @i I 56 |

w-ptet (PRACTICE EXERCISE): Claude 392/ 303 €3 5,000 *C3d 55 391 (A6 G €32 FIC Cofd | @ro
IR oy Sfewer S@w ot Trizae At 39135 (T FH T GN8N (A0F Mo 21k 1| «3oF b o™ S|




A= 30 [F05 Anwoa] (DAY 23 [Content Practice])
ANFB-25Fs FCH5 fasiehfe (Multi-Platform Content Repurposing)
aFfo F5 (A So+ FAMIG: AT FCHTHA AE % <=2 Canva

ARSI TG FCH FCHD (O P PG 972 LA ST | @7 141 2Ce1 ehiasiifsie (Repurposing)—siiR a5 $&1 S5
R 2G0T Gy G 11R FRAICE ST 31 | TSI FACeT 9D TG F97 (PG SN2 AT AR FCH0 FNCETSR 2G|
49 Al |

FCo5 fAohaenfsie He6s (The Content Repurposing System)

o 30 BITHN: @ 351 A FCH5 (391 1 fofbs) [fem 2wt =y sobae @R FCHTE wsfie 21|

o FCHH IWANE (Hierarchy): M AE T S50 (39, owp5, f66e) > N [MEw-wait (ASeeny,
FIICRICTE) > (0T G-I (01 ¢APG, (351f, §35) |

o FHIFIFOI Ro017: I WFH 397 O FAC 8 TBT AT A 932 S (ATF Sof6 FTH5 (O 2, OF &AfST FTHrHa Ty SR
PR T TG 38 N AG—T &S HAAMTSICR Cof3 FHI (BT A AR AR |

o qIARIRFOL: RRAIER RS 03 (T 51 AIHT & 9T €353 AFCR, e oS 2rbwei @ SRS 5612 Afkfos
=

fAositi: TG @R 551 (Repurposing Formats and Channels)

o FN > TPHIA FIICANE: F0oF ¢~ ToT AT e Gl GBIl FICACTT (ol T3 | 2 FI3CT 9ol S AT
4|

o Fo > FTFERA SNOCF: ATF*HI SGCACER G JC9R ST FZOT 270 I P 5367 |
o N IR NOTCHDIA: 09T SHFID TCNBER BFCO IR I3 32 2L (ARG e &y fores v |

o Fo1- efb CTIIE e CoiisB: F97 (0 ¢fb i1y, Sfw (quote) 3t Bt St w5 | &Sl @l TR+l (s
eI a2 s |

o N> b fofes fab: arom Macafbratecs fofber e oI T92id S0 0-¢ G wah fefbs i tofi T |
o N BROR/X AT: F0R T AFBGCCT 0 do-5¢ 367wl (T Tofd e |
fasiizehifsiz-a Fpiwet (Canva) @3 IR

o Magic Resize: &3 w3 (oR 37 @3 (F(73 GHE SO, FTF6a 1 p351C 7136 SIS 2/Ra0 I3 |

o (GCAD HICH: SoWR TS &= R e [ (G0 (FIRCE, &6 31 T2 (Geeb) tofi Fea a4 | 2ffS eite wy (G35
T B fOgRIe Cof] T |

o % f@tmiv (Bulk creation): (53126 (o AFTET 97 FCHD Cof FICS AT ¢-do MG 7o afiee|

o FPINSI QIZ: TG (ToR3 [feq Arbwri oy (53 s F309 'Magic Write' 372 $5+ |



T et (KEY TAKEAWAY): 2= 99 $055 Cofsi (o1Ree =1l 306 I SC65 PesT oite 9o | @l sz T sos
CFETIOSICI AT ST SNH ST 2T SO0 FICTI 5 T AT @92 71 ZIBFCH SGCACE FI(R CARICS M |

S (PRACTICE EXERCISE): (G @3 491 (51175 7w @32 (b (= 63 Renibetelice wiied s 3 foseaw oiis, oF
SIS FIRICE (¢ #130), o6 (@106 e (FSITS (o) 932 S A2 MESEBRe S |




T o e

Social Media Practice



9L 89N 731 (Day 24) 12T S (&l ZCT:

A= 38 [GT71= ffe an=1] (DAY 24 [Social Media Practice])

e ffenr e (Social Media Management)

AFIEF SHFIEH ATIGIET, QTCAGTID GrifFe @32 SfeHst (31951 Meta Business Suite

G5 IR CIIIET G #AREIETT S (FIET FCHD (215 FIR (HL AP ([ 5 | @3 0y TR A1 A B, IS0
AT CAAITI I, (FIG FIS FACR O [RCTN I G992 TS SN (T TFo 4t | @3 #ASh S it 71 a7 @b
JR2IEF MICASTCHG PO FAST P |

ST GIipTe et spicRecs 56w ¢ofd (Building Your Management System)

o CWfAF FIT (3¢-30 fAG): (BTN (53 I3 U2 FCHH/ (NN T&F [eT; AR FAGHDLF ¢-50 (2T Gwcare
@, SN AR IO IR 1 e Il

o SFIRF T (d-3 TB): I AT S0 WAL (OR (batch-create) F; 7R (75 RGTe F6; 9@ A2

SIEhH ST T35 |

o I FIT (3-9 TbB1): Rifdo SyHIEH 2RIETb= T, CRl AT FC60 o F3; TIbT S (FHIeT 276 S5+
G2 SR AT FIIC2 AP 5o |

o TGN Hev: FCHT o (Canva), #fETRr (Meta Business Suite 31 Buffer), Syifilhs (2rbwceia e
3P1EsA) |

QCAGCHD Grifee @3 sTiet 9w (Engagement Tracking and Responding)

o IifEe A1 S GIQA: ({6 (FOT TTFP Aga (MCCR), S (CHE T (Ll BCACR), GHCATGTTG (F6 @32 TR
BEEREL

o WO AT 8FT: (T ICRTEA S THF T4 T&F (T, SIS FCHCH © @ (&Y Geaierss (2l 17|

o ICACHA C@d (MSTIF CRIHET: FPTA SIS PCACHH BB M | ST A T AT & 6wy | (S5 6
IR F—CAHMISII bR (N1t 36 |

o FNSAMG AFITSCTB: W=7 78 RICE (niche) SR A IF (2| Gfb Si=H Herg SGRee™ 13RS SFwE
Ao Areice Aery wel

@ e FACe SHIfELH 592 (Using Analytics to Improve)

o AT of6 (APS Bofre Faa: 2fS T (Y (19 o6 (515 FRIBTT SIeT SR | (Tt (FIF 016 1 REER Ze? @63
G PCHD SRS CofF e |

o VA off (oI fofere Faw: CTateld JTxy TR et F fieer? & @ea Tib, {79 3t oAifhe o @i vepw |

o T35 FCH ColteT: 3 FEfire (516 917 #it38 fib F900 AF, O o w016 (Reels, Carousels) (58 I+ S-Sy
WJWI\BC'BQ AR (RIS 3 |

o U3 ASE (Claude IR FCA): "3 CITIET KT TG REAS SN [SI5T (2F5 T | Sl MR Sy e ofs
i 2 wre |



T et (KEY TAKEAWAY): GTirieT ST UIcaercss (el O Fier 73—l @3l (Fiemaie e | s ferg Fross
T e, AT G 2], QGO A SBREOIE Y& (2 G9 S FGr1A1et eSS SibT 1 ©C2e fSfers aze
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